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NACO Amber No. 878 $6.50 pound 


A new and inexpensive version of this* indispensable 
character for Oriental odors—very sweet and lasting. 













NACO Rose No. 1346A $12.00 pound 


To the already splendid line of Rose products by Naef, 
is added this unusually fine type. Fresh and strong, it 
is recommended for creams, powders and talcs in which 
it will not discolor. 








NACO Oeillet No. 955 $5.00 pound 


A Carnation type of great utility. It is new, water- 
white in color and characterized by a Hyacinth top-note 
that lends the odor distinction. 










NACO Arolia No. 1585 $13.00 pound 


A less expensive version of the very popular Arolia 
Naef. This is an Oriental bouquet base with a distinct 
woody note. Use it in heavy or light perfumes for 
powders and extracts. 


UNGERER & CO. 


13-15 West 20th Street 
NEW YORK 
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Purity and clarity ee ee these 


vital factors are guarded when 


EVERCLEAR Alcohol is used. 


Leading manufacturers have found 
it the one perfect solvent for all 


floral and essential oils. 









Se AMERICAN COMMERCIAL 
“mem, ALCOHOL CORPORATION 


405 Lexington Avenue - - - New York,N. Y. 
Plants : Pekin, Ill.; Philadelphia, Pa.; Gretna, La.; Sausalito, Cal. 


Sales offices in most large cities. Warehouse stocks carried at 
all principal consuming points. 
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Solution of Problems to Feature 1933 


Constructive Thinking and Planning Must Replace 
Tendency to Allow Difficulties to 
Work Themselves Out 














T the outset of 1932, finance and industry looked The general financial situation still presents a pic- 
forward with some degree of doubt and hesita- ture of confusion and to some extent distrust. The 
tion. Few expected other than a continuation’ basis of our monetary structure is still under fire in 

of depressed and unsatisfactory conditions. Many quarters not entirely “radical” in their character. 
were frankly pessimistic. At the turn of the New’ Britain is off the gold standard. A large part of 
Year we still find ultra-optimistic predictions unful- the world is in the same position. There is agitation 
filled, but we can find encouragement in the fact that at home for a number of remedies designed to relieve 
the dire prophets the public and in- 
of disaster have dustry from the 





tremendous burden 
of debt undertaken 
at a time when the 
dollar was far 
higher in value 
than at present. 





been disappointed 
in their fore- 






casts. 
It has not been 
a prosperous or a 







satisfactory year, 
but no one can 
deny that it has 
been _ interesting 
and exciting in the 
number and _ va- 
riety of the prob- 
lems which the 
business world has 


Among the rem- 





edies proposed is 
frank inflation of 






the currency, al- 
though this has 
relatively few ad- 
herents. Another 
is the remonetiza- 







faced. Some of tion of silver, 
the clouds now 
seem to be pass- 
ing. Others. still 
loom darkly on the 
horizon. But it is 
encouraging to 
find that much 
sound thinking 





urged by the so- 


‘ 





‘silver 





called 





states,” as well as 





by those who rea- 
son that, with 
many consuming 






countries ona 






silver basis, recog- 





nition of the white 





and less uncon- 
structive talking 





metal by the 
U nited States 
would afford a 
stimulus to trade. 





are now the order 
of the day. If 
1932 was a year of 






Still others would 





growing problems, 





adhere to the gold 





1933 may well be 
. ° la ss in thre eu "ork Time 

a year of their so- Marcus 1 N Yor basis but revaluate 

“Hope He SEES THE MISTLETOE” the gold ounce at 





lution. 
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a much higher level than the legal $20.67 fixed by 
statute more than fifty years ago. More radical are 
proposals to retire the public debt or a large share of 
it by the issuance of paper currency, or, as put by 
Mr. Arthur Brisbane, “change an interest bearing debt 
printed on yellow paper for a non-interest bearing 
debt printed on green paper.” Of interest in passing 
are proposals to value the dollar in terms of labor 
units, units of electrical energy, “normal” commodity 
values, and any number of more or less fanciful stand- 


ards. 


Government Finances 


It has been assumed that a prerequisite of busi- 
ness recovery is the placing of the government itself 
upon a sound financial basis, the “balanced budget” 
of the politicians. Undoubtedly strenuous efforts will 
be made along this line during the coming months. 
This involves a number of other subjects which must 
be carefully considered. Government costs, undoubt- 
edly greatly inflated, will have to be reduced. Whether 
for good or ill, President Hoover’s ideas on this sub- 
ject seem unlikely to prevail. It is known that Mr. 
Roosevelt is working out a comprehensive plan of re- 
form and economy designed to save 25 per cent of the 
present cost of government exclusive of the debt 
service. 

There is now a movement on foot in Congress, which 
seems to have a considerable chance of success, to 
authorize the incoming President to effect a complete 
reorganization of the structure of the Federal govern- 
ment. Undoubtedly Mr. Roosevelt’s plan would have 
to include the discontinuance of a number of Federal 
activities and the consolidation of others; a curtail- 
ment of pensions and veterans’ relief; the transfer- 
ence of the cost of permanent improvements in the 
government plant to deferred obligations in the form 
of bond issues such as has been practiced in New 
York State under his direction; and the taking of 
numerous other steps necessary to accomplish the 
proposed economies. Divergent opinions exist as to 
whether the executive department should be given 
such blanket authority, and probably the authority, 
when and if it is granted, will be hedged about by 
certain restrictions. Even a strongly pro-administra- 
tion Congress may hesitate to grant the President 
such sweeping powers. It is certain, however, that 
the business community will back him in any econo- 
mies which he proposes. 

This entire problem is complicated by the fact that 
large sums must be made available for relief of the 
destitute. It is proposed in some quarters to solve 
this problem, in part at least, by a scheme of construc- 
tion on a tremendous scale. Senator La _ Follette 
would issue $ 





500,000,000 in bonds for the purpose. 
This proposal, whether good or bad, will be considered 
by Congress. Farm relief as well may be costly, as 
it has been without success during the last few years. 
Direct relief proposals for both groups will undoubt- 
edly find some support. 


Tax Revision 


With all of these economies, it may well be neces- 
sary to revise the tax structure and possibly to adopt 


or 
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new forms of taxation. Industry and finance seem 
to favor a general sales tax. Economists generally 
oppose it, and in this they are supported undoubtedly 
by an overwhelming majority of the general public 
which sees in the sales tax a direct burden upon those 
considered least able to pay and the possibility of a 
further permanent tax burden. 


The Question of Credit 


The credit problem is less crucial than it was a 
year ago. Pressure for liquidity on the part of the 
banks and the efforts of the Reconstruction Finance 
Corporation have made ample credits available for 
sound enterprises. It is no longer so much a problem 
of credit availability as it is of the demand for credit. 
Industry in general, excepting that portion of it which 
is hardly a sound banking risk, does not want and 
cannot use more credit at the moment. The public, to 
which credit cannot readily be extended through the 
usual channels, does need credit. This problem may 
be the one on which the promptness of recovery largely 
depends, and is one to which the best banking minds 
are now devoting much quiet attention. 


Inter-Governmental Debts 


There remains the question of the inter-govern- 
mental debts. Best informed opinion is to the etfect 
that the present settlements never can be collected, 
and numerous proposals have been made relating to 
re-adjustment or cancellation. The problem is com- 
plicated by the fact that Congress, apparently with 
the backing of an important section of public opinion, 
is on record against cancellation. 

President Hoover is said to favor trading the debts 
for some form of relief from the burden of arma- 
ments. Former Governor Smith has publicly pro- 
posed that the debts be scaled down in proportion to 
foreign purchases of American goods. Mr. Roosevelt 
has hinted that tariff concessions might be linked to 
debt readjustments. A number of economists are for 
outright cancellation or readjustment without any 
compensating advantages. One very radical, but per- 
haps sensible proposal, is to wipe out all obligations 
arising from the war, including loans to the United 
States by its citizens, relieving the public of a tre- 
mendous burden of taxation, and, as its proponents 
have said, “making those pay the debts who still have 
something to pay them with.” 

In any event this problem will have to be consid- 
ered and settled in some way or other early in 1933 
since further installments are due from the debtor 
nations on June 15. 


Industry 


Industry opens the New Year with costs of raw 
materials reduced to the lowest levels in many years. 
Prices of basic commodities have dropped to almost 
unprecedented levels without increasing demand for 
them. Lack of demand is traceable to lack of con- 
sumer purchasing. Overhead costs have also been re- 
duced in many instances, although idle plants and idle 
machinery have prevented the decline of overhead 
proportionate to that of other expenses. A_ revival 
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of trade would find industrial overhead generally at 
the lowest point compatible with commercial safety. 


The Labor Question 


It has been pointed out many times that industry 
has been extremely fortunate during the current de- 
pression in its lack of serious labor troubles. There 
have and _ lockouts 
no violence despite conditions worse than any encoun- 
tered in the Numerous and 
have sought credit for this condition which, however, 
is not the result of anyone’s foresight or planning. It 
is due more than anything else to the very severity 
of the kept their 
tasks and orderly through fear of losing what little 
they may have. Wages have come down sharply and 


been few strikes and practically 


past, persons agencies 


depression which has workers at 


millions have been threwn out of work. 


Industry should not believe, however, that because 
there has been no trouble, there will be none. Un- 
less remedies are speedily applied, trouble, more or 


less serious, is inevitable. Proposals which have re- 
ceived support during recent months are a wholesale 
reduction in the hours of labor to compensate for the 
advantages of machine production. If this is to be 
successful, however, it is certain that average weekly 
wages will have to be sufficient to support the worker 
in some degree of comfort and allow him to buy a few 
In other words, sharing work will not solve 


although it will the 


luxuries. 
the 


danger. 


problem relieve immediate 


Railway Transportation 


It has been said that transportation has broken 
down in the emergency, and certainly the plight of 
the acute. 
done by pouring R. F. C. credit into the holes left by 
the reabsorption of private credit is a question which 
only time can determine. As an 
R. F. C. or other forms of quasi-public credit for the 
railways were undoubtedly indicated, but they will not 
suffice as a permanent the 
themselves take advantage of their opportunities. 

The consolidation of 
economies to be effected 


value, but they are a long time in the accomplishment. 


great carriers is How much good can be 


emergency measure, 


remedy unless carriers 
the 


great 


and 
should be of 


competing 
thereby 


systems 


Of more importance as a permanent plan for the rail- 


ways would be a better utilization of the tremendous 
values embraced in their rights of way. Rail car- 
riers have been hurt by bus and motor truck. Thus 


far, they have taken almost no steps to compete with 


these newer and in some instances more satisfactory 


Yet 
utilizing their rights of 


methods of transportation. means have been 


open to them of way in com- 
petitive fashion ever since the automobile industry be- 
gan its development of the truck and the bus. 


cheaper, 


Lighter, 
the 
vail rights of way would in the opinion of many solve 


faster and more convenient travel over 
this competitive problem, if it did not indeed put the 
railways back into the class of paying enterprises im- 
mediately. 

This entire problem from the standpoint of indus- 
try involves the costs of transporting goods from fac- 
tory to consumer. That is high and increas- 


The coming year may offer a partial 


the cost 
ing’ is obvious. 
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solution to this problem although no feasible one has 
as as yet been proposed. 


Distribution 


burden of 
the 
merchandise 


The the 
industry and of the consumer. In it 
standard 


cust of distribution is great 
is embraced 
question of cheaper prices on 
demanded by the public in this emergency. Recovery, 
with the retailer and work 


not started 


when it arrives, must start 


manufacturer. It has 


the consumer’s dollar is 


backward to the 
largely because too much of 
paid out for services of questionable value before the 
manufacturer gets his share. 

There has been a sharp decline in sales at retail. 
Small retailers are hard hit and many of them cannot 
There is a crying the elimination 


of uneconomic methods of placing goods in the hands 


survive. need for 


of the public. Present purchasing power does not 
absorb enough goods to keep factories going. It 
would absorb far more if needless cost of distribu- 
tion could be curtailed. Unfortunately, thus far, in- 


dustry, finance and business have been content to let 


this matter work itself out. 


Foreign Trade 
oreign lrade 


The loss of foreign trade by all countries has been 


one of the features of the depression. Some cling 
to the outmoded belief that we have “nothing to do 
with abroad.” Certainly we have done little to stimu- 
late more friendly relations with foreign countries 


and much to break down goodwill. During the cam- 
paign of last Autumn it was said that only a small 
foreign 
yet 


production of goods entered 
true of all 
the 


for 


fraction of our 


trade. This is, of countries, 
that difference be- 
tween industry. 
If we turn out only one per cent more goods than we 


Eco- 


course, 


small fraction largely spells 


prosperity and depression world 


can sell, prices will fall to unprofitable levels. 


nomic law will see to that. 
Better commercial relations are needed throughout 
the world. Impassable tariff barriers of all countries 


will have to be adjusted so that trade can flow more 


freely across national barriers. It would seem that 
our own best solution would be the cultivation of more 
friendly political and commercial relations with the 


Pan-American republics. They are our natural politi- 


cal and commercial allies, but we have done much to 
alienate them and very little to link them more closely 


to our own markets. 
Planning for 1933 


What about and 
toward during 


be concentrated to bring the quickest possible recovery 


industry think plan 
On what points should energy 


should 


1933? 


then 


from the present situation? Below are listed a num- 
ber of points to which attention might be directed. 
1. Greater purchasing power for the consumers, 


entailing some method of restoration of the purchas- 
ing power of the rural population. 


2. Shorter hours of labor to compensate for the 
technicological unemployment brought about by the 
increased use of the machine. 

3. The maintenance of wages for all workers at a 
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level which will permit them to buy more than the bare 
necessaries and thereby stimulate employment in all 
industry. 

4. A radical curtailment of unnecessary functions of 
government and the transfer of its paternalistic activi- 
ties to private bodies profiting therefrom. 

5. A reduction in the cost of the remaining neces- 
sary governmental activities. 

6. Prevention of the imposition of higher taxes un- 
der the prevailing system or the imposition of new 
forms of taxation. 

7. Methods by which the railroads may recover 
without the constant pouring out of government or 
quasi-public credit. 

8. A revision of methods of merchandising and dis- 
tribution which will reduce the cost of getting goods 
from the factory or farm to the consumer. 


9. Enhancement of friendly relations with foreign 
countries and their citizens and a revival of trade be- 
tween all countries. Inter-governmental debts, tariff 
relations, and many other factors enter into the solu- 
tion of this problem. 

Finally, restored confidence in the ultimate recovery 
of business and employment and the return of pros- 
perity should be fostered. The day of the calamity 
howler has been long and painful, but there is a tend- 
ency now toward less complaining and more construc- 
tive thinking. 

Those who maintain a high courage and work to 
ward the solution of their problems should find 1933 
a year of rewards commensurate with their efforts. It 
will be a year when constructive thought and hard 
work will accomplish much. What are the manufac- 
turers of toilet preparations going to do about it? 







Views ot Association Executives 


Associated Manufacturers of Toilet Articles 


H. H. BERTRAM, president: Fortunately one’s sense 
of humor has not—like many material possessions—de- 
serted us during the past two or three years. A re- 
reading of prognostications as to the future of business 
in 1930, 1931 and 1982 is full of “laughs” today. 

What then can one say today, as to what business 


H. 





HENRY BERTRAM HERMAN G. WEICKER 


will be tomorrow? Some things are patent. Any 
change of administration is cause for caution on the 
part of the average man of business. 

What are we going to do about wasteful expenditures 
in our own State and Municipal governments to still 
further reduce taxes? Without such reductions, what 
chance has business to show profits—and without profits 
how is business to continue? These are all questions 
which the individual business man must sooner or 
later answer. Do we intend to fight, or sit back and 
“take it’? 

What about the ever increasing number of unfair 
trade practices which have reared their ugly heads 
and continue to do so daily—especially in this depres- 
sion era? The A.M.T.A. is doing yeoman service in 
attempting to destroy these vampires of our industry, 
but without the complete and wholehearted co-operation 
of each individual, such service is emasculated. Pros- 
perity cannot return to the toilet articles industry 
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until these vicious practices are completely eradicated. 
Are the individual members of the industry willing 
to do their part? 

One of the most hopeful signs in our industry is the 
complete amalgamation of both domestic manufac- 
turers and importers into one strong trade association. 
As my term of office in the Associated Manufacturers 
of Toilet Articles, now happily affiliated with the Per- 





B. H. SMITH R. R. DEUPREE 











fumery Importers Association, draws to a close, I view 
this consolidation as the most constructive step yet 
taken by either group. My successor’s work will be 
not only simpler, but more effective. 

The return of better times in the tiolet articles in- 
dustry is, partly at least, in our own hands. Do we 
intend to use those hands, or are we to “sit back” and 
hope? “The Lord helps those, who help themselves” is 
perhaps as helpful a maxim as present-day business 
men may remember, but to it might be added “with 
due regard for their fellows.” 


Essential Oil Association of U.S. A, 
HERMAN G. WEICKER, president: The essential 
oil industry perhaps suffered more severely during 
the past year than many other industries for the 
reason that essential oils are natural products many 
of which come from foreign countries where the de- 
pression has been felt for a longer period of time than 
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it in the U. S. 
have 


we have felt For this reason consider- 
stocks accumulated in these different 
foreign countries to the detriment of selling prices made 
for such stocks. In 
producers, in 


able been 


consequence of which importers 

words the members of the 
industry, suffered 
constant declines in American values during the past 
year. We now point which 


safely considered as bottom and this means that we 


other 
essential oil 


and 


American have from 


have reached a can be 
have reached in our selling prices the lowest figures 
which have ruled for many years past and in fact many 
of the items comprising the line of essential oils are 
being sold lower today than they have ever been sold 
heretofore. Producers without doubt have lost 
siderable money on their productions, not only during 
year but in the 


doubtful that this year 


con- 


last previous two years and it is 
and perhaps next year will not 
bring shortages in some of the products which are today 
sold at these exceedingly low levels. It is only reason- 
able to believe that when producers suffer losses for 
two or three years in succession they will not continue 
to produce the same quantities and it may well be that 
that point has been reached in our industry, that is to 
say that the future productions of many items will b« 
considerably smaller and that in consequence the market 
prices will gradually rise to a proper level. What the 
probabilities are in this respect cannot be foreseen but 


it can safely be stated that the year 1933 has started 


JOHN G. SEARLE AuGust MERZ 


in a much more active way showing distinctly that there 
are no stocks to speak of in the hands of consumers and 
it is merely a question as to how soon buyers will have 
sufficient confidence in the future in order to buy on a 
somewhat larger scale then they have been in the habit 
of doing during the past two or three years. 

We have every hope that this year will show an im- 
provement over the last 12 months. The index figures 
seem to indicate a rise not only in consumption but also 


in market values. 


American Association of Soap and Glycerine 
Producers 


R. R. DEUPREE, president: The year 1932 has gone a 


long toward clarifying the business situation. 


way 


Commodities have apparently withstood everything, 


and as a whole rest on a higher level today than the 
last them have 
reached a level below their natural cost of production 


lows of year. Undoubtedly most of 
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This should 
be a strengthening influence in the business structure 
of 1933. 


based upon present depressed conditions. 


settlement of 
tariffs to 
permit of international trade are undoubtedly needed 


Of course, some kind of a workable 


foreign debts and an adjustment of world 
before we can hope to move forward in anything like a 
normal manner, 

its house in order, and 
Fed- 


could be lowered so as to lessen 


Industry in general has put 


if our governmental costs of all kinds—that is, 
eral, State and local 
the burden of taxation, it is my opinion that business 
would immediately respond through the increased pur- 
chasing power of the people and the confidence that 
they would have in the country. 

I believe something like this must and will be done, 
and therefore we are looking forward to the new year 
with confidence. 


Glass Container Association of America 


Victor L. HALL, secretary and treasurer: The glass 
container industry reflected the severity of the depres- 
sion during the 1932. 
the first declined 17 per 
pared with the like period of 1951. 
the first eleven months of 1929, 1932 showed a decrease 
of 26 


of the 


year Shipments in gross for 


eleven months cent as com- 


As compared with 
Contrasting 


cent. these figures with some 


industries, for 


per 


basic instance, transportation 


JOHN G. GOETZ CARL F. G. MEYER 


with total carloadings off 28 per cent last year as com- 
pared with 1931, and automobile production off 44 per 
that the 


volume 


cent it would appear glass container industry 


enjoyed a_ favorable under the conditions. 


industry did not reach the high peak 
during the ’28 


However, this 


volume as did most industries and ’29 


period. With a productive capacity of approximately 


sixty million gross per year the industry produced 


thirty-four million gross in 1929 or an operation of 56 
per cent to capacity. For 1932 the figures will show 
approximately twenty-three million gross or a 40 per 
cent operation. With this extensive idle capacity the 


industry has faced a serious problem in keeping the 
necessary units for different colors and classes of con- 
tainers going and at the same time the cost of manu- 
facture from becoming prohibitive. 

Generally speal:ing, glass containers can be divided 
under the three headings of food containers, beverage 


ware and medicinal and toilet preparation containers. 
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The latter group for 1932 fared slightly better in vol 
than the total The 
suffered to the greatest extent showing a decline of 35 
vith 1931, 


prices for glass containers contin 


ume industry. beverage group 
per cent as compared 

Average level of 
ued to decline with prices for other commodities dun 
ing 1952. Tt 


at the close of 1932 


general 
that 
point and that the future trend would be up. 


was the feeling in the industry 
reached the low 
That this 


proper conclusion is borne out by the fact 


prices had 
must be the 
that 


basic materials. 


already the industry has had advances in some 

For 1933 the outlook for this industry is not unfay 
orable as compared with 1932. The proposed modifica- 
tion of the prohibition laws would add appreciably to 
the production though, of course, it would not cure the 
tremendous over capacity. Jt is expected that modifi 
cation permitting beer would possibly give the industry 
bottles first 


four million gross for each 


about six million gross of during the 


twelve months and around 
of the succeeding years. 


The glass container industry has made tremendous 
strides during the last three years in improvement of 
product and perfection of manufac 

This 


and 


the quality of its 


turing equipment. together with the definite 


trend for attractiv: modern packages gives the 


industry an optintistic view of the future, 


Flavoring Extract Manufacturers’ Association 

B. H. SMITH, president: As with many other products, 
been subject to 
1932. In 


lines there are nevertheless signs which indicate that 


flavoring extracts have severe price 


cutting methods during common with other 
the buyer is becoming tired of inferior products and he 
is now interested in the quality of the product offered, 
rather than price alone. In the 


past, extract manu- 


facturers have been liberal as to credit terms—particu- 


larly those selling in bulk—and 1933 obviously is not 
going to be an easy year for the credit manager. 

For two years or more we have been told a number 
of times that we were scraping bottom only to find a 
deeper and softer quagmire ahead. Other depressions 
however are a thing of the past and we trust that we 
shall be well on the upturn during 1933. 

During the past months progress has been made by 
our industry in the development of attractive packages 
and attractive colors are being used more than hereto- 


fore on extract containers. 


) 


578 January, 1933 


J. B. WHITTON PETER DOUGAN 

New merchandising methods are being tested and the 
company that studies the quality of its products, the 
methods for their prompt distribution and an attractive 
make 


presentation to the should 


in 1935. 


customer progress 


American Pharmaceutical Manufacturers’ 


Association 
JOHN G. More 


is the answer as to what 


SEARLE, 


farmer 


president: money in the 


hands of the will re- 


lieve the present economic depression. This, though, 
| i 


must not be fiat money, but must be honest-to-goodness 


United States dollars, representing true purchasing 


power. 
Naturally the manufacturers of pharmaceuticals have 


been affected by the economic conditions prevailing 


ince 1929, Adding, though, to their sales problem has 
been the fact that health conditions during this period 
best that 


humane standpoint 


have been the the country has ever known. 


From a this is, of course, a fine 


and it has fortunate for the 
that 


major epidemic of any disease. 


thing, 
nation 


been extremely 


with lowered incomes we have not had a 


single This, though, of 
course, has reduced the demand for pharmaceuticals 
Adding this to the fact that 


have inable_ to even 


the farmers and others 


been meet their fixed expenses, 


and as a consequence have not been able to pay the 


physicians and druggists, who even in normal times 
are the last ones considered, it has meant that pharma- 
ceutical purchases have been kept to a minimum. 

As stated above, health conditions have greatly re- 
duced the mortality rate, but economic conditions are 
now bringing on an abnormally large number of cases 
of malnutrition, etc., and complications of chronie dis- 
that 


there is 


eases have heen allowed to go untreated, so that 
no doubt in the coming years the health of the 
will be sorely affected because of the 
conditions. 


nation present 


econcmie is arranged 
so that our largest unit of purchasers, i.e., the farmer, 
is able at that 


attention, our plight as a 


Therefore, unless it 


time to command and pay for medical 


nation will be very serious. 


Synthetic Organic Chemical Manufacturers’ 


Association 


Your request for an ex- 
pression of my opinion on the business situation is very 


AUGUST MERZ, pre sident: 


flattering. I am sorry that I do not feel competent to 


offer anything constructive. There have been so many 
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which have thus 
far failed of realization that I would rather sit by and 
say nothing. 

I think you might have added a tenth point under 
“Planning for 1933” would read 
the will o’ the wisp of foreign trade. Unless you have 
to offer which the foreigner cannot obtain 


optimistic views presented, most of 


which “Stop chasing 
something 
elsewhere, or you can beat the foreign cost and quality 
at a profit to yourself, you are wasting time and effort.” 


American Management Association 


JOHN G. GOETZ, managing director: Since we have 


not been able in three and a half years to make recov- 
ery from the present depression, many people question 
whether without artificial 


recovery is possible at all 


inflation and 


bring 


aid, such as 


Measures to 


government 
higher 


guarantees. 


about prices, reduction of 


interest rates on mortgages and other political in- 


fluences enter so largely into the making of forecasts 
of business and prices that definite forecasts for the 
i933 must until we 
these tendencies. 


There 


year wait know more regarding 


are more encouraging signs of a _ general 


nature than at any time since the depression began. 
Chere are indications of 
if held 
sentiment. 


a moderate price rise which, 
better 
This will bring in its wake increased trade 
Lack of 
strained those with purchasing power from replacing 


will bring a return of confidence and 


activity and employment. confidence has re- 


worn out goods. Just how soon we may expect a 


slow, gradual, continued upturn it is impossible to pre- 
dict. 

Weighing the unfavorable factors against the favor- 
able factors that look with a certain 
better 


appear, one may 


degree of confidence to somewhat business for 


99 
re 


the year 19: 


National Wholesale Druggists Association 


CARL F. G. MEYER, president: Whether or not the 
apparent improvement in the spirits of the people one 
casually meets is due to an improved condition gener- 
ally or to their philosophical acceptance of their situa- 
tion makes tittle difference in the final analysis. 

The fact is that we seem to be adapting ourselves to 
the new order of things, and the fine sporting instinct 
of the American people is asserting itself. We may 


chafe under the yoke of added burdens, yet the pres- 


sure of this very yoke is stimulating us to a greater 
effort. The 
firmly fixed in our minds, thus retarding influences will 


eternal hope of proper reward remains 


be overcome and a readjustment of inequalities will be 
assured, 
The 


verwhelmingly 


find ourselves in 


in everything, with 


paradoxical situation we 


rich more money 
to spend, more food to eat, more clothing to wear and 
materials available for the fabrication of the 
life, 

requires a readjustment 
intelli- 
This Providential direction is already in 


more raw 


necessities and luxuries of and yet stuck in a 


iorass of deplorable poverty 
vhich find for us after human 


Providence will 


vence fails. 
operation using its force in directing the thoughts and 
energies of our American people into proper channels. 

The law of supply and demand must assert itself in 
the future as it always has done in the past. Fortu- 


nately we have been keyed up to a high plane of living, 
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our requirements are many and our interests cover a 


wide field. While the pioneer spirit may remain a heri- 
tage, science and industry have developed for us con- 
do without. What was 
temporary 
set-back we do not propose to permanently do without 
those things that make life worth living. We require 
and which to live, 


veniences we will not once a 


luxury is now a necessity. Because of a 


will achieve comfortable homes in 


good, wholesome food to eat, warm clothing to wear, 
case of sickness and personal 


proper medical aid in 


+ 


adornment to add to our physical attractiveness. 
There have always been recessions in progress and 
This 


the memory of men, but certainly recovery is assured 


development. may have been the most severe in 
where all the essentials for such recovery are already 
at hand. 

We sincerely believe that 1933 will mark the begin- 
ning of a very definite recovery to a more normal basis. 


National Association of Insecticide and 


Disinfectant Manufacturers, Ine. 

PETER DOUGAN, president: In answer to your letter of 
January 5, I would say that our members have a hope- 
ful spirit in regard to the business outlook for 1933. 

If 1932 has gone cown in history as a period when 
many hopes did not materialize, it is going to be a note- 
worthy period for us in marking a time when we have 
expanded our efforts for the improvement of our disin- 
fectants and insecticides, so that with merit which has 
been proved not only by scientific tests but also by 
practical application of our different products our cus- 
tomers will be supplied with preparations which, when 
used as directed, will prove efficient in doing the work 
claimed for them. 

By raising our standards as has been done by this 
research work, we have developed a hopeful spirit to 
meet the conditions of 
to be 


1933 which at this writing seem 
better than they have been since August, 1932. 


National Manufacturers of Soda Water Flavors 
J.B. WHITTON, president: The majority of the mem- 
bers of the National Soda Water Flavors Manufacturers 
Association are looking forward confidently to a steady 
and worthwhile improvement in business in 1933. 


While we all that 


lems which wil! confront our industry, we are hopeful 


realiz there are serious prob- 


that they will be satisfactorily solved. 

Quite the mest serious problem facing our members, 
and members of the industry, 
whom we serve, is the effort on the part of both State 
saddle the 


special excise taxes which are not only unfair, in that 


carbonated beverage 


and Federal legislators to industry with 


they require the beverage industry to stand an unequal 
part of the tax burden, but they are ruinous in opera 


tion. In one state where taxes, similar to those now 


effect 
50 per cent of the bev- 


being proposed in several states, have been in 


for the past seven years, fully 
erage manufacturers have been forced out of business. 
The net that the state lost other 


sources, such as license, truck, and gasoline taxes, quite 


result is has from 

as much as it has gained from this confiscatory tax. 
While these taxes do not apply directly to our mem- 

materials 


cannot sell our 


half of 


bers, it is apparent that we 


in satisfactory volume, if our customers are 


,? 
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legislated out of business. We are, therefore, opposed 
to any form of special excise taxes levied on a particu- 
lar industry. 

The second serious problem is common to practically 
all industry just now—I refer to disastrous price com- 
This 
those of the 
We can only hope that this will 


petition which has resulted in profitless selling. 


applie: to our own members as well as 
beverage industry. 
work itself out in the course of time, and it probably 
will, by the elimination of some of the weaker organi- 
zations which are now selling below cost. This, of course, 
cannot be accomplished without a tremendous and par- 
tially unnecessary loss to the individual members of 
the industry. 

There are many promising indications of a steady 
with 


our respective services 


improvement in general business conditions, so 
all industry geared to render 
at the very lowest cost, it would take only a relatively 
small increase in business to make 1933 a very satis- 


factory year. 
National Hairdressers’ and Cosmetologists’ 
Association 
EMILE BEAUVAIS, preside nt: 
cent request for an expression from me relative to our 


In response to your re- 


profession in regard to its outlook on business, I wish 
that the 
units througheut the 


to advise reports coming from the various 


ccuntry are most encouraging. 


Although our business in the past few years was af- 


fected to some extent, but not as badly as many other 


lines of industry, it now appears that we are on the 


road back to a profitable basis. Money has loosened 


This all 
strengthen the moral condition of the country, and in 


up. Industries have reopened. tends to 
doing this it encourages the normal spending of money. 
When this condition exists it means that the hairdress- 
ing and allied prefessions get their share of the money 
spent. 

Our profession no longer is classed as a luxury, but 
as an only to the elite of 
society, but to the women who are employed. With 
their jobs made more secure through the efforts of the 


Reconstruction Finance 


every day necessity, not 


Corp. in opening and main- 


taining industries, 1 can only see a very wonderful 


year in store for us during 1933. 


Association 


American Drug Manufacturers’ 


NICHOLAS H. HoyEs, president: You ask about what 
we think of next year. I can 


only speak for myself, but I have a very strong feeling 


business possibilities 
that we are not going to get much business expansion 
national budget balanced. Until the 
country know that the Govern- 
ment is paying its way instead of incurring a deficit 


until we get our 
business men of the 
of a billion or two billion dollars a year, they are go- 
ing to be cautious and conservative, as they should be, 
what a constantly 
deficit would do to business in the future. 


for there is no telling increasing 

It doesn’t seem to me that the Congress is tackling 
this problem the way it should. We read in the papers 
of attempts to add a little taxation here and there, 
little saving there in an effort to 
total of hundred million dollars. 
They say that that will result in balancing the budget. 
Such a 


effect a here and 


raise a four or five 


statement is perfectly childish. They do not 
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take into consideration that foreign interest 


principal payments will not be made in the near future, 
do they take 
money that will be 


our and 


nor into consideration the amount « 


needed by the Reconstruction Fin 


ance Corp. or other Government emergency fun 


tions. We wil! have to eifect savings or raise taxes to 


vield three or four times five hundred million dollars 
to really and truly balance our budget. 
We see 


the way of 


Washington in 
It is said that there are savings 
of four hundred could be effected 
by cutting out relief to veterans not injured in service, 


nothing encouraging from 
economy. 


million dollars that 


and disability payments to veterans not disabled, but 
nothing along this line seems to be taken seriously. 
What the Congress ought to do is to pare expenses 
to the bone, which would effect savings of around $750,- 
000,000 to $1,000,000,000, and then put on some least- 
felt 
necessary to balance the budget. If 


extent 
that 
confidence in the 
would make their plans for expansion, for new prod 
new 
immediately pick up. 


additional taxes to whatever might be 


were done, 


business men would have future, 


ucts and buildings, and we would see business 
We can do a good service by all 
writing our congressmen and telling them that. 

We are now in a situation with commodity prices 
way down; wages and salaries very much reduced, and 
in other respects in a complete change from three or 
that 


overhead is eliminated and that our business set-up and 


four vears ago. We must see our unnecessary 


our selling prices are based on commodity prices as 


they are now. While prices will not stay as low in the 


future as at present, they will undoubtedly be for 
several years much below where they were in 1928 and 
in 1929, and those firms which reorganize their busi 
ness in contemplation of this situation will be in the 
best position to prosper in the years just ahead. 

I feel strongly that we are at the bottom of the curve 
right now that the will be for the 
better; but whether it comes soon and whether rapidly 
or gradually, we do not know. We only know that 


those firms which are best organized for present con- 


and next change 


ditions and which are energetically at work trying to 
develop new business as well as to get plenty of old 
business are the ones which will go through with fly- 
ing colors. 

Other 


In an effort to make this symposium as complete as 


Associations 


possible, we requested the presidents of several other 
trade associations in the allied industries to let us have 
their comments on the situation. Several of these for 
one reason or another were unable to comply with our 
They include the National Association of 
Retail Druggists, International Beauty & Barber Sup- 
ply Dealers Association, Proprietary 
National Paper Box Manufacturers, 
National 


request. 


Association, 
and Label Manu- 
facturers Association. 


Make Him Smile. Smile. Smile! 


Specialist 


Beauty “Yes, madam, I remember lifting 
your face. 

Client—“‘That’s right. 
lift my husband’s. As 
dropped badly.” 


And 


soon as 


could 
bill it 


now I wish you 


you sent 


Passing Show (London). 


your 
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Consumers Show Wide Range of Preference 


Canvass of 1500 Homes Reveals Curious Facts 


by A. M. Hazell, General City Sales Manager 


The J. R. Watkins Co.. Winona. Minn. 


NERTAIN features of a special canvass of 1,500 
C homes (not apartments) in Minneapolis, St. Paul 
and Chicago, made recently for the purpose of 
obtaining information relative to direct selling, should 
be of interest to readers of THE AMERICAN PERFUMER. 
It is not practicable to divulge all of the facts obtained 
during the course of this 


investigation, which 


made under conditions assuring exceptionally reliable 


was 


information, but we might mention the following sur- 
prising figures: 

More than middle class 
families called on in Minneapolis and St. Paul do not 
use soap flakes or soap powder of any kind. 


23 per cent of the lower 


Twenty-nine per cent prefer “Lux” 
pared with 30 per cent 
per cent declared no preference at all. 


toilet soap, com- 
who plump for “Palmolive,” 
and only & 

Face Cream Preferences 
And now for some surprising facts concerning the 
use of face creams: 26.5 per cent of the women ques- 
any still 
per cent could not name their 
preference, while 20 per cent said they had no prefer- 


tioned use no face cream of kind and, more 


surprising, another 23. 
ence—a total of 70 per cent not sold on any particular 


brand of face cream (cleansing cream, vanishing 
cream, etc.). 

Still more surprising to these responsible for adver- 
tising appropriations and sales campaigns, 71 per cent 
were not scld on any particular brand of face powder, 
given in the 


cent 


the figures on the same basis as those 


preceding paragraph, being 31 per cent, 26 per 


and 15.3 per cent respectively. A face powder sold 


direct outranked nationally advertised brands. 


+ 


Coming te tooth paste, we find that only 4 per cent 
used none at all; that a certain well-known brand was 
as well known by the name of a black-faced comedy 
duo as by its trade name; that a comparatively new 
tooth paste put out by the makers ran it extremely 
close for second place; that 7.6 per cent of the people 
had no preference, and that the three leading brands 
apparently cent of all 
maining 21 per cent, after deducting ‘‘none”’ 
preference,” 
brands. 


shared 67 per sales, the re- 


and “no 


being shared among sixteen named 


To those who have admired the vim and vigor of 
coffee advertising prograirs, it may 
prise to be told that while 95 per cent of the people 
use coffee, the 


come as a sur- 
leading brand could muster only 11.3 
while 38 per using bulk 
Thirty named brands each sold less than 2% 


> 


per cent of 
coffee. 
per cent of the total number of families, sharing 21.6 
per cent between them. 


users, cent are 


The Trend in Chicago 
The foregoing figures are for Minneapolis and St. 
Paul. In Chicago it was found that cleansing cream 
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is used by practically every woman; that the leading 
brand cent, while 12 
that 40 diferent 
next to the highest having only 5 per cent coverage. 


sells 10 per cent have no 


brands were named, the 


per 
preference; 

I'ace powder in used 
at all by 
subject and another 
while the 
respectively. 


Chicago is surprisingly not 
18 per cent of the people approached on the 
12 per cent have no preference, 
leading brands show 8, 6 and 4 per cent 
Of toilet soap, a different brand, again a white soap, 
fact, them 


‘ent of declared preference and the top 


tops the list; in two white soaps between 
share 47 per 
ranker after the first three was named by only 6 per 
cent of the people. 

down to the 


point in Chicago that the highest rating is given to a 


Preference for branded coffee drops 
brand which can justly claim only 6 per cent cover- 
cent of these 
bulk coffee. 

powders 
considered authentic in 
The fact 
people there have become accustomed to buying 


age, while no less than 54 per wage- 


earning families continue to use 


The 


creams is 


information given on face and face 


less Chicago than 


on other items. seemed to be 
that 


‘deals” rather 


outstanding 
than brands. Many women had to look 
at the labe! of the box or jar 
the brand. 
Concerning 


they were using to name 


tooth found 


brands to be 


paste, it was quite cus- 
by differ- 


approach to 


tomary for two or three used 


ent people in the same home, and an 


individual members 
different 


And 


of the family might bring results 


from those recorded here. 

something, to those who 
last 
definite 
advantage of using a particular brand: Every woman 


questioned kind of baking 


now for a lesson, or 
that toilet 


way of 


may think article advertising is the 


word in the selling a woman on the 
was absolutely sure what 


powder she used. 


New Hampshire Cosmetic Bill 


A bill introduced in the New Hampshire 
legislature which would amend the Food & Drugs Act 
of the state by adding to the definition of drugs the 
words, “any 


has been 


article 
of the 


cosmetics 


enhancing the 
would, of 


for cleansing or 
This 


probably toilet soaps under 


appearance person.” course, 


bring the and 


the act, and possibly limit their sales to registered 


pharmacists as well as place other severe restrictions 
upon them. Efforts are being made to defeat the 
amendment. 

Bill No. 35) 


sales 


Oregon has a tax bill (House which 


would place a flat 10 per cent on of cosmetics. 
This bill has just been introduced and complete details 
regarding its application are lacking at the time of 
going to press. 
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Recent Products and Packages 


’ 


N the 


OusS new products rece ntly place d on the 


follow mg cocrtmns appeai de &C¢) iptions of vari- 


market by 


perfumers and manufacturers of branded toilet 


goods. These new pi oducts have rece ntly been featured 
in retail merchandising campaigns, and the information 
is prese nted from the standpoint of the consumer and 


through the kind co-operation oT the manutacturers, 


Patou Offers New Perfume 


Patou, Inc., 
perfume creation, “Invitation.” 


New York, is marketing its latest 
pre- 


Jean 
The new odor is 
attractive cut crystal bottle 

stands on a black 


sented in a most which 


base of composi- 
tion material. 
The cover of the 
package is of a 
pleasant shade of 
red, the 
name of the per- 


gold 


with 


fume in 
and the 
Patou trade 
mark in black. A 


letters 


brass clip on the 
holds the 
bottle firmly. 


base 


Peggy Sage Manicure Set 
A new manicure set has been announced by Peggy 
Sage, Inc., New York. 
skin case, and is equipped with every accessory for the 


The kit comes in a white pig- 


perfect manicure. Miss Peggy Sage, of that company, 


also has announced two new shades of nail polish, 


tomato red and Chinese red. 


“Mickey Mouse” Toilet Soap 
Mouse,” 
cartoon 
tcilet 
New 
“Mickey” is 


“Mickey character of the 
animated 
inte the 
Co., Inc., 


soap. 


that 
motion 
industry. 


popular 
picture, has found his 
The Manhattan 
York, is his sponsor with a new 


way 
Soap 
toilet 
label. 


soap 


featured on the attractive 
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Roger & Gallet’s Miniatures 


Roger & Gallet, New 
movement of 


York, has joined the current 


packaging well known perfumes in 


smaller bottles. The company has just announced its 


new “perfume miniatures” which are offered in three 
popular Roger & Gallet odors, “Fleurs d’Amour,” “Le 
and “Feu Follet.” They are exact duplications 

of the original 
bask 


‘ieee differing only in the size 
SS 


Jade” 


odors, 
— wo of the containers. 


“Nanev Lee” Cream 


Lee Laboratories, Inc., 
New York, is 
the new “Nancy Lee” 
cold cream, packaged in 


featuring 


a white jar with black 


metal closure and silve1 
label. The 


handsome example of the designer's effort, its variety 


—— 
carton is a 


of colors giving it that popular modernistic touch. 


Donna Introduces Two Creams 


two 
Sea 


The firm of Donna, Boston, has brought out 


under the brand “Donna’s Secret 
These are described as a seaweed cleansing 
cream and an imported turtle oil gland cream. Both 


blackcapped 


creams name, 


Charms.” 
packaged in 


products ere attractively 


coral jars, and will be marketed extensively. 
Yardley’s Tale 


The 
lish 


“Old 
tale pow- 
Yardley 
York, 


larger 


famous Eng- 
Lavender” 
der produced by 
& Co., Ltd., New 
is being offered in 
with the advent of 
The 


one-half 


cans 


the new year. new 


size is two and 


times as large as_ the 


eriginal can put out by 


z YARDLEY 
the company. It is an ded Emgiot 
attractively 
sifter 


powDER 


designed, 


type can decorated 


with the Yardley symbol. 
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Rubinstein Presents New Lipstick 


Helena Rubinstein, 


York, has created a new shade of lipstick 


Madame Helena Rubinstein, of 
New 


which is 


Inc., 


offered in a uniqu: several of which 


shown above. The “Red Poppy” 
called, was inspired by the Poppy Orientale, a 


case, 
are shade, as it is 
flower 
of extraordinary beauty and the symbol of vivid joy 


and harmony. The hue is especially suitable for eve- 


ning wear A feature of the new 
holders is the tiny, jewel-like 
chains which prevent the caps 


from straying. 


Ayer’s Automatic Lipstick 





The latest addition to the line 
of Harriet Hubbard Ayer, Inc., 
New York, is its version of the 
automatic lipstick. It comes in 
threc different finishes: black 
enamel with chrome trim = and 
moncgram; white enamel, chrome 
trim and monogram, and _ white 
enamel front and_ back, black 


enamel sides, chrome trim and monogram. The filler 


is available in the indelible or semi-indelible variety. 


“Ever-Dry” in New Dress 


After fifteen years, “Ever-Dry” deodorant, manu- 
factured by Ever-Dry Laboratories, Inc., Los Angeles, 
The new bottle is an attractive, 


con- 


appears in new dress. 
business - like 


tainer in keeping 


with the function of 

a non - perspirant. 

Tie-up with the old 

package is maintained 

by a somewhat simi- 

lar bottle shape and 

the predominance of 

purple in the color of 

ede the label. The most 
PERSPIRATION important feature, 
COR however, is the new 


ea soft white wool appli- 


cator which is very 


convenient to _—use. 
Another innovation is 
the Good House keep- 
ing label on the side 


of the bottle. 
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Shampoo Package by Monmouth 

Attractive and with no small amount of eye-appeal 
is the new “d’Or” jelly shampoo package recently put 
out by the Monmouth Prod- 







ucts Co., Cleveland. The 
neat label is designed in 
three colors, black, white 
and tangerine. The jar is 





with a lustrous, 
shell 
dignified 


topped 


black, double metal 






cap—a package. 


Marly’s “1000” 


A worthy addition to 





the widely known line of 
Les Parfums Marly, Ine., 
New York, is the “1000” 





perfume, packaged in an 


exquisite cut crystal bottle. 


The bottle is on the triangular style, but is rounded 
out oddly at the neck. It bears a small gold label 
near the base which indicates the odor. Equally as 


attractive is the vreen leather, gold encrusted case. It 
is satin lined, and on the rear wall is etched the Marly 


trade mark which can be seen through the transparent 


bottle. The case 
opens outwardly, 
and on the base 


is a groove which 
holds the bottle. 


Boudoir hit 
A boudoir 


beauty box, hav 
ing the practica! 


advantage of con 





taining in one 
unit the correct 
cosmetic ensemble for each respective type, is offered 
by Margaret Brainard, New York. The lower drum 


contains a standard quantity of face powder, equal t 


the amount in the average box of powder, and in the 
upper compartment are a full-size rouge compact, lip- 
The finished in a 


trous black, bordered with thin white lines. 


paste and eye shadow. box is lus- 
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Show Them How To Sell! 


Retail Sales People Learn Through Trade Paper Adver- 


tising, 


Personal Contact. 


Votion Pictures 


by Henry Frommes, New York 


introduces his 
through 
ship- 


HE average perfumer, when he 
T product to a new retail market either 
the drug or department store, makes his 
ment, supplies a certain number of selling aids and 
may even engineer a special introductory window set- 
up. The into They may even get 
front depending. Mrs. 
Jones, an counter 


girl 


goods go stock. 
counter display—all 


customer, approaches the 


case or 
average 
next day, notices the perfumery, turns to the 
and says: 

“Is this something new in perfumery?” To which 
the girl will reply: “It’s new with us.” “Do they sell 
it on Fifth Avenue?” 

The girl doesn’t know. No- 
has told her anything 


She probably doesn’t 


body 
about it. 
even know the price, unless the 
which they 


series of 


goods are marked, 


seldom are. To a 
other questions about the brand, 
likewise silent or 
The customer’s 
lags. She looks at 
something Possibly, the 
girl might let her try the 
brand in an odor or two. That 
Probably 
else 


the girl is 
noncommittal. 
interest 


else. 


depends on the girl. 
she will something 
which 


show 
about she knows a little 
(but not 
is lost. 
That this happens time after 
can doubt. In 
occurrence the  per- 
and vital 


much) more. A sale 


time, no one 
such an 
fumer has a direct 
interest. 

Various methods have been 
manufacturers of 


and an- 


adopted by 


cosmetics of one kind 
other to post the salesgirls and 
the druggists on their 
but none of them needs to use 


such instruction more than does 


goods 


the perfumer or importer. 

It has 
ticable for the perfumer, 
with 


proved entirely prac- 
along 
makers of other commodi- 
ties sold at retail counters, to 
furnish special information for 
those whose business it is to sell 
and explain such products. 
The retailer, 


the perfumery buyer of a large 


whether he be 


store or the owner of a small, 


independent drug store, cer- 
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tainly has no objection to such educational work, thoug!] 


in the main he is pretty slow to engage in it himself, 
even at the behest of the maker or importer, jobber or 
distributor. It’s clearly up to the perfumer to push the 
idea and it pays him to do so. 

The agent for an internationally known perfumery 
line tells an that this 

The brand was introduced into a medium sized drug 
West 


who buys many other things beside perfumery. 


experience illustrates point: 


chain on the Coast. It was bought by a buyer 
This 
United 
York 


extensively in the 
New 


perfumery is advertised 


States and abroad. It is a big seller in 


The 
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The agent went into one of this chain’s stores 


shops. 


to see how the goods were moving. He approached 


the perfumery salesgirl and asked her a series of 


questions about the line—his line. 

She informed him that it was a “brand new brand”; 
that as yet it was not generally advertised to the pub- 
this country. She didn’t 
could find out if he’d wait a little while. 


She'd 


lie in know the prices but 
What odors? 
look and see—no, they seemed to be in French. 
She couldn't 

The result of 


With the cooperation of the chain management, each 


read French, of course. And so on. 


this interview was interesting. 
seller of perfumery in these stores was supplied with 


a list of facts about the brand based upon what the 
average customer would want to know about it. 
These slips were printed and distributed, clerks be- 
Full co- 
operation was obtained from the management by this 
told the 


visit to their perfumery counters. 


ing asked to read them and study them. 


perfumery sales agent once he story of his 


It is manifestly true that the average woman buys 
perfumery largely upon its popularity in Paris, New 
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York or 


known and 


cities. If it be 
used, she is 


other large internationally 
particularly interested. Very 
she will buy it on that basis 
even though the odors do not especially appeal to her. 

What are her 


knows 


often, as buyers agree, 
salesgirl who 
and 
misinformation about 


then, to a 
about the 
information or 


reactions, 


nothing whatever brand, who 
gives out a lot of 
maker? 


the perfumery and the The customer simply 


turns to a brand she happens to have used or knows 
something about and lets it go at that. 

It seldom is enough for a salesgirl to invite a trial 
of a perfume with which the customer is unacquainted. 
There are always some sales points that will have their 
effect and better 
perfumer. 


nobody can supply them than the 
A good many perfumers in furnishing retailers with 


window set-ups, counter displays and other helps seem 
to feel that the salespeople will get the “story” 
that 


are handling too many items these days, especially in 


there- 
from; but it seldom works out way. Salespeople 
toiletries, to take the trouble to learn about a brand of 
perfumery unless they are urged and prompted. 

The perfumer’s advertising nearly always furnishes 
the keynote for his selling slant. For this reason, it 
has become quite common for the perfumer to supply 
advance sheets of national advertising to clerks em- 
ployed to sell the line in the stores. Or, the trade 
press advertisements often carry copy that will give 
the clerks something to talk about when a prospective 
customer evinces some interest in the line. 

In nearly all lines of business, manufacturers and 
importers are seeing the need for getting reliable and 
effective facts about their products before the clerks 
of their retail outlets. 

Usually this has to be done direct since it is a job 
that the selling agent or jobber cannot very well tackle 
even if he would. 

Of course, where the perfumer is in a position to 
have these clerks contacted by a qualified agent who 
explains just how to sell the perfumery, that is the 
most effective, and also the 


most expensive method. 


The cooperation of the retailer together with printed 
selling 


instructions brings good results in many in- 
stances, however. 

A great many American perfumers sell through new 
outlets for the holiday trade. 
the primary factor in sales. 


importance. 


Here, the package is 
Selling points are of less 
But, in building up a permanent retail 
outlet, it is imperative that the sellers be acquainted 
with the goods and be able to talk intelligently and 
favorably about them. If they do not know anything 
about your goods, they hesitate to betray their ignor- 
ance to the retail customer and you lose many a sale 
as a result. 

The perfumery 
in this 


manufacturer is into line 
Next to retail train- 
ing, manufacturers are aware of a necessity for school- 
ing retail clerks in the 
particular 


stepping 


regard. general sales 


merits and selling points of 


products. They are even doing this by 


slidefilms and 
Of these, demonstra- 


means of talking pictures, by means of 
by lectures and demonstrations. 
chief American per- 
And while they are the most effective, they 
be costly unless they are tied up directly with 
jobbe r’s sales 


tions have been the reliance of 


fumers. 
may 
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Committees of the A.M.T.A. 


PRESIDENT H. HENRY BERTRAM has an- 
nounced the complete roster of standing commit- 
Toilet 


The membership of these 


the Associated Manufacturers of 


Articles for the current year. 


tees of 
committees is as follows: 
Legislative 
Chairman, Northam Warren, Northam Warren Corp.; 
J. D. Nelson, The Andrew Jergens Co.; C. M. Baker, 
Pond’s Extract Glenn Haskell, U. S. Industrial 
Aleohol Co.; D. H. McConnell, Jr., Allied Products, 
Inc.; J. F. Seanlan, Coty, Inc.; D. J. Mulster, Ferd. 
Muelhens, Inc.; T. J. Flizabeth Arden, Inc.; 
Ralph H. Aronson, Bourjois, Inc. 
Tariff 
Chairman, C. S. Welch, A.M.T.A.; Maurice Levy; J. 
A. Handy, Larkin Co Inc.; H. Dilzer, Roger & Gallet; 
E. B. Hurlburt, J. B. Williams Co.; Dr. Martin H. 
Ittner, Colgate-Palmolive-Peet Co.; A. Lieberfield, 
Caron Corp.; ©. A. Pennock, Richard Hudnut; P. M. 
Northam Warren Corp.; Walter’ B. 
Swindell Brothers, Inec.; Everett W. 
Lorscheider-Schang Edward V. 
Lueders & Co.; Dr. E. C. Kunz, 
Inc.; R. B. Stoddard, van Ameringen- 
Inc.; Herman G. Weicker, Dodge & Olcott 


Co.; 


Lewis, 


Marshburn, 
Swindell, Jr., 
Killeen, 


King, Co. ; 


George Givaudan- 
Delawanna, 
Haebler, 
Co. 
Floral Products 

Chairman, G. A. Pfeiffer, Richard Hudnut; C. E. 
Ising, The C. E. Ising Corp.; Dr. Martin H. Ittner, 
Colgate-Palmolive-Peet Co.; Paul M. Todd, A. M. Todd 
Co.; Dr. R. S. Swinton, W. J. Bush & Co., Inc.; F. E. 
Watermeyer, Brothers, Inc. 


Domestic Production of 


Fritzsche 
Research Department 


Handy, Larkin Co Inc.; Col. Mars- 
David 


Chairman, J. A. 
ton T. Bogert 
University. 


and Dr. Davidson, Columbia 


Membership 

Brooks, Houbigant, Inc.; P. M. 
Warren Corp.; A. D. Hender- 
Inc.; W. C. Young, Swindell 
Bergmann, Oxzyn Co.; S. L. 
Co.; J. M. Doherty, 
Hoffman, American 
Burt Co., Ltd. 


Chairman, H. L. 
Marshburn, Northam 
Allied Products, 
Inc.; A. H. 
Publishing 
Pope Publishing Co.; Edmund 
Can Co.; H. H. Boscowitz, F. N. 


son, 
Brothers, 


Mayham, Perfumer 


Resolutions 

Schultz Co.; 
Mulster, 
Denney & 


Lightfoot 
Daniel J. 
Denney, 


Chairman, W. L. Schultz, 
C. M. Baker, Pond’s Extract Co.; 
Ferd. Muelhens, Inc.; W. F. 
Denney. 

Trade Practices 
C. S. Welch, A.M.T.A.; Ralph H. Aron- 
son, Bourjois, Inc.; Cecil Smith, Yardley & Co., Ltd.; 
C. M. Baker, Pond’s Extract Co.; Richard Stern, Ferd. 
Muelhens, Ine.: H. L. Brooks, Houbigant, Ine.; T. J. 
Lewis, Elizabeth Arden, Inc. 


Chairman, 


Convention Eutertainment 


Chairman, Frank J. Lynch (deceased); Ist vice- 


chairman, L. R. Root, Scovill Mfg. Co.; 2nd vice-chair- 
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man, Everett W. King, Lorscheider-Schang Co.; trea 
urer, W. C. Young, Swindell Brothers, Inc.; C. E 
Kelly, Hagerty Bros. & Co.; A. C. Burgund, Can 
Lowrey Glass Co.; Charles Fischbeck, Ungerer & Co.; 
ee Ps Commercial Alcohol 
Edmund Hoffman, American Can Co.; P. W. 
Brass Mfe. Co.; W. E. Klaas, 
Safety Pin Co.; FE. M. Kaylor, Metal Package Corp.; 
W. P. Murvcay, Continental Can Co.; H. C. Seaman, 
Armstrong Cork & Insulation Co.; Voss, 


Voss 


Corp.; 
Hyatt 
Consolidated 


Gogarty, Rossville 


Goods 


Karl Karl 
Corp. 
Finances 

Chairman, D. J. Mulster, Ferd. Muelhens, Inc.; C. M. 
Baker, Pond’s Extract Co.; W. L. Schultz, Lightfoot 
Schultz Co. 

Transportation 

Chairman, J. E. Wilson, Larkin Co Inc.; L. D. Snow, 
Lever Bros. Co.; C. D. Dooley, 
Peet Co. 


Colgate-Palmolive- 


Tmpo) tations 


Chairman, Edward V. Killeen, George Lueders & Co. 


Trade Marks, Patents, Ete. 


Publishing Co.; A. 
Products, Inc.; B. M. Douglas, .- 
Pfeiffer, Hudnut; 


Chairman, F. J. Pope, Pope 
Henderson, Allied 
Bourjois, Inc.; C, 


Richard M. 


Leonard Richard 
Krause, 

Odorgraphia 
Chairman, Louis Levy, Perfumer Publish 
ing Co.; technical secretary, Dr. Curt P. Wimmer, Co 


Dr. F. D. Dodge, Dodge 


Spencer 


lege of Pharmacy of New York; 
& Olcott Co.; Dr. F. J. Austin, Richard Hudnut; Dr. 
Ernest S. Fritzsche Brothers, Inc.; J. A 
Handy, Larkin Co Inc.; Dr. Paul G. I. Lauffer, Pinaud, 
Inc.; Dr. R. S. Swinton, W. J. Bush & Co., Inc.; A. H 
Co.; Dr. M. Szama- 


Guenther, 


Ingalls, Colgate-Palmolive-Peet 


tolski, Givaudan-Delawanna, Inc. 


Food 


In this department will be found matters of interest con 
tained in FEDERAL AND State official reports, et... relating 
to perfumes, toilet preparations, flavoring extracts, soaps, 
te It is advisable also to look at our WASHINGTON 
CORRESPONDENCE, SOAP SECTION, and other departments 
for further information 


Pure 


and Drug Notes 


Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 

Among the notices of judgment given under the Fed- 
eral Food and Drugs Act, Nos. 19,201 to 19,400, ineclu- 
sive, sent our recently by the United States Department 
of Agriculture, Washington, there were the following 
Nos. 19,244 and 19,318, mis 
No. 19,264, adulteration and 
misbranding of “V-Nilla;” No. 19,365, adulteration and 
liquid; No. 19,386, mis- 
branding of “Cal-So-Dent;” No. 19,400, conspiracy to 
violate the laws of the United States in the shipment 
of adulterated and misbranded fluid extract of ginger. 


misbranding: 
oil; 


cases of 


branding of olive 


misbranding of “Sozodont” 
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The Sample Package 


Success of a Sampling Campaign 


Largely 


epends on Suitable Package 
Depend. Suitable Packag 


by Ruth Hooper Larison 


ERHAPS Garden of 
“Just 


any 


started in the 
Eden Eve Adam, 
bite that But at 
pling ranks today as one of the surest, 


sampling 


when said to try a 


from apple.” rate 


sam 


quickest methods of introducing a new 
product and increasing the popularity of 
an old one. The sample, no matter in what 
form it comes, is the packaged product 
representative of the manufacturer. 
Since it is primarily a package it should 
be studied from every packaging angle, 
and measured by the best known standards 
of good packaging. Its merchandise value 
will be limited by four things: 


itself, its distribution, its advertising pre- 


the product 


sentation and its sales methods; and all of 

these, in turn, will be enhanced or modified by the appro 

priateness, serviceability and beauty of the package. 
I have found in my own experience that good sam- 

pling has accomplished definite results for the benefit 

The 

cutters we know are the middle classes and especially 


of the entire industry. great masses of coupon 


the lower middle classes. They are willing and glad to 


pay ten cents for some of the leading monthly and 


weekly magazines, especially the women’s magazines, 


The 
samples arrive and present the best that the leading 


and then clip the coupons which attract them. 


manufacturers are doing in packaging of samples. 
This, over a period of time, educates people to expect 
more of what they buy and even though they may not 
be able to afford the very product which comes to them 
in sample form they are spoiled for inferior packages 
want something which is apparently up to that 
that 


during the period of the last ten or fifteen years thi 


and 


standard even for their limited capital. I believe 
trading up has had such a tremendous effect on the 
general public’s taste in packages that it has been on 
of the 


ments in 


increasing 
retail 


vital reasons for the ever improve 


packages irrespective of the 


prec, 


Cheap products used to be cheaply packaged—by 


cheaply packaged, I mean in appearance. Today no 
product retails for so low a price that the package can 
Often the 


are actually the ones which are packaged most smartly 


be overlooked. more inexpensive products 


' 
So that we can feel that all good samples have and are 
still reaping a constructive benefit for the industry as a 
Educate the 
publie to the best, even in samples, and they will neve 


whole and for merchandising in general. 


be satisfied with less. 
The physical form of a sample may be easily adapted 


to the method of distribution which is planned. Among 


the most popular methods we can divide them roughly 


into four groups, cross sampling, handed in at the 


door, over the counter, or sent through the mail. These 
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four groups dovetail together from a 


down 
general basic rules for sampling by all methods. 


pretty much 


packaging point of view and we can set some 


Before a product is ever used in sam- 


pl ng it should be perfected in the labora- 


The 


out samples of 


tory and factory. detrimental re- 


sults from giving inferior 
products are chalked up in the books of 
Next, the trial 


carefully determined. 


many manufacturers. 


amount must be 
With the 
give so great a quantity that it minimizes 
the regular selling sizes. 


intent of being generous neve) 
Some products 
need only one trial to convince the public 
of their value, others need to be used for a 

period of time. 
If the sample is a cream, powder, liquid or similar 
product, the container may vary 


the full size 


from a miniature of 
package to a variety of modifications of 
it. It is important to carry out the resemblance to the 
full size package as far as 
difficulties 


however, 


possible. Sometimes this 


presents which may not be overcome. Sel 


The label 
maintaining the resem- 
While creams are almost always sold in jars 


dom, are they insurmountable. 


can do a great deal toward 


blance. 
their samples come in tubes. Miniature jars actually 
look more important and carry the family resemblance 
further. This question of containers has not been per 


fected by any means and there is great 


this 


opportunity to 


do some direction if 


interesting things in manu- 


facturers are willing to habits. 


Then comes the question of whether or not accessories 


some old 


forget 
belong with the sample. Some accessories are vital or 
the product will be 
Each 


together with 


used incorrectly and a poor result 


obtained. product suggests its 


own accessories 


its method of use. If no accessories are 
sold with the full size retail package, none would seem 
indicated for the 


method of 


ampling deal except as an auxiliary 
When the method of 
sufficiently explained, quickly and convincingly, 


stimulating returns. 
use 1 
and the accessories necessary are in all homes 


it is certainly not necessary to include them. 


common 


Obviously 
be cons idered 


costs must here as at all other steps of 


the sampling preject. Attention must next be 


These han 
dled in a variety of ways, each of which fits one pack 


turned 


to directions, sales messages, ete. can be 


age better than another. 


Forcing the consumer to wade through reams and 


reams of fine, black, poor printing claiming miracles 


for the product in order to get at the actual directions 
for use is a waning method, but there is certainly plenty 
of unnecessary included in 


units which would better be 


material some sampling 


left out entirely. Poorly 


done enclosures where type matter, layout and paper 
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used are inferior actually limit future sales. Extrava- 
gent claims, yards of questionable testimonials, could be 
And that 


there are still some good dollars going into that sort of 


wiped out with one sweep and never missed. 


thing in this enlightened age is a sad point which I 
can’t overlook but must condemn in passing. The vast 
majority of sample outfits are splendid pieces of work 
and the results testify to the methods employed. Study 
to eliminate every unnecessary bit, continually condense 
and improve. Good stock, often of light weight is ideal 
for enclosures. Good printing, art work, typography, 
and text that goes directly to the point because it has 
something to say and knows it, are the goal. 

All these steps are essential to sample packaging. 
They are the foundation on which a good package can 
be built actually effort 
towards a good package if they are not handled prop- 
Next in the 
carton, box, or whatever it is to carry the entire sam- 
The 


sampling deal. It 


and which will destroy all 


erly. importances is general container, 


pling outfit. general container must be appro- 


priate to the must be sufficiently 
strong, secure and trustworthy to carry the sample to 
the customer. It is your messenger boy in whom you 
must have faith. 

The 


vital. 


way each item fits into the container is also 
Often a poor and sloppy arrangement will not 
only spoil the appearance of the package but will in- 
crease the possibilities of breakage, leakage and cost. 
Make it 


don’t pack things in so tight that it means ten broken 


compact. As compact as possible, but please 


finger nails for the customer trying to pry them out! 


Give attention to the order in which each thing will be 


removed from the carton or box. Try it out on a dozen 


typical customers. Simply hand it to them and say 


you want their opinion. Left handed people will open 


it often opposite to right handed people. But if you 


have put it together with sufficient genius there will 


always be one thing everyone will take out first. Fo 
some sampling packages it should be one item and for 
others it should be another. Decide in your own mind 
which should be the first object to meet the consumer’s 


hand and eye. It is your “good morning” or “how-do 


you-do” and try to say it in your package with th: 


same directness and forcefulness that you would use 


calling on your most important prospect. Get your per- 


sonality over in that first contact. Your package pre- 
sumes upon her attention and time if it doesn’t im- 


mediately prove itself worthy of that time and atten- 
tion. She will be irritated, impatient, or indifferent, or 
even worse, amused! Amused customers are hardest 
to sell because they are laughing at us and not with us! 


The 
pling outfit are limited only to the number of outfits 


variations for designing the inside of a sam- 


and their variety of individual units. A letter carefully 
placed in the feature spot of a sample package may now 
give place to a folder with a cover in color which has a 
“come on.” 
the 
which psychologically talks faster. 

Now the 
general groups of samples. 


vast The letter may be as good as ever 


but for purpose something else has been found 


for some of differences between the four 


Cross samples often call 
for the sample product alone to be slipped into the car- 
ton of the retailing size package. Cross sampling can 


29 
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bring worthy products to the attention of the consume: 


at the right moment because when the carton is ré 


moved the mind of the consumer is receptive toward thi 
related 


product and quite logically toward any other 


product in the manufacturer’s line. Cross sampling of 
products which are distinctly different in type and use, 
wise, face 


or unharmonious, is not Depilatory and 


powder would never reach the public in a cross sam 
After 
shaving cream carton 
receptivity. 


pling campaign at the psychological moment. 


lotion or cream in a 
the 


From a package point of view cross sampling is very 


shaving, 


comes at exact moment of greatest 


inexpensive, entails no extra distribution cost what 
ever, and seldom needs to have an additional container 
because the container for the regular size acts as a 
A folder, leaflet 


or enclosure of some kind together with full directions 


carry-all for the cross sample as well. 


on the package, where that is practical, are certainly in 
dicated. Some selling copy about other products of the 
same manufacturer can be included with every product 
without offending even though they may be of quite a 
different character. 
The sampling outfit handed in at the door may be 
part of an elaborate advertising campaign and the door 
bell ringing simply the means of distributing it, or it 
may be the opening wedge by which a direct selling 
agent gets the housewife’s attention. Or it may be just 
to try it at the 


housewife’s convenience and a word to say that it is 


a publicity campaign with a request 


sold locally. The sampling unit may be elaborate or 
simple as the case demands. 

Sampling over the counter can take a good many 
phases of presentation. A company representative may 
be present to hand them out and answer questions, lec- 
Or they 


where the purchase of other products in the line en- 


ture, or whatnot. may be used as free deals 
titles the customer to a certain quota of the sample or 
Or the 


sales force may have been instructed to wrap up a cer- 


samples or trial sizes as they are often called. 


tain sample of ‘‘so-and-so” 
many 


with every package. There 


are other variations of store sampling but 
basically they are the same. 

Sampling through the mail has both advantages and 
One of its is that 


the manufacturer’s representative nor the sales 


disadvantages. drawbacks neither 
per- 
son is present to get the consumer’s reaction or give it 
a final push into her field of attention. Nor can he see 
in what condition it arrives unless he has made a labori- 
ous study of his samples as they are received from the 
mail. He has several exceptionally important advan- 
tages however, one of which is that the person has re- 
quested the sample or some store or friend requested 
it for her and therefore there is a good chance of high 
receptivity on her part. Requests for samples must 


always be promptly answered. Some companies sen1 
a letter out at once saying the sample is on the way, 
others simply mail out the sample the same day the 
request is received. The advertising, in the first place, 
the type of 
Spot lighting the coupon in the ad will 
bring an avalanche of answers. Charging a nominal 
fee for shipping and postage helps to eliminate some 


of the eternal coupon clippers. 


will establish somewhat customers who 


will respond. 


By placing the coupon 
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in an inconspicuous place many more can be eliminated 
and by merely including the offer in the text matter in 
such a way that the entire ad must be read to know 
that a sample is offered will shut out more of the “riff 
raff.” If 
aim 


sincerely interested prospects are the real 


one can decrease the number of returns but in- 


crease their value to the sale of the product. 
one 


All coupons containing free offers pull. Every 


knows it. One of the most important features of mail 
ng out samples is their packing. The postal authorities, 
ideal 


whether cr not a package is “post-worthy.” 


from long experience, are the advisers as to 
They are 
a most valuable help to the manufacturer both in warn 
ing against what doesn’t work and solving some of the 
problems as to what will go through the mails success- 
fully. One very large company which does an enormous 
amount ef sampling made friends with the Post Office 
right consistently 


in the beginning and has found it 


helpful and generous in its cooperation. They never 
“ok” 


and word of advice from the Post Office before putting 


prepare a new package for sampling without an 


it into the mails. 

In the 
of samples which are being distributed by mail at this 
Baim” 
sample package, mailed in a post-worthy carton with 


illustration is a group of splendid examples 


time. “Italian is an interesting and successful 
the vottle and enclosure contained in a carton printed 
in green and white, as the label is, and carrying out the 
feeling of the large package. It is the result of careful 
experimenting and study. Samples are offered abso- 
utely free over the radio and through magazines and 
while the company 


waste or even duplication they have found it is for them 


believes there must inevitably be 


a most constructive method of promotion. Five years 
of intensive research have proved that 79 per cent of 
all women who write in for a sample develop into cus 
tomers for the product. This figure is amazingly high 
and indicates both the popularity of hand lotions in 
general and “Italian Balm” in particular. 

The “Midget Set,” 
portant accessories, sampled by Northam Warren Corp., 


Manicure including several im- 
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is another example of the utmost care and study in 


distributing samples. The offer is not spot lighted in 


the advertising and a nominal price is asked to cover 


costs of assemblIng, packing and mailing, yet customers 


are built up from coupon clippers every day. The box 


with its two enclosures carries out the color »:cheme and 


general design feeling of the larger packages and con- 


tains five products and three accessories. Compact: 


complete and smart. 


“Lyon Lipstick Tissues” are being offered, three 


receiving 
this 
this 
in with store distribution, 


packs for ten cents, in class magazines and 


greater response than is from 


This is 


method of introducing it, 


usually expected 


media. and 


practically a 
tied 
is showing excellent results. 

“Ovloff” has 


tomers out of 


new product 


been most successful in building cus 


coupon-clippers, too. They give con- 


siderable attention to the packaging and 


10,000 


mailing of 


samples and say that in about samples of 


only about ten 
breakages or losses, which were immediately replaced 


“Oyloff” sent out there is record of 
This is quite a record for 
is “Oyloff.” 


ing’ size, caped in 


a liquid sample as large as 
The sample bottle is oblong, as is the sell- 
black half-carton-label 


Ther 


is a feeling of family resemblance although the colors 


and with a 


which extends up to the shoulders of the bottle. 


used are not the same for the printing but on a simi- 
lar background. Ten cents is the charge made for the 
sample but the returns are high even from magazines 


In all these 
cases illustrated the product is outstanding in its field 


which are not famous for coupon clipping. 


and I maintain that where the product is exceptional 


and in great demand returns from advertising will be 
strong even from the most exclusive magazines if the 
advertising is geared to make the psychological reader 
appeal. 

The present sampling unit of Armand has a unique 
feature. Not only does it include an attractive folder 
in color, miniature letter with another offer of other 
products, but the base of the little pink and blue box 
is printed with directions for using the powder. A 


January, 19323 589 





and cellophane 


miniature 


powder puff in pink wrapped in 


box of face powder in 
motif. The next tells 


powder is different and the method by 


accompanies the 
the “Symphonie” design 


“Symphonie” 


why 


which it can be proved which indicates the need for 
Presto! puff! All 
ready to try the experiment. It is certainly a fine piece 


using a free puff. There is the 


of sampling and getting excellent response from the 


public. 


Alabama May Tax Sales 
IRMINGHAM, January 11.—Although the 


sales tax was rejected several months ago by the 


retail 


Alabama Legislature in special session, it appears that 
this method of defeated 
Gov. B. M. Miller has called another special session to 
Montgomery 


taxation, isn’t completely. 


meet in beginning January 31. In his 


proclamation he states he is willing to accept a retail 


sales tax in order to meet the state’s financial obliga- 
tions. 

During the first Miller was 
but favored a luxury sales 


The 


special session Gov, 
against a general sales tax 
tax which included toilet goods. bill was de- 
feated 

Political leaders say a sales tax is the only alterna- 
tive left now, and business men are preparing to wage 
a fight at Montgomery just as soon as the Legislature 
convenes, 

Incidentally, at 


Southern states 


Texas 


least five other are 


also considering a sales tax. has jumped to 
the front 
sentative tc Mississippi to study that state’s two per 
Sennett Mis- 
sissippi has also been invited to Texas to make one or 


The 


lately, and the Governor has sent a repre- 


cent retail sales tax. Gov. Connor of 


more addresses, and he has accepted. 


of the tax in Mississippi will be his topic. 


success 


Reports are also current in Mississippi that county 
in favor of the two per cent tax being 
with the 


supervisors are 


raised to five per cent, additional three per 
cent going to counties. 

Tennessee is considering a sales tax which may be 
brought before the Assembly which at this writing is 
in session. South Carolina has also sent a representa 


tive to Mississippi to make a survey of the plan. 


Sales 
House Bill 
the 
on tobacco, malt, cosmetics and other products to meet 


Tax Bill in Oklahoma 


No. 4 
state of Oklahoma 


has been introduced into the legis- 


lature of which levies a tax 
the expense of a system of old age pensions created by 
this act. It is that this 


will not be passed in its present form 


anticipated particular bill 


since Governot 
addi- 


pur- 


Murray is supporting other revenues by 


tional 


some 


meet the 
Governor Murray has not yet pre- 


taxation which will be levied to 
poses of this act. 
sented concrete proposals, but is said to favor a tax 
on cigarettes, a that 
consumer of non-essential soft drinks, and a tax based 
He explains that his 


position is that habit-forming luxuries which are non- 


tax would be passed on to the 
on the salesprice of cosmetics. 
essential to living should be taxed, 
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Coming Conventions 


Stores, on board ship t 


1933. 


New 


Chain Drug 
Havana, first week in February, 
Allied Beauty Conclave, Hotel 
York, Feb. 5 to 9, 1933. 
Druggists Supply Corp., New York City, 
17, 1933. 
Packaging Exposition, 
York, March 7 to 10, 1933. 
Annual Drug Trade Dinner, Waldorf-Astoria 
New York City, March 16, 1933. 
international Beauty Shop Hotel 
sylvania, New York City, March 20 to 23, 1933 
American Chemical Society, Washington, D. 
of March 26, 1933. 
Mid-West Trade 
April 3 to 5, 1933. 
Associated Manufacturers of 
York City, week of April 24, 
American 


Associated 


Yorker, New 


Feb. 13 t 


Pennsylvania hotel, New 


hotel, 


Owners, Penn 


C., week 


Show, Hotel Sherman, Chicago, 


Toilet Articles, New 


Manufacturers Association, The 
Homestead, Hot Springs, Va., week of May 8, 1933. 
York City, May 


Drug 


The Proprietary Association, New 
16 and 17, 19383. 

National Paper Box Manufacturers Association, Con 
gress hotel, Chicago, June, 1933. 

Insecticide and Disinfectant Manufacturers’ Associa- 
tion, Edgewater Beach hotel, Chicago, June 5 to 7, 1933. 

American Cosmeticians Association, August 21 to 
24, 1933. 

Exposition of Chemical Industries, Grand 


Palace, New York City, Dec. 5 to 10, 1933. 


Central 


Weicker Heads Essential Oil Men 

Herman G. Weicker, vice-president of Dodge & Olcott 
Co., New York, was elected president of the Essential 
Oil Association of the U. S. A., at the annual meeting 
held at the Hotel Astor, New York, January 10. With 
him during the coming year will serve Dr. Eric C. Kunz, 
executive vice-president of Givaudan-Delawanna, Inc., 
as vice-president, and Frederick W. Stichweh, secretary 
of James B. 
The executive committce 


Horner, Inc., as secretary and treasurer. 
of the association will include 
the officers and A. D. Armstrong, secretary of Fritzsche 
Brothers, Inc., and Joseph B. Magnus, vice-president of 
Magnus, Mabee & Reynard, Inc. The meeting heard re- 
ports covering the activities of the association during 
the last year from the retiring officers and committees 
session. 


which were presented in executive 


Counter Suit by Universal Against Lucky Tiger 


Tex., have filed a 
counter suit against Lucky Tiger Mfg. 


Universal Laboratories, of Dallas, 
Co., of Kansas 
was mentioned 
Uni- 
and the 


City. The original case of Lucky Tiger 
involved a claim that 
mark 
Universal 


in our December issue. It 


Laboratories had used the trade 
Lucky Tiger’ on 
Laboratories in their counter suit state that they hav: 
at no time made use of the trade name “Lucky Tiger” 
and have asked $250,000 actual damages and $100,060 
‘ 


exemplary damages alleged to 
account of action of the Lucky Tiger Mfg. Co. 


versal 


word their products. 


have been incurred on 


American Perfume? 


The 





F. J. McDonough Heads Drug Section 


Chemical Works, elected 

chairman of the Drug, Chemical and Allied 
lrades Section of the New York Board of Trade, Inc., 
at the Drug & Chemical 
Mr. McDonough has been 


was 


NRANCIS J. MCDONOUGH, president of the New 
I York Quinine & 


at the annual meeting held 
Club, New York, January 12. 


associated with the section for many years and has 


served as chairman of the executive committee and 


as vice-chairman of the section. It is interesting in 
this connection that the 


inder whom Mr. McDonough started in the drug busi- 


late John McKesson, Jr., 


ness, was the first chairman of the section. 

S. W. Fraser, Burroughs-Wellcome & Co., Inc., was 
and S. B. 
executive committee 


New York 


Penick, re-elected 
will be headed 


for Merck & 


vice-chairman 
The 
by Gustave Bayer, 
Co. 

P. C. 
last two years, has been chosen president of the Board 


elected 
treasurer. 
manager 


Magnus, chairman of the section during the 


P. C. MAGNUS 

of Trade for the coming year, succeeding W. J. L. 

Banham, of the Otis 

the board for many 
At the meeting, retiring chairman Magnus 

outlined the work of the section and delivered a splen- 

did inspirational message for its future activities, clos- 


Elevator Co., who has headed 
years. 


annual 


ing with a complimentary reference to the work of 
Ray C. Reports 
of the presented. 
Among those of special interest to readers of this jour- 
nal were those of the 
disinfectants and on essential oils. 

John Powell, 
Inc., 


Schlotterer, secretary of the section. 


various standing committees were 


committees on insecticides and 


vice-president of John Powell & Co., 


presented the former which outlined the great 
progress made during the last few years and especially 
during 1932 in the development of this important in- 
lustry, and recommended a continuation of research 
and other activities looking toward success in the con 
stant battle against insect pests and disease germs. 

The report on essential oils was read by A. D. Arm- 
secretary of Brothers, New 
behalf of the chairman, F. E. Watermeyer, 


who was unable to be present. 


strong Fritzsche Inc., 
York, on 
This report pointed out 
that in distribution, the 


tonnage industry has been 


about on the same basis as during the last two years, 
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but that the continued decline in prices had brought 
Much of the instabil- 
ity of the industry during the year has been due to the 


dollar values to a very low level. 


instability of prices at the source of supply, so that the 
importer, while he must carry adequate stocks, cannot 
arrange for these supplies with any assurance that he 


will not have to sell them below cost after their ar- 


rival. 

In spite of a decline in average prices of 42 leading 
essential oils amounting to 24.9 per cent in 1930 and a 
further decline of 22.7 per cent in 1931, there was a 
further drop of 16.76 per cent last year which brought 
levels existing during the last 23 


prices far below 


vears. Lately, however, there has been a flattening out 
of the curve ot decline, and prices now seem to be well 
stabilized. 

The 


buy, with the result that 


verv low prices no longer consumers to 


tempt 
inventories have been reduced 
to a minimum, and the committee believes that any in- 
business will speedily be reflected in 
industry. <A 


the price situation ha: 


crease in general 


the essential oil discouraging feature of 
fact that it 
directly resulted in the introduction into this market of 


been the has in- 


considerable quantities of sub-standard, poor quality 


goods. However, consumers have found that the pur- 


chase of such material does not point the way to re- 


covery, is not true economy, and the demand for qual- 


ity which for a brief period seemed to be absent is 


again paramount among important consumers. 
The | 


report closed with 
leading essential oils showing that 


a tabulation of prices on 42 
six had advanced in 
price, three had closed the year at the same level as 
at its beginning while 33 


1932. 


had declined in price during 


Non-Alcoholic Beverage Output Down in 193] 


The value of non-alcoholic beverages made last year 
in the United States $210,370,032, a 
20.7 per cent from the 


was decline of 
1929 figures, according to the 
Department of Commerce. 
counted for $169,478,541 of the total, cereal beverages 
for $33,563,829, grape juice for $4,485.285, 

still 
establishments in the 
5,154 in 1929 to 4,237 
The average number of 
creased 15.6 per cent, and wages dropped 21.6 per cent. 


Carbonated beverages ac- 


other 
The 
declined 


and 
$2,842,377. 
industry 


non-alcoholic beverages for 
number of 
from last year, a drop of 17.8 


per cent. wage earners de- 


French Importers Appeal Customs Decision 
Importers of French 
to the Court of Customs 
cision (Suit 3604) in 


luxury tax 


perfumes have filed an appeal 
from a recent de- 
held that a 12 per 
of the 


came as a 


Appeals 
which it was 
France is a 
This 
a denial of avplication for rehearing in the 
States Customs 


cent imposed in part 


dutiable value for imports. action 
result of 
United Court. Appraisement of ship- 
ments for several vears past is suspended pending out- 


come of the case. 
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Our Annual Symposium 


ANUFACTURERS in the toilet preparations 
and allied fields are facing 1933 with the 
same high courage with which they have passed 
through the last few years of depressed business 
conditions. Our Annual Symposium this year, tak- 
ing in as it does the opinions of presidents of lead- 
ing trade associations in the field, shows that coun- 
sels of despair have not been permitted to interfere 
with constructive thinking and planning for the 
coming year. It is admitted on all sides that the 
problems of reconstruction are difficult and that 
they cannot be solved by optimistic platitudes, but 
the collection of letters which we offer to our read- 
ers gives ample evidence that adequate thought is 
being given to these problems by industrial lead- 
ers. 

Possibly the first thought which the symposium 
brings to the reader is that of the extreme neces- 
sity for governmental economy. Industrial leaders 
are unanimous in sensing the necessity for drastic 
curtailment of expenditures in the governmental 
establishment. In their present temper they will 
not be content with minor cuts and petty economies 
nor with the juggling of bureaus from one depart- 
ment to another without actual curtailment of ac- 
tivities. They are determined that useless func- 
tions of government and superfluous paternalistic 
activities be not only curtailed but abandoned and 
that the necessary functions of government be con- 
ducted in a business like and economical fashion. 
It will not be well for the politicians to thwart 
these desires under present conditions. 

Unanimity on the question of taxation cannot be 
expected, but there is a current of thought in busi- 
ness circles to the effect that TAXES MUST NOT BE 
GREATER. More equitable means of distributing 
the present tax burden are proposed in some quar- 
ters but new forms of taxation are by no means 
generally desired. 

In the industrial structure, the extremely low 
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levels of prices prevailing on commodities and 
especially on raw materials is a matter of concern 
to many. The price structure has been unsettled 
by what seems to be an undue effort for volume. 
Stabilization is urgently required and this applies 
to raw materials and finished goods alike. 

Sentiment in general is hopeful rather than op- 
timistic. There is evident a tendency toward more 
constructive thinking and less unconstructive talk- 
ing. The business community and especially that 
portion of it embraced in the allied industries is 
starting 1933 in a serious mood with a view to the 
correction of conditions and the solution of its prob- 
lems. 

The new attitude is one which augurs well fo 
business during the coming year. It is an attitude 
of getting things done, of accomplishing results, of 
driving through to the finish, and one which will 
make short work of obstacles, political or economic, 
which may stand in the way of progress. 


An Anti-Counterfeiting Law 


rF\HE United States Senate is now considering a 

bill introduced by Senator Wagner of New York 
which would impose heavy penalties for shipment 
in interstate commerce of drugs and medicines 
bearing “counterfeited’ labels. A counterfeited 
label would be one ‘“‘made so as to induce belief 
that the drug with which it is used or intended to 
be used is the product or property of a person other 
than the actual producer, manufacturer, 
owner or seller of such drug.” 

This is an excellent start toward curbing a grow- 
ing and vicious evil, dangerous alike to the manu- 
facturer and to the general public. There is one 
point, however, on which we believe the bill should 
be amended. At present it applies only to “drugs” 
as defined in the Federal Food and Drugs Act. It 
should be extended to include cosmetics and toilet 
preparations as well. Certainly anti-counterfeiting 
sentiment is as strong against those who deceive 
on cosmetics as those who falsify drug products, 
and the success of the measure in Congress would 
by no means be jeopardized by the inclusion of 
toilet preparations. 

If the bill is successful, as it should be, a start 
will have been made. There will remain, however, 
the problem of local activities of counterfeiters, 
and, in our opinion, this is even greater than the 
inter-state problem. The proposed measure might 
well form a model for similar enactments by local 
jurisdictions. More than Federal police are neces- 
sary if the evil is to be wiped out. We urge manu- 
facturers to support the bill with a proposed 
amendment and also to agitate for local laws to the 
same end. 


packer, 


The American Perfumer 























OUR ADVERTISERS 


General Drug Co. 
New York City 


AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW, 
132 Fourth Ave., New York City. 


GENTLEMEN: We take pleasure in renewing at 
this time our advertising contract with you. In 


reviewing the results of the past year’s advertis- 


ing, we are highly gratified. We wish to take 
this opportunity to thank you for the very effi- 
cient service you have rendered us. 
Very truly yours, 
GENERAL DruG Co. 
C. K. WELLENKAMP. 














Helping Along the Cause 


ERE is a new sort of competition for the cos- 

metics manufacturer, but of a sort which 
should make him literally jump for joy. We refer 
to the current advertising of one of the leading 
‘scratchless cleansing powders.” Instead of con- 
centrating on the job at hand—apparently, from 
a careful study of the advertisements, that of shin- 
ing up the bathtub—this company’s advertising is 
making a regular beauty drive. It stresses the 
importance of attractive hands and says, in effect: 
“Use ‘Blank Blank’ on the tub and save its price 
in manicures and hand creams!” 

GREAT! The grocer will supply you with beauty 
insurance in a handy sifter can! Clean up the bath- 
room and come out with a complete beauty treat- 
ment! Scrub the floor just before you leave for the 
opera and watch the envious boxholders stare! 

Seriously, the advertising may sell a great deal 
of scouring powder, but it is doing far more for the 
cosmetics manufacturer. It is impressing the idea 
of beauty and grooming without the commercial 
implication to which all direct advertising of beauty 
products is susceptible. We hope the campaign 
continues and that other manufacturers in allied 
and outlying fields will follow this lead. 


Overdoing Price Cuts 


EK have commented upon the sane manner in 

which manufacturers of cosmetics met the 
problem of reduced consumer income, and we have 
viewed with a considerable amount of satisfaction 
and admiration the manner in which the industry 
has stood against destructive price competition. 
Unfortunately, it now appears that we were unduly 
optimistic and that disastrous price policies may 
still make their appearance before business turns 
for the better. 

There have recently been a number of instances, 
one or two involving companies of considerable im- 
portance, in which long established prices have 
been sacrificed to the idea that volume would return 
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through such a course. It is still too early to esti- 
mate the effects of this policy, but, venturing into 
the realm of prediction, which we seldom do, we are 
almost ready to announce our conviction that the 
results will be disappointing and disastrous. 

It is one thing to bring out new sizes or even a 
new line to fit in with the trend of the times, and 
juite another to destroy the price structure on estab- 
lished items by sharp reductions. 

Volume of business is, of course, to be desired at 
any time. Large volume during the depressed 
business condition would be wonderful if it could 
be accomplished. It is hardly possible, however, to 
maintain a huge volume or to build one under pres- 
ent economic conditions. 

What else is desirable during the depression? As 
we see it, an adequate margin with which to con- 
tinue progressive publicity and maintain standard 
quality is more important than sustained or grow- 
ing volume. Cutting prices can hardly fail to cut 
margins unless there is an increase in volume, far 
greater than is indicated under present conditions. 

One sure road to disaster is to cut prices for 
volume and then have the volume fail to materialize. 
We greatly fear that this will be the result if some 
announced policies are carried much further in the 
cosmetic industry. Bring out cheaper lines or 
smaller packages, if you will. but be careful how you 
destroy the margin on established lines for an in- 
crease in sales which may or may not come. 


Educating the Consumer 


HE necessity of educating the consumer in the 

proper of toilet preparations has been 
stressed in these columns many times. Now 
comes the textile industry with an indictment of 
makers of deodorants on this very count. Accord- 
ing to the New York Journal of Commerce, a recog- 
nized textile authority, makers of textiles and gar- 
ments are complaining of fabric damage due to 
aluminum chloride deodorants. These interests 
point out, quite rightly, that manufacturers of 
deodorants should instruct consumers in proper 
methods of washing clothing which may have come 
into contact with this type of deodorant product. 
We are vertain that a hint will be sufficient to the 
makers of deodorants who surely would not care 
to have the textile trade pointing out the possibili- 
ties of fabric damage from improper use of their 
products. 


use 


Acknowledgment 


An 

’ usual at the heliday season we received an 
FA enormous number of Christmas greetings in 
almost every conceivable form from our friends 
in the industry both here and abroad. It would 
be virtually impossible for us to acknowledge each 
of these friendly greetings, and we therefore take 
this means of thanking our good friends for their 
kind thoughts of us and assuring them that these 
are heartily reciprocated. 
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terranean during the Eighth 
seem to have introduced together with 
orange tree, the tree of the bitter orange 


(citrus bigaradia, Risso). 


Southern Spain, particularly the envir- 
onments of Seville, once splendid center 
of Moorish culture, Sicily, and the South 
of France, which for a long 
mained under Arabian infiuence, 
as centers of extensive orange 
plantations. Whether the Arabs, 


ors of distillation, distilled 
flowers we do not know; 


this flower is first mentioned by a Neapoli- 


tan scholar living at about 


The name “oil of neroli” 
the Princess of Neroli, a member of the famous Italian 
Orsini family, who introduced this oil as a fashionable 


perfume to the nobility of her time. The highest qual- 


ity of neroli bigarade oil, 
and by far the greatest 
quantity, comes from 
Southern France. Andalu- 
sia (Spain) and_ Sicily 
(Italy) produce much less 
oil and also a somewhat 
lower quality which is 
caused by the less careful 
selection of the flower ma- 
terial as we shall later ob- 
serve under the description 
of the various grades of oil 
of neroli. 


French Oil of Neroli 


The producing regions of 
the bitter orange tree in 
Southern France are _ lo- 
cated exclusively in the Dé- 
partment of Alpes Mari- 
times and concentrated, if 
this expression may be 
used, around Cannes, Juan 
les Pins and Grasse, thus 
forming a triangle with 
the lower slopes of the 
Alpes Maritimes as_ the 
Northern boundary, and the 
coastline of the Mediter- 
ranean as the Southern 
boundary. Within this sec- 
tion several producing cen- 
ters may be distinguished 
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Oil of Neroli Bigarade 
A Survey by Dr. Ernest S. Guenther, 


Chief Research Chemist, 


Fritzsche Brothers, Inc.. New York 





N THEIR conquests along the shores of the 


distillation 





seems to originate 











which are enumerated here according to their impor- 


Vallauris, Golfe Juan and Antibes. 2. Le Bar 
du Loup. 3. St. Laurens, 
Vence, Tourettes and St. 
Le Cannet, Mougin = and 
Mouans-Sartoux,. 


Cultivation 


Young shoots are first planted in nurs- 
after three to four years the 


are transferred into the 


The growing in nurseries is done 
by horticulturists in France and Italy, of 
whom the French farmers buy the young 
For transplanting, a hole two and 


into the ground, and the 


twigs of older bigarade trees are grafted on the young 
It takes from ten to twelve years before a tree 


crop; on irrigated soil less 


time is required. <A_ ten 
year old tree may bring six 
kilos of flowers per year; 
older trees up to twenty 
kilos, ten to twelve kilos 
being the average. 

The life of a bitter 
orange tree is about eighty 
to one hundred years, some- 
times more. Since it takes 
so long to start a planta- 
tion of bigarade trees, the 
farmers regard their 
groves, which are often in- 
herited from grandfather 
and father, as a valuable 
family possession. This 
explains why, despite the 
too low flower prices pre- 
vailing at present, the peas- 
ants hesitate to discontinue 
plantations. On the other 
hand, however, orchards 
dying of old age are not 
being replaced by new ones 
as long as higher flower 
prices do not encourege the 
farmers. During the year 
the bigarade trees require 
some attention such as hoe- 
ing of the ground, fertiliz- 
ing and irrigating. 


Production 


The total production of 
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France varies with the 


climate, the weather of the year and, of course, 


bitter orange flowers in 
also 
with the demand for flowers and prices paid. It may 
kilos 
On an average, it can be calcu- 
million to 1.3 million kilos. In 1931 it 
800,000 kilos 1932 700,000 


to cold, rainy weather and abnormally 


amount in good years to as much as two million 
(4.4 million pounds). 
lated as one 


was about and in about 


kilos due low 
flower prices which discouraged, if not 
the 


To obtain 


actually 
their 


pre- 


farmers from harvesting flowers. 
better 
general to protect the interests of the growers against 
the 
Vallauris and Golfe Juan, the main producing regions, 
united into the Coopérative Nérolium 


trols about two-thirds the total orange flower produc 


vented, 


control of flower prices and in 


the manufacturers in Grasse, orange growers of 


which now con- 


tion of France. As a rule this Coopérative prefers to 


sell its neroli flower harvest to the Manufacturers’ 
Whenever it 


Syn- 
dicate in Grasse. is unable to obtain suffi- 
ciently high prices or is otherwise unable to dispose of 
its orange blossom 
crop, the Coopera- 
distills or ex 
the 
material in its own 


tive 
tracts flower 
factories situated 
in Vallauris 
Golfe Juan. 


and 


Harvest 
flowers 


Flower 
Orange 
are harvested dur- 
May the 
beginning of June; 
depending upon 
conditions 


and 


ing’ 


weather 
and temperature, 
the lasts 
from three to four 
weeks. 


harvest 


Every day 
during this period the orange blossoms which are just 
beginning to open are picked by women and children 
standing on ladders and dropping the flowers on sheets 
spread out It is a pretty picture to 
watch the peasants working under the cloudless sky 
of La those 
stretching the 


under the trees. 


luxuriant groves 
the Alpes 
Maritimes, hazy in the morning air, and the coast line 
of the Mediterranean, sun-bathed and luminous. 
must be taken to pick only the blossoms and not the 
little twigs and leaflets which, although increasing the 
the material to be sold to the dis 
tiller, impart to the distilled neroli oil a by-note of 
oil of petitgrain. Neither should the 
still closed be picked because they 

yield and an oil of 

opened blossoms of a 


Provence, in fragrant, 


between bluish contours of 


Care 


weight of flower 


buds which are 
give an inferior 
After the 


harvested, the 


“oreen” odor. newly 


tree are flowers 
mn the sheets on the ground are collected and put into 
a basket; the sheets are spread beneath the next tree, 


Years 


morning 


the ladders moved and the picking resumed. 


ago harvesting was done only in the early 


the war, labor difficulties have changed 
the collection of blos- 


hours, but since 
this procedure and now orange 
soms lasts all day long. 

A good 


eveillevse can harvest daily up to ten kilos 
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of orange blossoms (about twenty-two pounds) and at 
me time earned 
This 


with 


up to twenty francs (about 80c) 


years of 


per 
but 
earnings for har- 
deal This year the 
wages paid to the harvesters practically leave no profit 
for the producers of the flowers. 


day. Was in good flower prices, 


now abnormally low prices, 


vesters 


amount tc a great less. 


The last day of the Spring harvest, usually at the 
beginning of June, all the are 
collected, the buds which have just opened and those 
which are stil] closed. a procedure called debouturage. 
However, a few 


the blossoms on trees 


forgotten buds always remain on the 
trees, and these will develop during the ensuing fall 
into bitter orange fruit. The green and unripe fruit 
sold mostly to 


England for manufacturing pharmaceutical and flavor- 


is then collected, and the peels are 


ing extracts and for liqueurs such as Curacao. 
If the 
few 


Summer has been warm and the Fall brings 
rainfalls, the 


flower 


on a good 


beat 


orange bigarade trees 
( ictober. Thi Ss 


crop is 


another crop in second 


much less 
important as_ to 
quantity of  flow- 
ers, and the oil dis- 


tilled 


is of lower quality. 


from them 
Therefore, most of 
the 

soms 
Fall 
preparing 
orange 


bigarade_ blos- 
harvested in 
serve for 

dried 
bigarade 
which 
sold in pharmacies 


flowers are 
as flavoring 
and for 
in sachets, 


ma- 


terial use 


Transportation 

and Sale 
The flowers collected during the day are transported 
in the evening from the orchards to a courtier, a field 
broker, 


the 


located in the neighboring village who keeps 
sheets night and 
morning at an early hour to 
This is quite an unsatisfactory feature, 
the the 

creased by quite an unnecessary intermediary profit, 
the 


longed storage over night. 


blossoms spread out on over 


them the next 


the distiller. 


delivers 


for not only is cost of neroli blossoms in- 


but, also, flower material suffers because of pro 


Most dangerous of all, how- 

ever, the flowers are, during this time, exposed to all 

kinds of fraudulent manipulation such as spraying with 

water which is often done in order to increase weight. 
Price of Flowers 

During the years since the war, the price for orange 


blossoms has fluctuations due 


mainly to weather conditions with resulting abundance 


undergone considerable 


and scarcity of flowers. The prices during the last 


few years were as follows: Francs per kilo 
1928... .- 10.50 
1929... 20.00 
1930.. 10.50 
1931. 5.60 


1932 1.00 
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It might be recalled for that before the 
one gold franc was paid for one 
This 


(equal to 


comparison 
war an 
kilo of 
five paper 
flowers. 
the 
would correspond to the 


average of 


neroli blossoms. amount now 
20c) for 2.2 pounds of 
Considering the increased cost of living since 


war, at 


represents 
francs 


present about six to seven paper francs 


value of one gold france as 


paid before the war and this price of six to seven 
francs for one kilo of orange flowers approximately 
coincides with the amount the growers should get these 
if they make 


orange plantations. 


days reasonable 
their 

The abnormally high 
orange flower prices as paid 
in 1929 were caused by the 
frost 
early Spring of 


are to any profits on 


during the 
that year 
which did tremendous dam- 
age to the region 
greatly diminished the crop 
bitter 


trees. 


disastrous 


and 


by destroying many 


orange and mimosa 
Last year, 
for neroli 
absurdly 


1.25 francs 


1932, prices 
blossoms were 
Distillers 
per kilo 
from which amount 25 cen- 
the 


(courtier), 


low. 
paid 


flower 
The 


one- 


times went to 
broker 
grower had to pay 
franc for the 
of harvesting so that there 
remained for him 
tically nothing to pay for 
all the cultivating, labor, 
irrigation, 
other 


half a labor 


prac- 


fertilizers and 


expenses accruing 
during the year. It is no 
wonder that 
in 1932 
the 
on the 


ried out 


many growers 


refused to harvest 
remained 
Others 


harvest in 


and blossoms 
trees, 
the 
rather a careless manner at 
very little cost. Instead of 
having a skilled 
ceuilleuses working on one tree after another and care- 
fully picking by hand the 
branches of the trees 


Ccar- 


crew of 


newly opened blossoms, the 
in some instances last year were 
simply beaten with sticks and brooms thus causing the 
opened, ripe blossoms to fall to the ground together 
with little that 
this raw material reacted upon the quality of the oil 
which in some cases last year did not quite come up 


twigs and leaflets. It is no wonder 


to the standard of normal years. 


Distillation of French Neroli 

During the past century, oil of neroli has been dis 
tilled mostly by the growers, usually in small, direct 
fire stills. There but stills now in 
operation since than nine-tenths of all oil of 
neroli is produced by distillation in modern steam stills 
heated indirectly by 
double bottoms. 


The stills holding 


are few of these 


more 


steam coils or provided with 


usually about 700 liters are 
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kilos of 
amount of 


with 250/300 
times the 


charged flowers and one and 


one-half water is added. Some 
distillers prefer to add less water and carry out dis- 
tillation in a at the end of the 
They claim that 
any rate, the blos- 
soms must float freely in boiling water; distillation by 
the material 
result in an inferior yield of oil because just as in 
the the 


would form channels through the closely packed flower 


leaves 
little water in the still. 
this method gives a finer oil. At 


manner which 


process very 


blowing direct steam into flower would 


case of rose flower distillation, live steam 


mass and escape without 
into contact with 
all the blossoms. As a rule, 


carried out 


coming 


distillation is 
in such a way as to obtain 
one liter (equal to 1 kilo, 
Ibs.) of distillation 
(‘forange flower 
water”) per kilo of charged 
neroli flowers. This method, 
yields 
one gram of oil of 
Thus the duration of 
tillation depends upon the 
quantity of distilled 
over; it three 
distilling to ob- 
kilo of 


flower water and one gram 


or 2.2 


water 


about 
neroli. 


incidentally, 
dis- 


water 
takes about 
hours of 
tain one orange 
of oil of neroli from one 
kilo of orange flowers. If 
the distiller is mainly inter- 
ested in obtaining orange 
flower water, sometimes 800 
grams of instead of 
1,000 grams (one liter) are 
collected kilo of 
flowers, which procedure, of 
course, 


water 


from one 


gives a water of 
stronger odor. 

The oil of neroli floats on 
top of the distillation water 
as a yellowish liquid and 
is separated by simple de- 

The distillation 
contains 


cantation. 


water is very fragrant because it dissolved 


dis- 
It is sold at good prices as an old estab 
material which is favor in 


vbout one-third of the total amount of flower oil 


tilled over. 
flavor 


lished much in 


France, Spain and Italy and which is used by bakers, 
beverage manufacturers and 


later 
orange 


pharmacists. In a 


chapter we shall deal more thoroughly with 


ilower water. 


Yield of Oil 

As mentioned, one kilo of neroli blossoms yields about 
oil. To be 1931 the 
1,012 pounds of neroli flowers 
one pound of neroli oil, whereas in 19382, 


one gram of. neroli 


obtained 


specific, in 
writer from 
for the sam« 
amount of oil, 1,035 pounds of flowers were required. 
As a rule, it can be said that the yield improves as 
the season progresses. It is lowest at the beginning 
and highest at the end of the harvest. Warm weather 
and increase the yield because the 


ample sunshine 


The American Perfumer 





then contain less 


usually 


blossoms 


water. <A _ belated flower 


season is favorable for yield of neroli oil. 


Cost Calculation 


As the cost of fuel and labor per one gram of oil 
and one liter (equal to 1,000 grams) of orange flower 
water, we can figure about 0.50 francs. 

Assuming now a flower price of 5.00 francs per kilo 
of neroli flowers distillation of kilo of 
5.00 frances 


Since 


one orange 
cost us 0.50 
5.50 from kilo 
of orange flowers we obtain about one gram of oil and 
one kilo of orange flower water, these two products 
together cost 5.50 francs; therefore, one kilo of neroli 
oil (equal to 1,000 grams) together with 1,000 kilos 
of orange flower water will cost 5,500.00 francs. 

Since products 


would 
equal to 


blossoms plus 


franes, francs. one 


two are obtained, it is possible to 
make a profit on either one of them, depending upon 
whether the distiller is the oil or 
the water, whether his sales organization can more 
readily dispose of the neroli oil or of the orange flower 
water. 

In the year 
as described 


more interested in 


upon which we base our calculations 
above, oil of neroli was sold at from 
3,500.00 franes to 4,500.00 francs, an average of about 
1,000.00 frances per kilo. The 1,000 kilos of orange 
flower water resulting, with the one kilo of oil there- 
fore 1,500.00 kilo of 
1.50 frances. However, one kilo of orange flower water 
sold at from 2.00 francs to 3.00 frances and 
retailed up to 10.00 frances. It is thus the distillation 
water which in this case brings the profit. 


cost francs or one water costs 


was 


Chemical Constitution of Oil 
Oil of neroli has been the subject of many and most 
The 


such as 


interesting investigations. foremost pioneers of 
chemistry, Tiemann, Semmler, 
Hesse, Zeitschel and especially Walbaum, devoted years 
of intensive work to the study of the constituents of 
neroli oi! with the result that we are quite well in- 
formed about the qualitative as well as the quantita- 
tive 


essential oil 


occurrence of the various chemical compounds in 
oil of neroli. Exact reference can be 
meister & Hoffman’s Die Aetherischen Oele, Il Edi- 
tion, 2 Vol. page 127. For convenience, we give in 
the following a table of the constituents of oil of neroli 
as established by Hesse and Zeitschel and revised by 
EK. Gildemeister: 


found in Gilde- 


Iiyvdrocarbons l-a—pinene 
Bov% l-camphene 
dipentene 
paraffin Ce; 
rerpene alcohols l-linalool 
and acetates l-linalyl acetate 
17% a—terpineol 
geraniol and nerol 
geranyl acetate and 
phenyl—ethyl-alcohol 
Sesquiterpene d-nerolidol 6% 
compounds 


Mot 
O% 


Quantity 


neryl acetate 


Nitrogen containing 
compounds 
0.7% 


methyl 
indol 


anthranilate 0.6% 


wlow 0.1% 


Acids and Phenols 
0.1% 

Other constituents, 

Resinous matter, 


losses 


acetic acid 

palmitie acid 

Among them decylic aldehyde and 
esters of phenyl acetic and benzoic 
acid; jasmon and farnesol 11.2% 


Physical Properties 
distilled 
France has the following constants: 


Oil of neroli, bigarade, as in Southern 
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Specitie Gravity at 15° C.: O.S8TO to O.SS1 

Uptical Rotation, ap: l ; 6te +10 
quently between 

Refractive Index, np 1.4680 to 1.4740 

\cid Number Up to 1.6. 

Ester Number “0 to 69, corresponding 

o 24% Linalyl Acetate 

rule net higher than 17° 

Ester Number after formylition 

n the cold (according to Glich 

itch) sn 

Methyl Anthranilate (according 

to Tlesse) Ou tv 1.2 


Solubility : 


to 200 


Soluble in 1 to 2 volumes of 80% alcohol: with 
additional alcohol, turbid and paraffin crystals 
precipitate. Alcoholic solution shows decided 
fluorescence, 


Absolutely genuine oils obtained by own distillation 
in 1952 show the following properties: 
Specific Gravity at 15° C.: 
Optical Rotation, ap 
Refractive Index np 


0.870 7 0.872 
+-3° 12° +3° 24° +3° 30 
1.4740 l 1.4719 

Ester percentage 6.9% 7 12.4% 
Solubility in so; Soluble in Soluble in 
alcohol: 1.5 volumes 1.5 volumes, 

and more cloudy with 
more 


5% 
Soluble in 
1.5 volumes, 
cloudy with 
more 


Adulteration of Oil 


The fact that oil of neroli bigarade is such a high 
priced product has always tempted the dubious “art” 
of the adulterator. Unfortunately, analytical chemistry 
has not yet been able to develop methods which would 
efficiently check such practice. Oil of neroli is cut 
down with all those compounds or combinations of com- 
pounds which have been 
to occur 


research workers 
They are 
linalool, linalyl 
acetate, nerol, neryl acetate, terpineol, geraniol, geranyl 
acetate, methyl! anthranilate and indol. 
As natural bases for adulterating oil of neroli, the 
following oils serve: 


found by 
naturally in oil of neroli. 
available synthetically at low prices: 


now 


oil of bergamot and oil of petit- 
grain which are composed of similar com- 
pounds and contain particularly linalool and linalyl 
acetate, the main constituents of oil of neroli bigarade. 
The adulterant of oil of neroli 
of petitgrain French which is obtained by 
steam distilling the little twigs and leaflets of the same 
neroli bigarade trees 


omewhat 


most dangerous 


is oil 
bigarade 


neroli flower oil is 
This petitgrain oil has a somewhat 
odor, but is 


from which 


derived. similar 


harsher, “greener” and more “woody”. 


Its properties lend themselves, nevertheless, for cutting 
down oil of neroili bigarade. 
However, both oil of bergamot and oil of petitgrain 
much content of 
neroli; 35°7 to 45% respec- 
to 24°. in the case of neroli oil. 
Therefore, an abnormally high ester content in oil of 
neroli 


nave a higher 
oil of 


tively, as against 7° 


linalyl acetate than 


and 37% to 57%, 


one of these 
To prevent such increased ester content, saponi- 
partly saponified oil of 


readily suggests the addition of 
oils. 
fied or petitgrain or oil of 
bergamot are sometimes employed which brings detec- 
tion of adulteration quite beyond the realm of ordinary 
analysis. The analyst then resort to 
more thorough research, for instance, to the determina- 
tion of the which occurs in oil 
of bergamot and oil of petitgrain’, but not in oil of 
neroli. Yet, even this phenomenon can be concealed by 


routine must 


presence of limonene 


1 According to Charabot and Pillet 
of petitgrain only if distilled from twigs, leaves and small fruit 
Oil of petitgrain, distilled exclusively from leaves and little 
twigs, does not contain limonene Bull Soc. Chim Il 21 
(1899). 74 


limonene occurs in oil 
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the clever sophisticator, and the analyst must depend 


upon his expert nose and a standard sample of un- 
Therefore, cil of neroli is strictly 
a product of which should be 
from absolutely reliable sources only. It is to be re- 
gretted that the 


stituents of oil of 


questioned purity. 
confidence purchased 
investigations on the 
in the 
and the publications of the scien- 


classical con- 


neroli, just as cases of the 
numerous other oils, 
tific findings have so greatly aided an unethical purpose. 

(To Be 


Continued) 


New Perfume Fixation Process 
Reduction of the rate of evaporation of a perfume 
patented by 
calls 
substance 


is made possible by a 
& Sons, Ltd., 
addition to the 


new 
London. 


process just 
This 
perfume of 
This is particularly de- 
The 
ortho-cyclo-hexyl- 
this 
In an example, eau-de-Cologne has added to 


Howards 
for the 
having a high boiling point. 


process 


some 


sirable, since the odor is made more permanent. 


specification covers the use of 


cyclohexanol, its homologues, or derivatives for 


purpose, 


it about five per cent of the chemical, and the result- 


ing mixture is used for imparting an aroma to soap. 


It is stated that comparative tests on with and 


without the 


soaps 


addition of the fixative clearly indicate 


the advantage gained by the use of the latter. 


Imports of Vanillin Show Rise 


Imports of vanillin entered for consumption in the 


nine months 
1,810 pounds 
1931. On the 


ethyl 


United States increased during the first 
of 1932 to 10,470 
brought in during the same period of 
other hand, shipments of 
(“four-fold dropped to 2,091 
period, January-September, 1932, from 3,252 pounds in 
the nine-month period of 1931. 
each month of these 


pounds as against 


incoming vanillin 
vanillin’’) pounds in the 
The quantity imported 
and other synthetic organic prod- 
ucts of coal-tar origin, together with country of origin, 
Statistical 1-28000. A 
nominal charge of $1 a year is made for this service, 
available on application to the Chemical Division, De- 


partment of Commerce, Washington, D. C. 


is published in statement 


Deodorants and Fabric Damage 
According to the New York Journal of Commerce, 
long an authority in the textile field, many complaint~ 
have textile market because of 
damage to women’s wearing apparel through the use 
of aluminum chloride deodorants. 


considering an 


been received in the 


Textile factors ar 
approach to the 
deodorants with a view to some change in the products 
themselves or careful instructions to users relative to 

The tex- 


knowledge of the 


washing fabrics after the use of deodorants. 
tile industry that better 
properties of deodorants by the public would greatly 


believes 


assist in the solution of this problem which is causing 
some concern among makers of textiles as well as con 
verters. 


Very Useful 


Clinton Williams Ltd. 
We find your journal very useful, and we congratu- 
late you upon the 
material is presented. 


attractive manner in which the 
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manufacturers of 


Propose Detroit Cosmetic Body 
. first organization meeting of a proposed De- 
troit 
metics, soaps and flavoring extracts was held January 


group of manufacturers of perfumes, cos- 
12 at the Masonic Temple and definite steps were taken 
at that time looking to the formation of a permanent 
organization. Great enthusiasm was displayed by th« 
attended the 


meeting, and it is anticipated that the first group will 


representatives of leading houses who 
be the nucleus of a strong and active local association. 
Maison G. de Navarre, consulting chemist, was ap- 
pointed chairman pro tem, and R. M. Stevenson, Detroit 
representative for Givaudan-Delawanna, Inc., secretary 
pro tem. After a discussion of the purposes and aims 
of such an association, a 

appointed 


definite 


committee was 


to present recom- 
mendations at the 
This 


scheduled fo 


next 


meeting. has been 
tentatively 
February 9. The commit- 
asked to 


name for 


tee was recom 


mend a the o1 


ganization and rules and 


regulations in connection 
with its purpose, eligibili- 

ty for membership, etc. 
Those 
Otto Weener 
Jones, Nelson Baker & 
Co.; F. W. Burton 
Burton Labs., Inc.; C. R. 


present 
and E. T. 


were ; 


MAISON G. DE NAVARRE 
and 
R. W. Roll- 
ings, Seely Mfg. Co.; Paul Porier, Fairystone Labs.; 
Dr. R. T. Lakey, Dean of the College of Pharmacy, Col- 
lege of the City of Detroit; Gleghorn, De 
Milo Co.; C. D. Edgerton, National Soap Co.; H. G. 
Addison, Arthur Colton Co.; Maison G. de Navarre; 
and R. M. Stevenson, Givaudan-Delawanna, Inc. 


Burton, Johnson 


James S. 


A large number of other members of the trade in 
and about Detroit who could not be present at the first 
meeting for various reasons have displayed consider- 
able interest in the association and many have promised 
to attend the February meeting. 


Reese to Head Chemical Society 

Dr. Charles L. Reese, who retired in 1931 as chemi- 
cal director of E. I. du Pont de Nemours & Co., Wil- 
mington, Del., after a long period of service with that 
company president of the American 
1934. Arthur B. 
Lamb, of Harvard University, president-elect of 1932, 
assumed office on January 1, one 
year. He succeeded Dr. L. C. Redman, vice-president 
of the Bakelite Corp., New York. 


has been elected 


Chemical Society for Professor 


and will serve for 


Luncheon of Management Association 
The American Management Association at its regular 
monthly luncheon on January 18 considered the subject 
“Insurance for Fluctuating Values.” George E. Rogers, 
insurance manager of the United Piece Dye Works, 
presided, and P. D. Betterley, assistant treasurer of 
Graton & Knight Co., led the discussion. 
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Taxes and Budget in Muddle 


Economy Program and Various Revenue Proposals 


Debated in Congress With Small Result 
by C. W. B. Hurd 


important 
that 
private 


There is no 


Washington does 


Ws 7 ASHINGTON, Jan. 9. 
W topic of discussion in 
not touch upon Governmental or 
finances; but at this time, with a “lame duck’ Congress 
limping toward its end, no one has any definite idea 
of what the conclusion will be. 
The 


shoved from pillar to post, or, more accurately, from 


past month has seen the question of taxation 


the Republicans to the Democrats and then, in turn, 
back and forth The 


fate of appropriation bills still is to be decided, not 
there 


booted amone the Democrats. 


one having yet been passed by Congress and 
being no basic idea behind them except that cuts must 
be made, 

On the question of cuts, how- 
distortion of the 

that 


and 


ever, it is no 
truth to say 
Senator 


practically 
every Representa- 
tive bears figuratively in 
list of things he thinks 


and in the other 


one 
hand a 
should be cut 


a list of “untouchables.” 


Economy Report Unimportant 


The only accomplishment thus 
far—and that is but a 
action—is_ the 
port by the 
Committee 


partial 
long-labored — re- 
Senate Economy 
recommending 
slight 
salaries and other minor savings 
totalling in all about $37,000,000, 
than 


some 


further cuts in Federal 


or less one per cent of a 


hudget that threatens to be hun- 


dreds of millions of dollars out 


ef balance in the current 
Beyond 
Democratic 


year 
June 
problem 


ending June 30. 


30 is a concerning which little 
is known. 
The 


in the 


taxation situation would have been humorous 


past month had it not been for the almost 


deadly serious result that many economists think con- 
tinued large deficits will have on business. 

The first development was the sudden advocacy by 
House Democratic 'eaders of the general manufac- 
turers’ sales tax, similar to the special excise taxes 
already levied on a score of industries, including that 
producing toilet goods. 3ut hardly had the sales tax 
than it unqualifiedly dis- 


those 


proposal been revived was 


counted by Democratic leadership above who 


control the party in Congress. 


Confer with Mr. Roosevelt 
Within the past 
leaders of the 


few days a delegation of Demo- 


cratic House and Senate traveled to 
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New 


veit. 


York City for a conference with Governor Roose- 
The principal result of that conference consisted 
of reports that the Democrats would push through a 
new income tax measure raising by 50 per cent the al- 
ready high imposts on small incomes. 

that 


first reaction was that such increases in personal in- 


Reaction to proposal was instantaneous; the 


come taxes would be most ill-advised; the second was 


that the added revenue would be hardly a drop in the 


budget because of the shrinkage or loss entirely of 


income by millions of persons. 


that there is a 


new tax 


The upshot of the whole affair is 
distinet NO 
passed at all during this session 


probability that laws will be 


of Congress. Republican leader- 
ship appears quite willing to leave 
the problem for the 
who, it 


Democrats, 
is anticipated, will con- 
sider themselves forced to call a 
session of Congress soon 
March i, 


pressions of hope to the contrary. 


special 


afte despite ex- 


Huge Governmental 


Establishment 


The latest plan being discussed 
by the Democratic leaders in Con- 
gress is to accomplish, by one 
major sweep, such Governmental 
economies as will balance the bud- 
get without any increase in taxes. 
this 


plished is a matter discussed gen- 


How would be accom- 
erally more than specifically. 
The 


proven truism, is “the largest in- 


Government, to quote a 
dustry in the United States.” 

Its ten major Executive Departments and the scores 
of bureaus functioning either within these Departments 
or as independent agencies have such multiple respon- 
sibilities that a writer who recently tried to compress 
a description of their work within 36 articles of 1,000 
words each found that it was impossible to do more than 
barely describe their functions without entering into 
any details. 

[HE AMERICAN PERFUMER are casually 
acquainted with the work of the Chemical Division and 
the Bureau of 
Department of 
with the 


part of 


Readers of 
Foreign and Domestic Commerce of the 
intimately ac 
Alcohol 
Department; occa- 
with the 


Commerce; they are 
Bureau of 


the Treasury 


quainted Industrial fun 
tioning as a 
become acquainted 

Bureau in the 
the work of the 


them 


sionally some of them 
Depart- 
Federal 


know in 


workings of the Prohibition 


ment of Justice; all know of 
( 


Trade Commission, and most of some 
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Food and Drug Administration 
Agriculture. 


degree the Bureau of 
of the Department of 

Yet this formidable list of bureaus is only a slight 
handful of the 
ment functions. 


May 
The first 


ment operations 


operatives in thousands of Govern- 


Act 

paring down Govern 
that 
impor- 


Authorize President to 


direct toward 


step 


and it should be borne in mind 


ach administrative bureau has functions as 


structure as those men- 
this 


social 


readers of 


tant to some business or 


tioned above are to magazine —appat 


ently will come with enactment of legislation authoriz- 
ing the President to use almost unlimited discretion in 
the Fec 


There is now pending a 
3ili—which 


Government. 
bill—the so-called 
the Chief 
Governmental 


reorganizing leral 
Economy 
Executive to 
Bureau (De- 
veto action by 


would authorize 


consolidate or abolish any 
subject 


hoth 


partments excepted), only to 


coneurrent resolution of houses of Congress with 
in 60 days. 

No such 
President in peacetime; it means that if he so wished, 
the in half; there 


indications 


sweeping powers ever have been given a 


Government functions 
that a fight 
fer the further authority on the President 
definitely Mr. withhold 
propriations he might see fit. 


he could cut 
are clear will be made to con- 
in this in- 
Roosevelt—to 


stance, any ap 


Hoover Plan to Discard 


A smal!l effort in the direction made at 
the last when 
was granted authority to consolidate but not to abolish 
What he 


complete destruction by the 


same Was 


session of Congress President Hoovei 


Bureaus. sought to do is threatened with 


House, which has _ pend- 
recommendations. <A 
that it 


that the President’s work might be nullified by a sim- 


discard his 
that 


ing a resolution to 


vital weakness in measure was provided 


ple resolution adopted either by the House or Senate. 
In the 
leading part in framing the new bill, this pending bill 


words of a Republican Senator who took a 
is “a confession of the inability of Congress to effect 
major changes in the Governmental operation.” 

At this writing it that the bill, 
with its grant of authority to the President, will pass 
the Should that the 


Democratic House appears to be a conclu- 


seems new economy 


Senate. occur, its passage by 
foregone 
sion. 

Beyond that action, any discussion of the future of 
speculation without basis 


Governmental economy is 


in fact. 


A. Ph. A. Elects 1933-34 Officers 

Officers-elect of the American Pharmaceutical Society 
who will be installed at the annual meeting of the or- 
ganization in Madison, Wis., next August 28 to Sep- 
tember 2, have been announced by the board of can- 
which recently completed the ballot-by-mail 
election. The new officers will be: 

President, Robert L. Swain, Baltimore; first 
Robert P. Fischelis, Trenton, N. J.; second 
vice-president, John C. Krantz, Jr., Baltimore; 
bers of the council ‘(for three years), W. D. Adams, 
Forney, Tex.; H. V. Arny, New York, H. C 


Christensen, Chicage 


vassers 
vice- 
president, 


mem- 


and 
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March Now Heads F. T. C. 


—— January 9.—The Federal Trad 
Commission began operating under new direction 
today when Commissioner Charles H. March wa 
elected chairman. 

While this will not make any great difference in th 
immediate the 
March, in his initial statement of policy, indicated that 
he will some of the 
efforts that 


problems of the depression. 


operation of Commission, Colonel 


urge the turning of Commission’ 


activities toward constructive may aid in 


the solution of the 

He did not vouchsafe details of his plans, which still 
that 
causes and possible remedies of the 
the the anti 
laws to the question of over-production of com 


are in a formative stage, but said his plan in- 


volves studies of 
depression and 
trust 


modities and products. 


possible application of 


It is readily conceded in official and business circles 
that there is no more thorough-going agency in exist 
ence to look into this subject, as the Commission neither 
is hampered like Government 


some bureaus by poli- 


limited in its fact-finding 
work as are most private agencies. 

Colonel March’s issued through 
the customary press-release channel, served to arouse 
the anti-trust laws again, after this had 
lapsed for several months. It 
that 
have appeared 


tical expediency nor is it 


indirect statement, 


attention in 


recalled, among othe 


factors, numerous prominent business who 


Congressional 


men 
have 
stated that in their judgment industry could do much 
than 


before committees 


more heretofore has been accomplished in re- 
habilitation work if not hampered by anti-trust laws. 

On the the first 
March’s indicates the possibility that he may ap- 


proach from the 


other hand, statement of Colonel 
idea 
the subject opposite viewpoint and 
seek a method of organizing production and distribu- 
through the influence on 
Naturally, either method would require Con- 
the 


likely to occur at 


tion exercise of business 


groups. 
gressional concurrence and 


probably passage of 


new legislation, an eventuality not 
this session of 

More Colonel 
March’s recalling of a duty of the Trade Commission 


sometimes lost sight of in 


Congress. 


immediate importance is attached to 


the maze of the investiga- 


tions into trade practices at its own volition or by 


That duty is set forth in the fol- 
the Act 


order of Congress 


lowing paragraph of empowering the Com- 
mission, as follows: 

“To trade conditions 
in and with foreign countries where associations, com- 


practices of 


investigate from time to time 


binations or manufacturers, merchants or 
may affect the 
and to report to Congress 


conditions, 
States, 
such 


other 
United 
with 


traders, or foreign 
trade of the 
thereon, and recommendations as it deems 
advisable.” 

It can be readily seen that the carrying out of this 
mandate, even in a small degree, would furnish an all- 
important guide to many industries during this period 
of transition in business. 

Of particular interest 
that Colonel March is 
of the Commission, 


seen as 


to manufacturers is the fact 
known as a “liberal” member 
chairman is 
phase of the Commission’s 


and his election as 
this 


industries. 


accentuating 


dealines with 
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Velo-Derma Changes Hands 

The group of people interested in Charles of the 
Ritz, Inc., New York, has purchased from Erwin Wasey 
& Co., its rights in the toilet preparation “Velo-Derma.” 
Velo-Derma Corp., Ltd., has been organized as well as 
Distributors, Ltd. The Dr. Wertau 


been taken will be 


Velo-Derma von 


Laboratories have also over and 
operated as Dr. von Wertaur Laboratories, Ltd. 

John H. Hershman, vice-president of Charles of the 
Ritz, Inc., is president of 
Marie K. 


von Wertaur, who was the originator of “Velo-Derma,” 


these three companies, and 


Neary is secretary and treasurer. Dr. M. 


will be connected with the companies in an advisory 
capacity, and will shortly start on a iecture tour which 
will take him to leading cities throughout the country. 
The merchandising policies which have been in effect 
on “Velo-Derma” will be continued, and sales, as here- 
made through exclusive distributor 


tofore, will be 


only. 


New Officers of Volupté 
New 
the Superior 


New York, 


Corp., were announced 


officers of Volupteé, Ine., 
Products 


Frederick 


formerly 
Janu- 
ary 1 by Spitalny, president. Simon Spi- 
talny, a brother of the president, has been made treas- 
urer, and Israel Schwartzbach, secretary. J. Pol 


change in 


John 


iock continues as sales manager, and no 
is contemplated. The 
line of lipsticks and 
sprays, under the trade name “Volupté,” changed its 
name from Superior Products Corp. to Volupté, Ince., 
last Fall. It 
Linden, N. 


Angeles. 


policy company, which manu 


factures a compacts, perfume 


Elizabeth and 


J., and branch offices in Chicago and Los 


maintains factories in 


Roger & Gallet in New Offices 


Roger & Gallet, formerly of 1061 Sixth avenue, New 
York, has leased larger and more attractive offices on 
the twenty-second floor at 500 Fifth avenue. The new 
quarters consist of executive offices and a showroom. 
The showroom had not been completed at this writing, 
but indications are that it will be 
pointed. Shipping, repairing and other operations of 
the company will be conducted at its plant at Eleventh 
avenue and Twenty-fifth street. 


handsomely ap- 


McClellan Laboratories Dallas Branch 


C. U. MeClellan opened a 
branch for the distribution of their products at 2209 
Dallas, Tex. 


Laboratories have just 


Summer street, 
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Corday Leases New Quarters 

Parfums Corday, Inc., new American representative 
for Parfums Corday, Paris, has established headquar- 
ters at 6 East 39th street, New 
floor has been leased 


York, where an entire 
Al] operations of the company 
will be conducted at this address. 


Van Horson Named Gray Manager 


John M. Van Horson, formerly connected with John- 
New 


manufacturers, has 


son & Johnson, Jrunswick, N. J., surgical dress 


ings been appointed general sales 


Ltd., New York. He 


who resigned, 


manager of Dorothy Gray Co., 
effective 
othe 


made 


succeeds Francois Nazarre 


January 1. No 
‘hanges 


have been 


in the organization, and 


James H. Newman con- 


tinues as sales 
While 


Horson’s 


manager. 
Mr. Van 
appearance 
field, he 
and 


this is 
first 


in the cosmetic 


has had a long sue- 


cessful career in advertis- 
and 


ing, merchandising 


selling. For several years 


he was associated with 


the Crowell Publishing 
ait Co., New York, 


; where he 
was active in promotional 


JOHN M. VAN HORSON 


work in connection with 
published by that company. 
he joined the Standard Oil Co. of New Jersey, 
and was oecupied in the promotional activities of this 
firm. 

For the Mr. Van 
ciated with Johnson & Johnson in merchandising and 
work. He “Modess” divi- 
sion of the company, and was largely responsible for 
that into 


the national magazines 


Later 


last six years Horson was 


asso- 


sales was director of the 
one of the firm’s 
sellers. During his with Johnson & 
Mr. Van many contacts 
among department and chain store buyers which should 


the development of item 


best connection 


Johnson Horson established 


stand him in good stead in his new position. 
Gutcheon Sails for Europe 


Paris Distributors, 
Inc., New York, sailed on the Bremen January 5 on 


Emile D. Gutcheon, president of 
a business trip to France. He will be abroad for about 
two months, and will spend most of his time in Paris. 
Mr. Gutcheon also is president of Parfums Francaise, 
Inc... New York, which distributes the Isabey line. 
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Wiseman Reports on Cosmetic Demand 

A close glimpse into the parts of the country most 
seriously affected by the depression finds them still 
according to William H. Wiseman, ad- 
vertising manager of Armand Co., Des Moines, Ia. Mr. 
Wiseman, with Mrs. Wiseman, has just returned from 
a four-week 


using cosmetics. 


auto tour of 


he Southeastern part of 
the country, and was able 
to get a good idea of busi- 
ness conditions in the va- 
He drove 
San 
there 


localities. 
Des Moines to 
Antonia, Tex., 


rious 
from 
from 
across the Southern states 
to Miami, 
back home, making a total 
of 4,700 miles for the trip. 
better 
expected,” Mr. 
reports. “I 
that 
suffering the 


Florida, and 


“Things seemed 
than I 
Wiseman had 


heard these states 


were 


W. H. WISEMAN 


most 
from the depression, yet the people are resourceful and 
cheerful. They seem to be able to adjust themselves to 
conditions better 
country. 
“IT didn’t 


the use of 


than those in other parts of the 


see a section where women had given up 
cosmetics. We 
were exceptionally 


went to two places which 


poor neighborhoods, and even there 


the women were sti!l using face powder, lipstick and 


” 
rouge. 


Armand’s New Canadian Plant 


Ltd., manufacturer of the com- 
plete line of Armand cosmetics and subsidiary of the 
Armand Co., Des Moines, into a 
tory at East Windsor, Ont. The new plant is a build- 
ing which formerly housed the Walkerville Boat Club, 
and is located in a scenic spot upon the banks of the 
Detroit River, the international boundary, facing Belle 
Isle, Detroit. The 
miles from the center of 


Armand, Canadian 


has moved new fac- 


about one 


Windsor, and 


plant is and one-half 


is in a suburb 


NEW CANADIAN PLANT OF ARMAND 
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formerly known as Walkerville, adjoining the Canadian 
plant of the Ford Motor Co. 
which is about 

Canada, Windsor 


Because of the location, 
central to the entire Dominion of 
has selected as the 
the Canadian plants of American 
foreign firms. This rail 
easily to all points, and water shipment with its accom 
panying economy for several hundred 
direction, to the Atlantic and 
Northwest, 


been site for 
and other 


shipment 


many 
position allows 
each 
way to 


miles in 
seaboard half 
the Canadian 

The plant was moved from St. Thomas, Ont., where 
the old The new plant is 
manufacturing all Armand products for all countries 
of the British included 
preferential system of imperial tariffs which seek to 


factory was outgrown. 


Empire, being within the 
make the Empire, as far as possible, a self-contained 
doubled capacity. 
feet, and pro 
great as the old 
plant with new machinery which is of the very latest 
type. 


The new plant has 
15,000 


three 


economic unit. 
Floor 


duction capacity is 


space aggregates 


square 
times as 


The Canadian business of Armand was started eleven 
ago and ex 
until it The new 
factory was planned rather than an enlargement, be- 
that 
should be 


years with a single twenty-foot store, 


panded reached its present size. 


cause it was found modern production methods 
handle 
affected 


lines of 


with new equipment established to 


the volume of production. Depression has 


than most 
the volume of sales is now down only ten 
The this, 
Stevens, vice-president and general 
manager, lies in making the 
form to fit the market 


the Armand line in Canada less 


business; 
from secret of 


per cent previous 


according to A. I. 


years. 


lines of products in a 
to suit today’s pocketbook, in 
and gauge closely the changing trends 


other werds 


of popular demand. 

The new plant building, in addition to its picturesque 
location on the river bank, is a model of factory clean- 
The 
added on both sides. 
feet, 


proof 


and 
It now measures about 90 by 60 


liness. building has been enlarged, wing's 


frame and cement construction, fire- 


on the 
lighted 


and is of 
throughout. The 
floor which is 


The 


located 
well 


offices are 


entire second unusually 


and ventilated. factory equipment covers the 


first floor and the basement, 
with a shipping department ex- 
tension on the first 

The Armand plant is 
ated as the Canadian subsidiary 
of the American Armand firm. 
Carl Weeks, of Des Moines, is 
president of the company. The 
plant employs thirty 


in the factory; a sales force of 


floor. 


oper 


Canadian 


eight men covers the Dominion, 
each man being assigned a wide 
territory. <A 
cosmetics is being put out, simi- 
lar to familiar to the 
market. Practically 
all are put out under’ the 
Armand label, with the excep- 
tion of cold tablets and 
other products under the trade 
name of D. Weeks & Co. 


complete line of 


those 
American 


some 
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Ybry to Take Larger Quarters 

Ybry, Inc., importers and manufacturers of 
ics and perfumery, will occupy larger quarters at 
513-19 West Thirty-third street, New York, late this 
The entire floor rep- 
resenting 20,000 square feet of space, about twice the 
offices at 50 West 
anticipation of an 


cosmet 


month. company has leased an 
size of its 
The made in 


upward turn in business conditions and to provide for 


present Fifty-seventh 


street. move was 
the new line of cosmetics recently brought out by the 
company, according to N. N. Newman, treasurer. 


Mulse to Open Chicago Branch 
Mulse Co., Philadelphia, manufacturers of cosmetics, 


will open an office in Chicago in the future, ac 


cording to L. W. 
The company is only four months old, but 


near 
Groves, sales and production manager. 
is already 
distributing its products throughout Pennsylvania and 
in adjacent states. 


Thomas La Prelle Joins D’Orsay 


Thomas La Prelle, who has been associated with th 
toilet 
been appointed sales manager of 
York, 
house, according to an announcement on January 1 by 
David de Mas, 
the company. 


has 
the D’Orsay Perfum 


branch of the 


preparations industry for the last 15 years, 


eries Corp., New American Paris 


director general of foreign branches for 
The new appointee succeeds A. E. Boaz, 
who has resigned. 

Mr. La Prelle’s long experience 
his many 


and 


with the 


in the industry 


contacts augur well for his future 


D’Orsay firm. For many years he was sales manage} 
for Mury Perfumes, the American representative of Les 


Parfums de Mury, Argenteuil, France, and did consider- 


S 


DAVID DE MAs THOMAS LA PRELLE 

able traveling in the interests of that firm, establishing 
contacts More recently he was 
identified with R. Louis, Inc., New York, as sales man 


ager, and played an important part in establishing the 


from coast to coast. 


line of cosmetics marketed by the company. 
Mr. de 
D’Orsay foreign branches, has been in New 


Mas, who supervises the operations of all 
York for 
several weeks conferring with principals of the Ameri- 
can company and devising plans for the promotion and 
merchandising of D’Orsay products during 1933. He 
here in two months 


expects to complete his business 
} 


when he will return to Paris. 
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Muelhens Plans Wide Expansion 


Ferd. Muelhens, Inc., 
\/bert Ballin January 4 for 
weeks to Ferd. 
Muelhens, Cologne, Germany. 

Mr. Stern at the outset of 


Richard Stern, 
New York, sailed on the 
a visit of 


president of 


several the parent house, 
1932 instituted a plan of 


retrenchment and _ econ- 


omy for his company 
that 
suited to 
the 


forsees for 


which he believed at 


time especially 
the needs of past 
vear. He now 
riod of increased 
toilet 


and of 


1935 a pr 
activity in prepara 
tions rewards for 
those companies equipped 
the 
busi- 
this 


worked 


to take advantage of 


coming upturn in 


ness. In line with 


opinion, he has 
out plans for 
the 


dising and advertising ac- 


expanding 


materially merchan- 


RICHARD STERN 
tivities of his company, and his conferences with prin- 


cipals of his house in Germany will be along the lines 


plans, 


of the 


Mr. Stern has taken an increasingly 


of perfecting these 

As a member 
the A. M. T. A., 
the 


Trade Practices Committee of 


active part in vement of 
toilet 


maintenance, 


impro merchandising con- 


ditions in preparations. He is a firm believer in 


price and is equally strongly opposed to 


a number of 
the 


uneconomic methods which have grown up 


around merchandising of toilet preparations. 

As he sailed on his mission abroad, he expressed him 
self that the As- 
the would mate- 


in the solution of these problems and the 


as convinced steps would be taken by 


sociation during coming year which 


riaily assist 


correction of unfavorable conditions. 


Christmas Poem by Mrs. Crounse 


One of the Christ- 


received during the holiday 


and attractive 


most interesting 
which we 
W. L. Crounse, 
A.M.T.A., 
Mrs. 


and gold as 


mas greetings 
from 


the 


season was Washington 
Mrs. Crounse. It 


Crounse beautifully printed 


repre- 


sentative of and con- 


sisted of a poem by 


in red, green follows: 


Bethlehem 
horizon bar, 


O, star of 
On night’s 
strife 


Lead us away from 


To that bright star. 


Let that star’s bright light 
Lift up our seeking eyes. 
Three there 


Who skies, 


wise men once 


the 


were 


looked upon 


Let wisdom help us now 
lorg 
up our blinded eyes 


hold 


As once in 
Lift 
And 


years past; 


them fast. 


Bethlehem 
point light, 
With love and holy flame, 
This 


grignt star of 


Let candles your 


Christmas night. 
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Founder of Parfumerie de Seillans Dies 

Madame La Marquise de Rostaing, Comtesse de 
Savigny de Moncorps, neé de Villerslafaye, died late 
in December at her home in Seillans at the age of 85. 
She was one of the most interesting and unusual 
characters in the perfume industry. Interrupting a 
brilliant social career in 
1883, she founded “La 
Parfumerie de _ Seillans” 
in order to relieve the 
distress of agricultural- 
ists in that section of 
France who were suffer 
ing through a_ blight 
which had _ struck the 
olive trees and destroyed 
one of the principal 
sources of the peasants’ 
income. The work of 
establishing this plant and 
of introducing the grow- 





ing of flowers in the de THE LATE 


partment of Var _ was COMTESSE DE SAVIGNY 


carried on under her own 

personal direction. It was a tremendous task, entail- 
ing elimination of the olive trees, the replenishing of 
the soil, and irrigation, terracing and many other 
costly and difficult undertakings. 

During the first few years of this enterprise, the 
flowers grown around Seillans were shipped to manu- 
facturers of perfume materials in Grasse, but de- 
termined to secure the greatest possible profits for 
the agriculturalists, the marquise studied the  pro- 
duction of perfume materials from flowers and estab- 
lished her own plant, which continued under her 
personal direction until a few years ago when it wa 
taken over by F. E. Watermeyer, president of Fritz- 
sche Brothers, Inc., of New York: 

She was interested in all charitable and_ social 
undertakings in that section of France, and when a 





THE CHATEAU OF NEISSOUN OVERLOOKING THE 
PARFUMERIE DE SEILLANS (Foreground) 


disastrous fire took place at the charity bazaar, it 
was largely due to her coolness and courage that 
many people escaped the flames. She herself was 
severely burned. For this she’ received official 
recognition. She also received a gold medal in 1897 
for the introduction of the cultivation of perfume 
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plants in the department of the Var, as well as a 
number of other government decorations for her work 
in this industry. 

During her long career she knew intimately many 
famous political, artistic, journalistic and industrial 
figures, and the charm of her conversation was _ in 
creased by numerous anecdotes which she frequently 
recalled and told with charming humor. 

She died at her Chateau of Neissoun which overlook 
the flower fields and the plant to which she had de 
voted so much time and attention. The Chateau i 
near the picturesque town of Seillans which wa 
founded by the Saracens when they over-ran Southern 
France in the eighth century, and retains many of the 
picturesque characteristics of these Southern European 
Saracen settlements. Burial was in a family mauso- 
leum at Clomot, Cote d’Or. 

The accompanying picture was taken at the height 
of her career, and shows her as she will be remem 
bered by her many friends in the industry. 


Death of Frederick C. Meisoll 

Frederick C. Meisoll, cashier of Dodge & Olcott Co., 
New York, died in Long Island College Hospital, 
Brooklyn, December 21, at the age of 56 years. Mr. 
Meisoll entered the employ of Dodge & Olcott Co. as 
a boy in 1889 when the company was located in Wil- 
liam street, and was always connected with the 
cashier’s department. 

He leaves a widow, a son by a former marriage, and 
two small children, a girl and a boy. 

Mr. Meisoll was one of the oldest and most trusted 
of the company’s employees, and his loss will be keenly 
felt by the officers and his associates in the Dodge & 
Olcott organization. 


Death of Jaeques C. Diosson 


Jacques C, Diosson, retired soap manufacturer, died 
January 3 at his home in Brooklyn in his 95th year. 
Mr. Diosson was born in St. Etienne, France, and came 
to this country 60 years ago, engaging in the manu- 
facture of soap in Paterson, N. J. He retired several 
years ago. He leaves a widow, Margaret Wilson Dios- 
son. 

Funeral services were held January 6 in the chapel 
at 184 South Oxford street, Brooklyn, with interment 
in Oyster Bay, L. I. 


Colgate-Palmolive-Peet Increases Force 

The operating forces of the Colgate-Palmolive-Peet 
Co., operating a production division in Milwaukee, are 
approximately seven per cent larger than a year ago. 
Substantially all of the increase in forces resulted 
from the adoption of the five-day week by the company 
last June as a means of spreading employment. 

Although Colgate-Palmolive-Peet has no plan for 
stabilizing employment, the company has given steady 
and continuous employment to its operating forecs 
over a long period of years. During the last three 
years and up to the time the company adopted the five- 
day week the number of workers employed by the 
company remained almost stationary. 
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Death of Gilbert Colgate 

Gilbert formerly president and 
of the board of Colgate & Co., Jersey City, and after 
the merger of that company with Palmolive-Peet Co., 
a member of the board of directors, died suddenly at 
1100 Park avenue, New York, January 5. 
He was 74 years old. 


Colgate, chairman 


his home, 


Mr. Colgate was born in 
15, 1858, a son of and Elizabeth Ann Morse 
Colgate, and a grandson of William Colgate, founder 
of the company which he subsequently headed. He 
was one of five brothers who succeeded to the control 
of the company on the death of their father. One 
brother, Russell, survives. Mr. Colgate’s mother was a 


Orange, N. J., December 
Samuel 


niece of Samuel F. B. Morse, inventor of the telegraph. 
His father and an uncle, James G. Colgate, were so 
generous in their gifts to Madison University that it 
was re-named Colgate University in their honor. 

Mr. Colgate was gradu- 
ated from Yale University 
in 1883, and began his as- 
sociation with Colgate & 
Co. when he left 
In 1919 he became presi- 
dent and a few years later 


college. 


chairman of the board. 


He was a member of the 
board of Colgate-Palm- 
olive-Peet Co. at the time 
of his death. 

He was always active in 
co-operative work in the 
toilet preparations indus- 
try, and was a regular 
attendant at the annual 
conventions of the Ameri- 
can 


THE LATE 


GILBERT COLGATE 


Manufacturers of Toilet Articles, now 
Manufacturers of Toilet Articles, serving several 
terms as president of that organization and for many 
vears being a member of the executive board. 


Associated 


Ile was an elder in 


73rd 


the Rutgers Presbyterian 
and Broadway, and for many 
was active in Y.M.C.A. work. He was the first 
president of the Orange, N. J., Y.M.C.A., and was 
treasurer of the West Side Branch Y.M.C.A., New York 
City, from its organization until his death. He 
also had been president of the Travelers Aid Society, 
the Child Welfare Association, the American Walden- 
sian Aid Society, the Quill Club, and the Presbyterian 
Union. His were the Yale, the University and 
the Downtown, of New York, the Garden City, L. L, 
Golf and the Yeaman Hall! Club of South Carolina. 
Mr. Colgate Mrs. 
Maddox Rumbough and Mrs. J. 
New York, and Mrs. St. John Greble, Jr., of 
Orange, N. J., and two sons, Robert Bangs Colgate and 
Gilbert Jr., of New York. His the 
Suckingham Hall, of Buffalo, died in 


Church, at street 


years 


clubs 


leaves three daughters, Stanley 


Edwin 
Coigate, wife, 
former Florance 
1920. 

Funeral services were held January 7 at the Rutgers 
Chureh, and burial Rosedale 
Orange, N. J. A large delegation from 
the industry, including many of Mr. Colgate’s close 
friends, attended the 


Presbyterian was at 


Cemetery in 
services. 


Honorary pallbearers 
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Wright Rumbough, of 


were Charles Stillman, William H. Parsons, L. Clere 
Deming, Dickinson W. Richards, Harry R. Hillard, J. 
Hegeman Foster, Dr. Martin H. Ittner, William M. 
Kingsley, Everett J. Esselstyn, Lord Butler Hillard, 
Col. David S. Stanley and Horace Taft. 


Death of Pierre Bourdain 

Pierre Bourdain, secretary and general manager of 
taimon Institut de Beaute, Inc., New York, 
died suddenly December 31 at Mt. Sinai Hospital, New 
York, of a tumor on the brain. 


Professor 


He had been ill only 
several days, and was under the observation of physi- 
cians at the hospital when the 
twenty-eight years old 


end came. He was 
Born in France, Mr. Bourdain came to this country 
while a youth of fifteen. He completed his high school 


course in New York City and studied at New York Uni- 


versity. His first connection with the cosmetics in- 
dustry came shortly after he left college, when he 
joined the Terri Cosmetics Corp., New York. Later 


he became associated with Miro Dena in charge of pro- 


motional and and 
York department 
He joined the 


taimon Institut de Beaute in 1931, and was 


work, 
New 
Products Co. 


merchandising 
with 
stores and the Ducharme 


subsequently 
was connected several] 
Professor 
named secretary and general manager. 

Following funeral services at his home in New York, 
on January 1, the body was taken to the Fresh Pond 
Crematory, Ridgewood, N. Y., for cremation. Mr. Bour- 
dain leaves his widow, Mrs. Gabrielle Bourdain, and a 
son three years old. 


Edward Mallinckrodt, 3rd, Dies in Crash 

Edward Mallinckrodt, 3rd. son of 
rodt, Jr., chairman of the 
Works, St. 


December 29 


Mallinck- 
Mallinckrodt 
drowned in Boston 
when an airplane which he was 
piloting failed to come out of a tail spin and plunged 
into the 


Edward 
board of the 
Louis, 


Chemical was 


Harbor 
water. He was twenty-one years old and a 
freshman at Harvard University. The youth, who was 
Mallinckrodt, founder of the 
chemical company, had secured a private pilot’s license 
four weeks previous to the 


a grandson of Edward 


accident. 


Herman Foree Dies Suddenly 


Herman Force, manager of the soap department of 
Armour & Co. charge of the New York and 
New district of that company, with 
offices at 120 Broadway, New York, collapsed and died 
suddenly in the street at Hackensack, N. J., December 
19. He fifty years old, and 
and daughters in Hackensack. 


, and in 


Jersey country 


was 


lived with his wife 


Death of Norman White 


Norman White, formerly editor of Toilet Requisites 


and for a number of years connected with the glass 
container industry, died at his New York apartment 


Christmas morning at the age of 41. Mr. White was 


born in Grafton, W. Va., where his mother still re- 
sides. Funeral services and interment were in Graf- 
ton, December 28. 
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Mr. AND MRs. KING WITH ONE OF THE 
Kings Publish Trophy Booklet 
An exceedingly interesting booklet has just been 


published by E. L. King, president of the J. R. Watkins 
Co., Winona, Minn., and Mrs. Kine describing the King 
collection of big game trophics obtained on their hunt- 
ago. The collection 
is on National 
Bank, of which Mr. King is president. 


ing trips to Africa several years 
exhibit in the Winona and Savings 

In a four-page introduction the authors discuss the 
highlights of their trips, one of which was made in the 
Winter of 1924-25 and the other in the Winter of 1926- 
27. Ernest L. King, Jr., then a boy of ten, accompanied 
had the thrill of 


One of the photographs in 


his parents on the first trip, and 
bagyving a huge rhinoceros. 
the booklet shows him standiny proudly by his trophy. 


The careful preparations required for a successful 


hunt and the methods of hunting are discussed in 
terestingly by the Kings in the introdection. Bomas, 
which are blind enclosures of thorn brush usually built 
around the base of a tree, are used for lion and leopard 


hunting, the bait being tied a short distance away. This 
type of hunting usually is done at night with the aid oi 


flashlights which are mounted on the rifles. Lions also 





Hts RHINOCEROS 


ERNEST, JR., WITH 


) 
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TROPHIES 


are hunted in the daytime on the open 
plain, and on the last trip the King 
party bagged 
three cubs in daylight. 


18 lions and captured 


All of the trophies in the collection 
booklet. 
and 


are cataloged in the Com 


plete descriptions photographs 
Other illustra- 


various camp 


of each are presented. 


tions show scenes, one 


of the most interesting being that of 


Mr. and Mrs. King pictured with a 
giant elephant which Mrs. King 
brought down. 


The booklet is handsomely printed, 
by the Watkins Press, and the cover 
design is striking with its fierce rhino 
in full charge. The pictures of the 
collection are exceptionally well done 
and the descriptive matter interesting. 


MeCormick Announces Promotions 


[wo promotions in their executive staff have just 
been announced by McCormick & Co., Baltimore. C. 
Leonard Fardwell has been promoted to general sales 
The 


ever increasing duties of the sales department necessi- 


manager, and Walter M. Davis to sales manager. 


tated this change, and this new department was created 
for Mr. Fardwell. At the same time, Mr. Davis, field 
sales manager, and widely known throughout the coun- 
try by the trade, was made sales manager. There will 
be no change in the policies of the department, simply 
a division of responsibilities. two form a 


These men 


splendid combination—one being an experienced inside 
executive, the other experienced on the outside and both 
having the confidence and 


support of the salesmen. 


New Offices for Natura. Ine. 


In the nature of a beauty studio is the new Oregon 
office and attractive branch recently opened spectacu- 
larly for Natura, Inc., to exemplify and distribute in 
the Pacific Northwest city the facial oils and beauty 
products which Natura, 
and 
Miss Vivienne E. 


are manufactured by 


under the 


Inc. 


These are featured direction demon- 


stration of Denny, 
who has been assigned to operate the, 
new offices recently opened for the 
large corporation in the Studio build- 


ing, Portland, Ore. 


Two special merchandising features 


served to introduce the products in 
Portland with the opening of the new 
iffices. Complimentary facials were 
given to women, and free advice and 
consultation furnished for the holi- 
day shoppers seeking information for 
for gifts. 
Of considerable interest to West Coast 


customers 


themselves, or suggestions 
was the announcement of 
Miss Denny concerning the extensive 
use of the products by the beautiful 

well-known West Coast 
circuit, an form 
of publicity. 


girls of a 


theatrical effective 
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Mr. and Mrs. Boalt Return 


Mr. and Mrs. Ralph G. Boalt 
Aquitania January 10 from a trip around the world. 
They left their home in Winona, Minn., August 28 and 
sailed from the Pacific Coast, stopping first at Hono- 
lulu and later in Japan and thence around through the 
Indian Ocean and the Mediterranean. 


returned on the 


They spent two 


days in New York, Mrs. Boalt leaving to join her 
parents, Mr. and Mrs. E. L. King at Daytona, Fla., 
and Mr. Boalt returning to Winona. Mr. Boalt is sec- 


retary of the J. R. Watkins Co. 


Karle Entertains Sales Staff 

Climaxing a week of activity starting January 9, 
members of the Marie Earle sales organization got to- 
gether to enjoy one of New York’s finest banquets, fol- 
iowing their last sales meeting. Those attending were 
kK. D. 
assistant sales manager, Miss Ethel A. 
Avery Kresse, Miss Elynn Curran, 
Jenkins, R. E. Vredenburgh and A. L. 


Irene Humphries, 
Tschudin, Miss 
Miss Charlotte 


Hastings. 


Stone, sales manager, Miss 


Address 


United Trenton, N. J., 
leased a large section of the Bugbee building in that 
The 
ground floor and basement of the building. 


United Perfumery’s New 


Perfumery Co., Inc., has 


city for a period of ten years. lease covers the 
Improve- 
ments are now being made to facilitate the work of the 
company in its new quarters and include the installation 
of new equipment. 


Armor Heads Baltimore Drug Exchange 
McCormick & 
president of the 


George M. Armor, vice-president of 
Co., Inc., Baltimore, 
Baltimore Drug annual and 
meeting of that organization, held December 15 at the 


Emerson hotel, Baltimore. 


was re-elected 


Exchange at the dinner 
All other officers also were 


re-elected. They include: 


First vice - president, 
Charles P. Muth, Muth 
Brothers & Co.; second 


James 
Carey, Bailey & 
Son; secretary, William J. 
Gilbert Brothers 
& Co.; and treasurer, J. 
Emory Bond, Le 
Oldham & Co. 


ecutive 


vice-president, 
James 


Lowry, 


Roy 
The ex- 

named 
and 
William 
Graham, William Graham 
& Co.; Philip I. Heuisler, 
IXmerson Drug Co. 
M. G. Pierpont, Loewy Drug Co. 

A program of inte 
dinner. Chief Yellow Feather talked on the American 
Indian, and Dr. R. L. Swain, Deputy Food and Drug 
Maryland, spoke on the part 


committee 
includes the officers 


the following: 





GEORGE M. ARMOR 


; and 


‘sting addresses followed the 


Commissioner of manu- 


facturers may play in aiding law enforcement agen- 


Several other speakers were introduced, and a 


cles, 


short business session concluded the meeting. 


Tre-Jur Salesmen Convene 


The House of Tre-Jur, Inc., New York, held its an- 
nual sales convention at the Waldorf-Astoria hotel, 
New York, December 27-30, 1932, with nineteen sales 
representatives of the company from various sections 
of the country participating. 
over by A. Mosheim, president of Tre-Jur, and plans 


Sessions were presided 


for an intensive campaign during 1933 were discussed. 


A 0 are: 
= 


See Pe te 
ge” 


¢ 


TRE-JUR SALES GROUP, PRESIDENT 


& Hssential Oil Review 


A number of new products which shortly will be in- 


troduced to the trade were shown the representatives. 


Among these were a line of ensembles and compacts 


which will be featured in the new year’s campaign. An 
attractive round of entertainment was enjoyed, with 
the annual sales banquet at the Waldorf and a party 


at the Hotel Knickerbocker, as the features. 





MOSHEIM AT HEAD OF TABLE 


) 
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Bourjois Sales Force Meets 

Sales representatives of Bourjois, Inc., New York, 
from all parts of the country, numbering about 50, 
gathered in New York January 3, 4 and 5 where they 
conferred with officials of the company on plans for 
the new year. Sessions were held at the Empire State 
Club in the Empire State building. Talks were given 
by executives and some of the salesmen, and the pro- 
gram for the year was discussed. An enjoyable pro- 
gram of entertainment was featured by a banquet on 
Wednesday evening, January 4, at the club and a thea- 
tre party on the following night. 


Lever Brothers Edgewater Plant 

The new Edgewater, N. 
Cambridge, Mass., has been completed and is now in 
operation. 
ing refining equipment and power plant and the other 
finishing equipment, laboratories, offices and shipping 


J., plant of Lever Bros. Co., 


It consists of two main units, one contain- 





and a 
separate building for hydrogen-making equipment. 
The plant 
modernistic design and the interior is lined with white 
tile. 
manufacturing edible oil products have been installed 


departments. There is also a tank colony 


has a striking cream colored exterior of 


Specially designed machinery and equipment for 


and among the many innovations is an air conditioning 
unit which washes the air and keeps it at a uniform 
temperature and humidity. Stainless steel piping is 
used throughout. 

Extensive laboratories are maintained in this plant 
to check every stage of manufacture from selection of 
The 
soap operations will be continued at the other plants. 


crude vegetable oils to the finished shortening. 
Foragers Hold Annual Dinner 


The Foragers, an organization of cosmetic salesmen 


and executives, held their annual dinner at the Hotel 
Astor, New York, the evening of January 7 with an 
unusually large and enthusiastic attendance. Enter- 


tainment by gifted members of the organization under 
the chairmanship of the new president, Joseph V. Gart- 
lan, of Pinaud, Inc., featured the occasion. 


Hazel-Atlas Expands Publicity 

Plans for increased publicity have been formulated 
by the Hazel-Atlas Glass Co., Wheeling, W. Va., and 
the first of its series of new advertisements, a two page 
this 


“spread” appears in issue, 
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Virginia Dare Convention a Success 

The annual convention of sales representatives of the 
Virginia Dare Extract Co., Brooklyn, was held on De- 
cember 26 and 27. 
salesmen spent two fruitful days of reviewing the past 
year’s performances and discussing prospects for 1933. 

The main feature and theme of the convention con 
sisted of 16 blind tests in which everyone joined. 
Leading competitors were selected in various classes of 
trade serviced by Virginia Dare. Samples of the prod- 
ucts of secured and these 
samples compared with Virginia Dare products in the 
The tests were entirely blind, those test- 
ing and tasting not knowing the source of the prod- 
ucts selected until all In all 16 
comparative were se- 


Executives, office employees and 


these competitors were 


same class. 
votes were counted. 


Virginia 
lected in preference to the others. 


tests Dare products 

The grand total 
for the entire series of tests resulted in Virginia Dare 
products being selected by 86 per cent and those of the 
competition by 14 per cent. As a result of this in- 
teresting and blind comparison the entire Virginia 
Dare organization imbued with enthusiasm 
and determination to make 1933 a banner year. 

As a culmination te a very convention, 
the annual banquet was held on the roof of the Bar- 
Plaza hotel, New 


ning, December 27. At the banquet prizes earned by 


was new 


successful 


bizon York City, on Tuesday eve- 
various salesmen during the year were awarded and 
honor done to B. H. Smith, president, and executives 
who had so successfully guided the Virginia Dare or- 
ganization during 1932. 

It was unanimously agreed that this convention was 
the most inspiring and successful that Virginia Dare 
had end representative departed de- 
termined to make for him 


each 
1933 a 


has yet 
successful one and 
the company. 


Among the guests and self speakers at the conven- 


tion were: W. B. Hatfield, former president of the 
American Bottlers of Carbonated Beverages; M. S. 
Seelman, Jr., vice-president of the Brooklyn Edison 


Co.; C. J. Masseck, vice-president of Reimers, White- 
hill & Sherman, advertising agency; and the members 


of the Virginia Dare family. 


Pilon Establishes San Francisco Branch 

Pilon Hair Grower Co. has established a new insti- 
tute in San Francisco where hair and scalp treatments 
are given. The company now has three of these insti- 
tutes, one in New York, one in Oakland, Calif., and the 
new one in San Francisco. 


Beetleware Stresses Color 


Beetleware Corp. begins in this issue a series of at- 


tractive advertisements attention to the 


of Beetleware for cosmetic containers and especially 


calling use 
to the colored effects which can be secured by the use of 
this material. 


Death of Mrs. Senger 


we 

Mrs. Charles A. Senger, died suddenly at her home in 
New York January 11. She leaves her husband who 
is a New York salesman for Albert Verley, Inc., and 
one daughter, Barbara. 
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New Plans 


In an added effort to stabilize market conditions on 
Houbigant and Cheramy products, the Houbigant Sales 
Corp., recently formed to simplify and unify the han- 
dling of sales of these products in America, has formu- 


Houbigant Announces Sales 


lated a far-reaching merchandising plan which was put 
into operation the first of the year. Outstanding in the 
new policy is a change in the method of distribution and 
a reduction in prices of the majority of 
each line. 


products in 


While direct 
contact will continue to be made with a number of re- 


The plan aims at selective distribution. 


tailers as heretofore, there will also be a limited number 
of authorized distributors strategically located, who will 
be able to supply retail outlets with their Houbigant 
and Cheramy requirements. These will 
conform to certain sales conditions and have expressed 
their willingness to do so. 


distributors 


In reducing the price on a majority of items, the com- 
pany decided to tax. The general 
trend in the revision of prices may be judged from the 


absorb the sales 


following examples: Houbigant face powder, formerly 
$10.20 a dozen, to retail at $1.25, now $8.40 a dozen, to 
retail at $1.00; small size extracts, formerly $10.20 a 
dozen, to retail at $1.: now $8.40, to retail at $1.00. 
Revisions of a like nature made in the 





have been 
Cheramy line. 

The new plan, of which the above is one of the first 
moves under American merchandising direction, also in- 
cludes an intensified campaign to increase consumer de- 
mand. Advertising in important media will be increased 
and merchandising retailers will be 


aids offered 


widened. According to H. L. Brooks, general sales 
manager, new advertising will soon appear which 
should be a decided boon to the Houbigant and 
Cheramy customers. In commenting on the first re- 


sults of the merchandising plan, Mr. Brooks said: 
“The 


wholesale 


response so far received from our retail and 


dealers has been very enthusiastic. They 
realize that we are endevoring to do everything in our 
power to maintain excellent retail conditions, and I am 
confident that they will aid us in every possible way 
to achieve that end.” 

Houbigant and Cheramy sales representatives from 
all parts of the country were called to the New York 
office during the week after Christmas when the new 
selling plan was placed before them. In addition to 
the daily business sessions, entertainment was provided 
This sales 
held in 


work for the 


in the form of a dinner and theatre party. 
convention supplemented a 


November at which the 


two-day meeting 


ground new 


policies was laid. 


Younghusband to Head De Wans 


J. L. Younghusband, former owner of Kissproof 
Inc., Chicago, has purchased the De Wans Co., and 
will manufacture “De Wans Permanent Hair Re 


An entire loft at 11 
cago, is being remodeled to serve as factory and sales- 
rooms for the De Wans Co. 
uct has 


mover.” East Austin avenue, Chi 
The formula of the prod- 
Mr. Younghusband 


announces, and the package has been modernized. 


been changed somewhat, 
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Maryland Glass Corp.’s Useful Gift 

Maryland Glass Corp., Baltimore, Md., remembered 
its many friends in the trade at the Christmas season 
with a The 
tainer, which is made by the company, bears the slogan 
“Maryiand My Maryland,” and molded in 
pictures of some of the numerous products 


handsome blue glass cigarette jar. con- 


glass are 
for which 
the state is famous. 

Barber Supply Houses Merge 


The Southern Barber & Beauty Supply Co., of 1802 


First avenue, North, Birmingham, Ala., has _ been 
merged with the Central Supply Co., 1821 Fifth ave- 
nue, North. 


Baker Vice-President of 
H. A. Baker 


American Can 


has been appointed vice-president in 


charge of sales of the American Can Co., New York. 
He is exceptionally well 
equipped for his new 
duties, having been con- 


nected with the company 
He started 

after 
in that 
chief of 
department. 


for 26 years. 
as chemist and 
short experience 
position became 
the chemical 
During the war years of 
1917 and 1918 he 
with the U. S. Food 
ministration, and 

this serv- 
1918, be- 


man- 


was 
Ad- 
upon 
from 
May, 
district 
ager of the central district 


release 


ice in 





H. A. BAKER came sales 


with headquarters in Chicago. This position he held 


until bis recent elevation to the vice-presidency of the 
company, where he will have charge of all of its sales. 

Mr. Baker is especially well known to users of cans 
throughout the country, and his pleasing personality 
and splendid ability have won him a host of friends in 
the trade. His headquarters will now be at the com- 


pany’s general office, 230 Park avenue, New York. 


Kagan Advanced by Coty 


Harold J. Eagan, who has been associated with Coty, 
Inc.. New York, for 22 
has been appointed assistant sales manager of the com- 


years as sales representative, 





pany. John Bacher, former sales executive, has been 
made district manager at the Chicago office which 
covers the Middle West, and Jean Milton has been 


added to the New York sales staff. B. I. 
in charge of territorial sales surveys, 


New York. 


Bloom, now 
will operate from 


Amouroux Resigns from Houbigant 

Pierre Amouroux, sales manager for Houbigant, Inc., 
New York, for a 
position with 


number of years, has resigned his 


that company. He sailed recently for 
a long visit abroad and on his return will announce his 


future plans. 
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Coty Enjoins Whelan Drug 

Coty recently won a legal victory when Federal 
Judge Goddard, in U. S. District Court, Southern Dis- 
trict of New York, granted an injunction restraining 
the Whelan Drug Co. from slandering Coty face pow- 
der. Evidence introduced—first in U. S. District Court 
and later at a hearing presided over by C. D. Williams, 
appointed Master—tended to show that clerks in Whe- 
lan drug stores had misrepresented to customers that 
Coty face powder contained lead and would injure the 
skin. This was followed by attempts to substitute some 
brand sponsored by Whelan. 

There was a heated controversy at the hearing, but 
Coty won the decision, and now is bringing suit for 
$250,000 damages against the Whelan Drug Co. The 
injunction just granted enjoins the Whelan Drug Co., 
and its officers, agents, servants, assignees, employees 
and representatives 


(a) “From making any false statements con- 
cerning plaintiff’s business and the character 
of its products and from using said false 
statements in the course of the business of 
the defendant corporation and the sale of its 
merchandise. 


(b) “From either breaking into or opening plain- 
tiff’s combination package or selling the same 
with any part of the contents removed there- 
from, or selling any portion of the contents 
separately.” 


Soap Company Employees Burned 

Two employees of the John Heinzkill Soap Labora 
tories, Kaukauna, Wis., received serious burns Decem- 
ber 23 when a vat of concentrated sodium hydroxide 
erupted. The men, working alone in the laboratory, 
were introducing flaked caustic soda into a solution of 
concentrated sodium hydroxide when the mixture ex- 
ploded. It is believed too much of the soda fell into 
the vat at one time, forming a gas 


International Laboratories Assets Sold 

The receiver for the International Laboratories, Inc., 
manufacturers of cosmetics in Knoxville, Tenn., sold 
the stock on hand, fixtures, trade marks, formulas, etc., 
at public auction January 9, thereby winding up the 
business of this company. 


Jailed in “Ginger Jake” Case 


Three men, convicted by a jury in Brooklyn, N. Y., 
Federal Court of shipping adulterated fluid extract of 
ginger to places in the West were sentenced to prison 
terms and fined by Federal Judge Marcus B. Campbell 
on January 4. Harry Lesser, of 854 East Ninth street, 
Brooklyn, and Forrest E. James, of 160-15 Twelfth 
Road, Whitestone, Queens, received one year and eight 
months in prison and were fined $2,500 each. Philip 
Lahn, of 5501 Fifteenth avenue, Brooklyn, was _ sen- 
tenced to a year and five months in prison, but was 
not fined. 

Although the defendants were charged specifically 
only with violation of the Federal pure food and drug 
act, the government contends that the adulterated 
ginger extract formed the base of a drink called 
“ginger jake’ which caused the death or permaneni 
paralysis of many people, and Judge Campbeil ex- 
pressed regret that he could not take this into con- 
sideration in passing sentence. 


a 


Drug Section Holds Party 


With the usual fine dinner and program of ente: 
tainment and a large crowd of gay merry-makers 
present the Drug, Chemical and Allied Trades Section 
of the New York Board of Trade, Inc., held its annual 
Christmas party December 20 in the Hotel Astor, New 
York. Two of the members, namely, A. A. Wasser- 
scheid, of the Mallinckrodt Chemical Works, and Billy 
B. Van, head of the soap manufacturing company by 
that name, were added attractions on the program, 
much to the pleasure of the gathering. A short busi- 
ness session was held in connection with the party 
presided over by P. C. Magnus, of Magnus, Mabee & 
Reynard, chairman of the Section. 


Fire Damages Soap Plant 


Two floors of the five-story building of the Cunnine- 
ham Cleanser Corp., 113 Walton avenue, Bronx, New 
York City, were partially destroyed by fire on Jan- 
uary 8 Damage to the building and contents was 
estimated at about $10,000. The company manufac- 
tures powdered soap, and the loss was principally in 
finished goods stored on the first floor. The automatic 
sprinkler system was out of order, the water having 
been shut off pending repairs. 


Merck’s New Laboratories Completed 
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The new research laboratories of Merck & 
Co., located at the Rahway, N. J., plant, have 
been completed and will be dedicated about 
March 1. The laboratories consist of a main 
building and two wings and will house all re- 
search activities of the company. The staff 
will be considerably augmented and plans have 
been made for work not only on new products 
but also on improvements in the company’s line 
of fine chemicals and pharmaceutical products. 
Dr. Hans Molitor of the University of Vienna, 
now on the Merck staff, will be in charge. 
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Ungerer Realigns Sales Organization 

Ungerer & Co., New York, has announced a progres- 
sive realignment of a portion of its sales organization, 
effective January 1. 

The most important change is the transfer of Even 
M. Tysdal, for the last three years in charge of the 
There 
and ‘arrying stock have been arranged, 
and in the future the company’s Chicago branch will be 
located in the Orleans-Huron building, Huron 
street. The new telephone number is Superior 7589. 

Mr. Tysdal is well known throughout the Middle 
West and especially in Chicago, since he was associated 


St. Louis office, to Chicago. new headquarters 


facilities for 


325 


with the trade there for many years before joining 
Ungerer & Co. and taking over its St. Louis office three 
years ago. Working from Chicago as headquarters, he 
will cover the states of Illinois, Iowa, Minnesota, Michi- 
gan, and portions of Indiana and Ohio as well as the 
trade in Kansas City. 

Clifford L. Iorns has succeeded Mr. Tysdal as repre- 
sentative in the St. Louis district. Mr. very 
well acquainted with the Ungerer line of essential oils 
and perfume raw materials, since he is returning to 


Iorns is 


the company after an absence of three years, prior to 
which he represented it in St. Louis for many years. 
In addition to the St. Louis territory, Mr. 
Kentucky, Tennessee 
and portions of Indiana and Ohio. The St. Louis office 
is located at 619 Clark avenue, and the telephone num- 
ber is Chestnut 6815. 


Iorns will 


cover the Southeastern states, 


Edward Trippe, who has been Philadelphia represen- 
tative for more than 25 years, has been spending a 
portion of his time during the last six months contact- 
ing a number of accounts in the New York trade, but 
has returned to Philadelphia and will concentrate in 
the future on that territory, working as far South as 
Baltimore and Richmond, Va. The accounts which Mr. 
Trippe is relinquishing in New York will be handled by 
office staff. Rupert C. 
will contact a number of 


the main sales Watson, sales 


manager, these accounts, 


working in co-operation with H. B. Moore and George 
R. MacDonald. 


England as well. 


The latter will continue to cover New 


H. R. Laist will continue in charge of the San Fran- 


cisco office, representing the company in the Pacific 
coast territory. 
Ungerer & Co. was established in 1893 by the late 
William P. Ungerer, who was later joined by his two 
sons, W. G. and F. H. Upon his death, his 
two sons continued the business. At the death of W. 


H. Ungerer became 


Ungerer. 


G. Ungerer in February, 1930, F. 
Mr. 
Fischbeck, who for several years has been vice-presi- 


president. Associated with Ungerer is Charles 
dent and secretary, and is well known throughout the 
industry for his therough knowledge of the essential 
oil business. 

Kenneth G. Voorhees, Mr. Ungerer’s son-in-law, re- 
cently joined the staff, and will devote his efforts to 
the company’s sales development. His previous train- 


ing and business experience has fitted him excellently 








Center, left to 
Top. left te 


right: Charles Fischbeck, vice 


right: 
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for his duties and for rendering valuable assistance to 
the company’s many customers. 

In addition to selling 
label, the 


Grasse, France, producers of 


products under the Ungerer 
Charabot & Co., of 
natural floral products; 
M. Naef & Co., Geneva, Switzerland, manufacturers of 
a complete line of aromatic chemicals; Botu D. Pap- 
Bulgaria, distillers of the 
Rose d’Or;” and Stafford Allen 
oils of British origin. 


company represents 


Kazanlik, 
“Otto of 
London, 


pazoglou S. A., 
well known 
& Sons, makers of 

The progressive policies of the house will be contin- 
ued, and the new allotment of sales territory and re- 
arrangement of the staff will be of material assistance 
in distributing the company’s complete line of domestic 
and imported synthetic aromatic chemicals, essential 
oils and perfume compounds, and in rendering service 
to manufacturers of soaps, toilet preparations, flavor- 
‘ 


ing extracts, etc., with whom the company has enjoyed 


the most cordial relations for many years. 


Minrose Cosmetic Co. Formed 


The Minrose Co., formerly a distributing company 
for La Minnuette Trading Co., New York, which re- 
cently made an assignment for benefit of creditors, has 
reorganized as the Minrose Cosmetic Co., Ince., 
offices at 104 Fifth New York. A. 
Schreider is president of the new firm which will handle 


been 


with avenue, 


compacts and cosmetics, specializing in the former. 
Jelly Active in Chicago Trade 


Editor was able to 


Walter H. Jelly 


On a recent visit to Chicago the 
get the accompanying photograph of 
and S. J. Vance in the Jelly 
Mr. popular 


members of the Chicago trade with which he has been 


characteristic pose at 


offices. Jelly is one of the most 


connected for having been associated 


formerly with M. L. 


many years, 


Barrett Co., and during the last 





WALTER H. JELLY AND S. J. VANCE 


eight years as president of his own organization, Walter 
H. Jelly & Co. 
Perfumery Soap & 


He is vice-president of the Chicago 
Extract Mr. Vance, 
vice-president of the company, is also well acquainted 
with the Middle Western trade. 

The company Charles B. Chrystal Co., 
Inc., New York; Muench-Kreuzer Candle Co., New 
York; A. Maschmeijer, Jr., Inc., New York; The Celon 
Co., Madison, Wis.; and Koster-Keunen, Sayville, L. I. 


Association. 


represents 
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Stilwell Company Expansion 

Arthur A. Stilwell & Co., Ine., New York, has 
begun material expansion of its activities in essential 
vils Under the 
Herbert W. Farrell, president and treasurer, who pur- 
chased the estate of the Arthur 


and aromatic chemicals. direction of 


from the late 


assets 





AHLES 


HERBERT W. FARRELL HARRY J. 


A. Stilwell in 1921, the company’s activities are being 
broadened. 
Harry J. 
trade in the 
elected 
the Chicago office at 


with the 
years, has 


Ahles, who has been connected 
Middle West for a 


vice-president, 


BAO 


number of 
and will be 
North Clark 
The company was organized by the late Arthur A. 


been in charge of 


street. 


Stilwell in 1878, and in 1899 Mr. Farrell first became 
connected with it. He served for some time as a 
salesman and assistant to Mr. Stilwell and at the 
same time took a course in chemistry at Pratt Insti- 
tute which he completed in 1907. He remained with 


the company until 1927, when he left to join the 


Norda Essential Oil & Chemical Co., continuing there 
until he took over the Stilwell business. 


Mr. Ahles has been connected with the trade in 
Chicago for many years and is well known to con- 
sumers of aromatic products throughout the Middle 


West. For some years he represented Ungerer & Co. 
New York. 

Both Mr. Farrell and Mr. Ahles possess a wealth of 
experience in the essential oil and aromatic chemical 
field, and their agreeable personalities will impel their 
many friends to wish them prosperitv. 


Synfleur Representatives at Monticello 

Dr. Warren M. Curry, Southern representative for 
the Synfleur Scientific 
spending several days at the company’s offices and 
laboratories in Monticello, N. Y. The list of Synfleur 
products has been so greatly increased recently that 


Laboratories, Inc., has been 


a number of the company’s representatives have been 


recalled to the principal office for the purpose of 
acquainting them better with the manufacture and use 
of these ncw items. 


The 
American” 


company is among the pioneers in the “Buy 
much 
attention throughout the business world, and is plan- 
ning The 


first series ap- 


drive which is now attracting so 
an advertising campaign along these lines. 
advertising of this “Buy 


pears in this issue, 


American” 
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Younger Generation in Tube Company 

A. G. Spilker, vice-president in charge of the Chi- 
cago branch of the New England Collapsible Tube Co., 
has advised us that his son, G. Adolph Spilker, and 
Thomas C. Sheffield, son of L. T. Sheffield, president 
of the company, have joined the Western organization. 

Young Mr. Sheffield is a graduate of St. 
School and Yale University, where he secured his “Y’ 
in track as a mile runner and a runner on Yale’s two- 


Paul’s 


’ 





G. ADOLPH SPILKER, A. G. SPILKER AND T. C. SHEFFIELD 


mile relay team. 
being managing editor of the Yale Record, and was also 
of the Glee Club. After his graduation in 
June, 1982, he with the Yale Glee 
Club, and upon his return spent about a month in the 
main plant of the company in New London, working 
in various departments. He represents the third gen- 
eration in the business, and will work in the sales end 


He did considerable literary work, 


a membe1 


toured Europe 


under Mr. Spilker’s guidance. 

G. Adolph Spilker is a graduate of Harvard Schoo] 
for Boys, Chicago. He attended the 
California at Berkeley and also Knox College, Gales- 
Ill., and after finishing 
California where he spent part of his time managing 
his father’s ranch at Danville and the rest fishing and 
hunting in the mountains. 


University of 


burg, last June motored. to 


He has entered the manu- 
under his direction. 
Mr. Spilker 


the company’s plant in 


facturing department father’s 
The 


and the 


accompanying photograph shows 


two young men at 


Chicago. 


Chiméene Not Represented Here 
In the New Package 
December issue we published an item about 


Products and Section of our 


Les Par- 
Georges 
Mr. 


Paris 


fums de Chiméne in which it was stated that 
Acuna was American representative for this line. 
Acuna that he this 
and assisted in its introduction in Brazil, but it is not 


represented in the United States at present. 


advises us created line in 


Keyptian Cosmetics’ New Address 

509 Fifth 
leased to the Egyptian 
Salon and display rooms will 
head of 


New 


Cosmetics 


Attractive new quarters at 
York, 


Corp. for a long term. 


avenue, 
have been 


feature the new quarters. George Sakele is 


this company. 


& Essential Oi! Review 


Fritzsche Brothers Representatives Here 

Two of the Latin American representatives of Fritz- 
Brothers. Inc., New York, at the 
home office in January. Sergio Betancort, of 
the firm of & Mestres, Central 
headquarters in Panama, 


sche were visitors 
early 
Betancort 


with 


American 
representative spent 
some time in New York conferring with his principals, 
Brothers, but 
Sharp & Dohme, Inc., and John- 


Brunswick, N. J. 


include not only Fritzsche Inc., 


Extract Co., 


which 
Pond’s 


son & Johnson, New 


Alfonso Tello of the firm of M. C. Tello, Havana, 
Cuba, was also here conferring with his principals, 
Fritzsche Brothers, Inc. 


Bromund in New Quarters 


E. A. Bromund Co., New York, has completed the 
alteration of its offices at 258 Broadway and by Febru- 
ary 1. The new arrangement provides private offices for 
Jesse F. Bromund, president, and Elmo Pell Helmbold, 
treasurer; quarters for the staff, and a reception room. 

Since the over 50 


West 


eccmpany was established 


Ernest A. 


years 


ago by the late Bromund on Broad- 


way, it has shown commendable progress. About 15 
years ago a bleachery was located in Westchester 
county, New York, where at the present time 40,000 


square feet are available for the refining and bleach- 


ing of beeswax. In addition to this refinery, a second 
unit was established in the past year in Morris county, 
New Jersey, in a location also especially desirable for 
sun bleaching. 

Jesse F. Bromund, the present head of the business, 
joined it in 1915 after several years of experience with 
the Standard Oil Co. In 1918 on the 
father he was made president, and under his direction 
and 


death of his 


order to 
toilet 


took 


the concern has prospered grown. In 


fully understand and to meet the needs of the 
trade for Mr. Bromund 


preparations beeswax, 





BROMUND ELMO P. HELMBOLD 


JESSE F. 


special courses in the College of Pharmacy of Colum- 


bia University. Associated with Mr. Bromund in the 
direction of the business is Elmo P. Helmbold. Mr. 
Helmbold was educated in the United States, in Paris 


and in Bonn, Germany, and has been associated with 
Mr. Bro- 


are June 


the company for 28 years. In addition to 
Mr. Helmbold, the other officers 


C. Gilfoy, vice-president, and Wallace R. Foster, sec- 


mund and 
retary. 
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Abbott Laboratories Plan Expansion 


The Abbott Laboratories, of which Alfred S. Bur- 
dick is president, announce a three-year plan of ex- 
pansion which includes an immediate enlargement of 
its sales force and an extensive and steady advertis- 
ing campaign. The company paid a Christmas bonus 
to its employees consisting of five per cent of their No- 
vember salaries. Stiles, treas- 
five 
Re- 
been stimulated by the success of 
with 
viosterol, liver extract, 


According to James F. 
best December in 
years from the standpoint of volume and profits. 
cent 


urer, December, 1932, was the 


business has 
two new products, Abbott's haliver oil 
250 D and haliver 
calcium and phosphorus. 


viosterol 


malt with 


Death of Henry P. Scott 

Henry P. Scott, father of Henry P. Scott Jr., presi- 
dent of Bond Mfg. Corp., Wilmington, Del., died Janu- 
ary 11 at the age of 73. Mr. Scott was responsible for 
1907 and has 
actively interested in its management and responsible 


the founding of the company in been 


for many of its policies. His charming personality en- 
deared him to all his employees, and his passing will 
be deeply felt. 


Bontcheff Rose Air 


KE. Bontcheff & Co., Kazanlik, Bulgaria, has sent us 
a copy of the “Air Union” of Paris in which is shown 


Arrives by 


a picture of a plane arriving in London and unloading 
four cases of Bontcheff’s otto of rose. The company is 
represented in the United States by Dodge & Olcott 


Co., New York. 


Humphrey Read Appoints Miss Murray 

Humphrey Read Affinities, Newark, N. J., manufac- 
turers of perfumes, has advised us that Miss Elizabeth 
Murray has been appointed representative of the com- 
pany in the metropolitan territory of New York. Miss 
Murray will be located at 28 East 31st street, and her 
6800. 
has also arranged for an elaborate booth at the 


telephone number is BOgardus 4 The company 
forth- 
coming Century of Progress Exposition in Chicago this 
year. 


Procter & Gamble Renews Lease 

A lease held by the Procter & Gamble Co., Cincin- 
nati, on a tract of fifteen acres at the Ivorydale, O., 
soap plant has been renewed by the concern for five 
The effected ago and 
was desired at the time for water rights by the soap 
The renewal 
and includes a privilege of 


The lessor is Alice B. R. 


years. lease was fifteen years 


division of the concern. 


$2,000 


calls for an 
annual rental of 
purchase at $40,000. 


and 


Lupton 
others. 


F. KE. M. A. to Meet in Chicago 


At a meeting of 
Flavoring Extract 


the executive the 
Manufacturers Association held in 
the Hotel New Yorker, New York City, January 20, it 
was decided to hold the annual convention this year at 
the Knickerbocker Hotel, Chicago, June 19 to 21 in- 
clusive. D. T. Gunning has been appointed chairman 
of the entertainment committee. 


committee of 
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Sanderson Writes for Weekly 


“The Ingredients of a New Product Pro- 
gram” is the title of an interesting article by E. S. 
Sanderson, sales manager of the Scovill Manufactur- 
ing Co., Waterbury, Conn., in a recent issue of Print- 
Ink Weekly. Mr. writes that the de- 
velopment of products has enabled many com- 
panies, including his own, to fight off the full effects 
of the depression, but that there are certain dangers, 
which if not avoided, will make the new product of 
benefit “solely to manufacturers of red ink.” 


Basic 


ers’ Sanderson 


new 


Some of 
the essentials of a new product program, he brings out 
are proper research, development of logical outlets and 
cooperation of sales force. 


New Utah Cosmetic Company 

The West new cosmetic 
fumery company in the immediate future. It will be 
located at 501-03 Hooper building, East First South 
street, this city, and a complete line of goods will be 
produced, it was announced. Dr. P. Bruno, head of 
the company, has had wide experience in the cosmetic 
and perfumery industry. 
time in 


Far is to have a and per- 


He taught chemistry at one 
He said the name of the firm would 
be the First Lady Co., and that incorporation papers 
would be filed at once. The office will be in charge of 
Mrs. H. E. Troyer, of Salt Lake City, and it is hoped 
to have samples of the 


aris. 


products ready this month. 


“Tangee” Appeals to Men 

George W. Luft Co., Inc., New York, experimented 
with a new idea in advertising its “Tangee” lipstick 
in a recent a national weekly. The adver- 
tisement is aimed at men, not, of course, with the idea 
of men taking to lipstick, but for the purpose of hav- 
ing them ™ their The 
copy suggests that men dislike to see women with a 
painted look, and by signing his wife’s name to the 
accompanying coupon and mailing it, friend husband 
will be doing her a great favor. 


issue of 


recommend “Tangee” to Wives. 


McCormick Junior Executives Organize 


Junior executives at McCormick & Co., Baltimore, 
have formed an organization and will meet once a month 
to discuss business problems or suggestions that will 
later be presented to the board of directors if they are 
Through this 
change of ideas and open discussion among the junior 
staff, many suggestions for the betterment of the com- 
pany will no doubt be instituted. 
Richard T. Pilling, Jr., assistant 
advertising manager, and the secretary, John N. 
lett, of the extract department. 


deemed worthy of consideration. ex- 


The chairman of the 
junior executives is 


Cur- 


Owens Uses Colorful Advertising 


One of 
ments which has appeared in our pages in some time 
is that of the this 
which shows the new line of colored glassware the com- 
the 


the most colorful and interesting advertise- 


Owens-Illinois Glass Co. in issue 


pany has recently perfected and announced to 


trade. 
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Helfrich of N. Y. in New Quarters 

Helfrich Laboratories of New York, Inc., is now lo- 
cated in much larger and more convenient quarters 
at 30-34 West 26th street. W. F. Zimmerman, treas- 
urer and general manager, who is in charge of the 
company’s activities in the East, expressed himself 
as grateful to the many customers and friends whose 
growing demands upon the organization had neces- 
sitated this expansion. In the new location additional 
equipment and much better facilities for rendering 
more efficient service are provided. 

Mr. Zimmerman has been in charge of the Helfrich 
Laboratories of New York, Inc., since it was organ- 
ized in 1930, and has made an enviable record. 


American Beauty in New Quarters. 

, New York, is 
moving to new, larger and more convenient quarters at 
53-57 West 14th street, New York. The new quarters 
include private offices for Sol M. Gross, president, and 


American Beauty Nail Polish Co. 


Ira Crozier, secretary; laboratories and stock and 
store rooms. New machinery is being installed which 
with the improved shipping facilities will enable the 
company to give better service to its customers. The 
company expects to be established in its new quarters 
by February 1. 


Fretz on Western Trip 

Nathan R. C. Fretz, special representative of the 
perfume materials department of Dodge & Olcott Co., 
New York, is making a trip through the Middle West 
covering Chicago, St. Louis, Cincinnati, Detroit and 
other cities in that section. Mr. Fretz will visit lead- 
ing manufacturers of toilet preparations and soaps, 
and will give special attention to the natural raw 
materials manufactured by J. Mero & Boyveau, Grasse, 
France, and the aromatic chemicals and _ specialties 
made by Fabriques de Laire, Issy and Calais, France, 
for which his company acts as American representative. 


Congratulating Mr. and Mrs. Kraaz 

We have received an announcement of the marriage 
of Heinz Waldemar Kraaz and Miss Adrienne Marie 
Claude, which took place at Manhattan Beach, Brook- 
lyn, N. Y., on January 10. We extend our heartiest 
congratuiations. Mr. Kraaz is vice-president of Schlie- 
mann Companies, Inc., New York, represented in Chi- 
cago and the Middle West by A. C. Drury & Co. 


Curry Represents Allen & Hills 

Charles H. Curry, San Francisco, advises us that he 
has been appointed central California representative for 
Allen & Hills, Inc., Auburn, N. Y. This arrangement 
will enable Mr. Curry to offer his clients molded or 
plastic jars and bottle caps as well as complete con- 
tainers with such caps. 

For a number of years he has represented Helfrich 
Laboratories of Chicago and New York; Waterbury 
Paper Box Co., Waterbury, Conn.; Cameo Die Cutting 
and Engraving Co., New York; and Nancy Crystal Co., 
Inc., New York. 
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Brill on Southern Vacation 


Louis I. Brill, president of the Stein-Brill Corp., 
New York, accompanied by Mrs. Brill and their chil- 
dren, Patricia and Michael, are enjoying a vacation in 
Miami Beach, Fla. The trip to Florida was made by 
boat late in December. Word received from Mr. Brill 
indicates that he has been enjoying his favorite sports 
of swimming, fishing and golf; and the party enjoyed 
an airplane trip to Havana, Cuba, where places of in- 
terest were visited. Mrs. Brill and the children will re- 
main in Florida until May 1, but it is Mr. Brill’s inten- 
tion to return February 1, making stops on the way 
back to visit representatives of the company in the 
South. 


Congratulating Mr. and Mrs. Wilckens 


We are pleased to congratulate A. J. Wilckens, 


junior salesman for Helfrich Laboratories of New 


York, who was married December 24 to Mrs. Margaret 


¥ 





Waughop of St. Louis. The ceremony was performed 
in Baltimore, Md., and the accompanying picture was 
taken at Atlantic City on their honeymoon. 


Economie at Bottlers’ Convention 

Among the companies which displayed equipment 
and supplies at the recent Bottlers’ Convention in 
Cleveland was the Economic Machinery Co., of Worces- 
ter, Mass., which had a very attractive booth showing 
its “World Automatic Rotary Labeler,” “Model S Im- 
proved World Labeler,” and the “Junior World 
Labeler.” Eugene A. Gisson, treasurer of the com- 
pany, reports that there was considerable interest 
shown among bottlers in the company’s machinery and 
that several labelers were sold at the convention. 


Changes in Ritchie Officers 

We have been advised by W. C. Ritchie & Co., Chi- 
cago, that J. H. Crones and G. S. Denning have been 
elected vice-presidents. W. E. Ritchie is now secretary- 
treasurer, and R. H. Ritchie is president. 


Science Day at Philadelphia College 

The annual Science Day of the Philadelphia College 
of Pharmacy and Science will be held with the usual 
open house and exhibit at the college, January 31. 
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Chicago Trade Notes 

FFVHE Chicago Perfumery, Soap & Extract Associa- 

tion held its annual business meeting and election 
of officers at the Hamilton Club, December 21, follow- 
ing an enjoyable luncheon at which over 30 members 
After listening to a detailed financial 
the retiring secretary, “Bill” Schutte, the 
members extended to him a vote of appreciation for 


were present. 


report by 


his loyal services as secretary and treasurer for the 
past three years. 

The chief business was the election of officers for the 
year 1933, which resulted as follows. The new presi- 
dent elected is Dudley Field Lum, Chicago manager for 
Givaudan-Delawanna, Inc., one of the best known and 
trade of the 


“Dud,” as he is best known around the 


most popular men in the essential oil 
Middle West. 
trade, enjoys the confidence and friendship of all the 
members, and his winning smile and jovial disposition 
and well known ability as an able and interesting 
speaker, together with his reputation as a witty story 
teller, make him ably fitted to head the association. 
With many very important trade conventions scheduled 
and especially the World’s 
Fair which will open in June, which will bring hosts of 


their 


for Chicago during 1933, 


visiting manufacturing perfumers_ to monthly 
meetings, the members can well feel proud of having 
selected “Dud” Lum to hand 


dent. 


their meetings as presi- 
and pinch hitter for “Dud” the 
Walter H. Jelly, president of Walter H. 
Having served on practically every com- 


For vice-president 
choice was 
Jelly & Co. 
mittee for the past ten years, Walter thoroughly under- 
organization His 
loyalty and as an enthusiastic booster with his natural 


stands work. splendid record of 
talent of being a good mixer with the boys auger well 
for the welfare cf the Association. W. 
of the 


ized?) to fill the most important office, that of secretary 


Kedzie Teller, 


Columbus Laboratories, was elected (or penal- 
and treasurer. 
Mr. Teller has endeared himself into the hearts of all 


members by his pleasing personality and his untiring 


While he is one of the newer members, 


efforts as chairman of the 


Full of 
heartedly interested in all the activities of the associa- 


and highly successful 


entertainment committee pep and _ whole- 


can be depended upon to introduce many new 
will tend to stimulate the attendance 
meetings, 


tion, he 
innovations that 
the member- 


at all future and we know that 





DuDLEY F. LUM 
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WALTER H. JELLY W. 


ship will show a rapid growth under his efficient man- 
agement. 

The executive committee is composed of the three 
newly-elected officers and in addition, Donald M. Clark, 
of the Franco-American Hygienic Co., retiring presi- 
dent, and Harold H. Marshall Field & 
Co., who has served two terms as president. Mr. Lum’s 
first act as com- 
mittees for year. 


Lancaster, of 


president was the appointment of 
1938 at the first 
They are as follows: 


meeting of the 


Committee: Chairman—Frank T. Robin- 
Strob! of Al- 
Bauer & 


Co.: O. N. 


Legislative 
son, of Monsanto Chemical Works; E. J. 
bert Verley, Inc.; William 
Black; A. G. Fox, of George 
Davis, of U. S. 

Membership Chairman — Wm. i. 
Schutte, of P. R. Dreyer, Inc.; C. A. Hammond, of F. 
N. Burt Co., Ltd.; C. A. Seguin, of Acme Powder Puff 
Co.; George A. Briggs, of Allen B. Wrisley Co.; Louis 
A. Solo, of Solo Laboratories. 


Loewenstein, of 
Lueders & 
Industrial Alcohol Corp. 


Committe ee 


Entertainment Committee: Chairman—Euclid 
of Mallinckrodt Works; H. E. Dunning, of 
American Commercial Alcohol Corp.; A. G. Schneider, 
of Victor Chemical Works; Chris Christensen, of Chas. 
Pfizer & Co. 

Golf Chairman—E. F. Smith, of Ameri- 
can Aniline Products, Inc.; G. M. Van Kirk, of Hazel- 
Atlas Glass Co.; A. F, Dedrick, of Albert Verley, Inc.; 
A. C. Drury, of A. C. Drury & Co.; W. G. Moore, of 
Dodge & Olcott Co. 


Bowling Committee: 


Snow, 
Chemical 


Committee: 


Chairman—Ray A. Morris, of 
Paul H. Pettit, of 
Lady Grey Co.; M. B. Vance, of Givaudan-Delawanna, 
Inc.; Alvin M. Burgh, of Marcelle Laboratories; A. J. 
Andersen, of 

Publicity Chairman—J. E. 
Neumann-Buslee & Wolfe, Inc.; 
Laboratories; Joseph DeLorme, of Riviera Products 
Co.; Joseph A. Gauer, of Fritzsche Brothers, Ince.; 
George H. Woods, of Frank Z. Woods Co. 


Orbis Products Trading Co., Ince.; 


Richard M. Krause, Inc. 
Committec 


Wolfe, of 
H. Helfrich, of Helfrich 


New Colgate-Palmolive-Peet Director 


advised us of the 
election of Mrs. Eleanor I. Johnson, widow of the late 


Colgate-Palmolive-Peet Co. has 


Caleb Johnson of Palmolive, to the board of directors. 
Mrs. Van Vleck, 


Johnson succeeds C. FE. who resigned. 





TELLER 


KEDZIE 
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GROUP AT CHRISTMAS PARTY OF U. S. 


Sanitary Specialties Christmas Party 

Executive officers, heads of al] departments and em 
ployes of the U. S. Sanitary Specialties Corp. enjoyed 
their annual Christmas party, which was held in thei 


spacious offices on the afternoon of December 23. The 


affair started with an elaborate feast, followed by an 
impressive talk bv the president, G. L. Simmonds, who 
expressed gratitude to his many employes for then 


faithful work and co-operation in helping the organiza 
this 
interesting feature of the party was the treasure hunt, 


tion through vear of danger and depression. An 


in which each employe was given a slip of paper on 


which was written suggestive clues leading him to 


where his present was hidden. Dancing and games 


rounded out the afternoon’s frolic. 

Ungerer Changes Chieago Address 

has made an important change in its 
M. Tysdal as 
Chicago manager, as reported elsewhere in this issue. 
Mr. Tysdal was formerly St. 


Ungerer & Co. 
Chicago office with the appointment of E. 


Louis manager for Un- 


verer & Co.. and is considered one of the veterans in 
the essential oil line. The Chicago office has been 
moved to reom 310 at 325 West Huron street where 


complete stock of merchandise for supplying the West 


ern trade will be on hand. In addition to handling 
Chicago trade, Mr. Tysdal will cover a good portion of 


the Middle West, Illinois, Northern 
Michigan, Ohio, Wisconsin, Minnesota, Nebraska, Kan 


including Indiana, 


Missouri. 


sas and parts of 


No Exhibits for Canners’ Convention 


The Canning Machinery & Supply Association, in 
conjunction with the National Canners Association, 
will hold its annual convention at the Stevens hotel, 


January 23 to 29. The members this year voted to re 


frain from making any exhibits of their products, and 


the convention will be devoted entirely to thetransac 


tion of important business problems confronting the 


industry. 
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SANITARY SPECIALTIES 


Corp., Mr. SIMMONDS CENTER OF FRONT ROW 


Annual Meeting of Swift & Co. 

Swift & Co. held its annual stockholders meeting at 
its offices on January 5. In 
totaled 


Swift, thi 


year 


sales 


commenting on its 
more than $539,000,000, Gusta- 


for 1932 which 
vus F, 
for the 


were 


president, mentioned that the losses 


amounting to something over $5,000,000 
in part due to the heavy tax burden which is now 
stitfle 


asserted busines 


tending to large commercial enterprises. Mr. 


Swift s is always ready to forge ahead 


if given the oppertunity, but the present tax burdens 


Announce- 
Swift as 


are the chief obstacles to business recovery. 


ment was made of the retirement of Louis F. 
a director of the 


career extending over 47 years 


company. His retirement closes a 
with Swift & Co. dur- 
ing which time he held nearly all the important posi- 
that 
year 
board of 


president 
1903. 


retired as 
that office 


consist of 9 


organization. He 
afte) 


directors 


tions In 


about a filling since 
The 


stead of 11, as no 


ago 
will members in- 
successors will be named to fill the 
that of Edward F. Swift 


of Louis F. Swift or 


May. 


vacancy 
who died last 


Beauticians to Hold Ball 


The Institute of 
Ball in the 


hold a 
on the night of Janu- 


Certified Beauticians will 


Beauty Hotel LaSalle 


ary 28. Among the features at the ball will be a re- 
view of coiffures, dating back to the old Colonial days 


up to the present time, which will be in charge of Miss 
Leta M. Alton, The 


this organization are: A. J. Gunne, president, Herbert 


vice-president. other officers of 


ieingold, vice-president, and J. A. Finger, secretary. 


Campana Increases Advertising 
The Campana Corp., Batavia, IIl., 
“Ttalian Balm” 


white container, has 


which has _ rede- 


signed its package with an attractive 


green and entered into an 


extensive promotion and advertising campaign includ- 


ing 21 national magazines and two network programs 


wet kly 
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Glidden to Give Affiliated Full Time 


Otis E. Glidden has severed his connection with sub- 
sidiaries of the American Home Products Co. in order 
to devote his entire energies to Affiliated Products, Inc. 
The latter organization has laid plans for important 
expansions, including an immediate increase in adver- 
tising. 

Included in the Affiliated Products group are such 
companies as Edna Wallace Hopper, Inc.; Louis 
Philippe, Inc.; Kissproof, Inc.; Neet, Inc., and Jo-Cur, 
Inc. 

Radio, magazine and newspaper media will be used 
in 1933 advertising campaigns of the organization. 
Blackett-Sample-Hummert, Inc., heretofore in charge 
of Affiliated Products’ radio advertising, will now place 
magazine and newspaper copy also. 

The company has consolidated its offices with its fac- 
tory headquarters at 4316 North Kilpatrick avenue, 
Chicago. 


Chemical Association Annual Banquet 

The Chicago Drug & Chemical Association held its 
annual banquet at the Knickerbocker hotel December 
21, with a large number in attendance. Walter A. 
Kochs, Victor Chemical Works, was chairman of the 
committee in charge, and Floyd K. Thayer, Abbott 
Laboratories, was vice-chairman. A large number was 
present to enjoy the evening, a feature of which was 
the souvenir bag to which more than 50 manufac- 
turers contributed. 

No election of officers is held at the annual banquet, 
this business occurring later in the year. 


‘irculars, Price Lists, Ete. 

Alsop Engineering Corp., New York.—‘‘Sales Re- 
sistance Be Damned!’—“‘Credit terms on all liquid 
handling and liquid processing equipment in the Alsop 
line have been made available, effective January 25. 
Purchases of the smaller and lower-priced machines 
are now financed on the same basis as orders for the 
big machines. 

“Announcement of this more liberal policy, coming 
at a time when credit in general throughout the coun- 
try is still being curtailed, demonstrates the Alsop con- 
viction that seund credit risks are as good today as 
they ever were, notwithstanding the tightness of 
money. 

“Large, strong companies have been more insistant 
on extended terms of purchases than any other buyers, 
within the recent experience of the Alsop Engineering 
Corp. This prompted a study which disclosed that 
the rigid control of expenditures by the large organ- 
izations has brought about a change in buying habits. 

“The tendency has become very marked among 
buyers to make new equipment pay for itself out of 
the savings it introduces. Economies in operation 
being a prime feature of Alsop machines, that com- 
pany’s line of equipment has been greatly in demand 
under the new style buying. 

“It is in order to meet the changed purchasing 
policies of users of its mixing, filtering, filling and 
storage equipment that the Alsop corporation has 
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now removed the $150 minimum which previously 
limited its financing of sales. The complete range of 
‘Hy-SPEED’ mixers, filters and bottle fillers is now 
offered on extended credit terms. 

“The AMERICAN PERFUMER AND ESSENTIAL OIL 
REVIEW has been selected by the Alsop Engineering 
Corp. for its first announcement of this new, bold and 
liberal policy. More specific reference to it will be 
found in the usual Alsop space in another part of 
this issue.” 


General Plastics Inc., North Tonawanda, N. Y.— 
Illustration of new Merck package.—The company has 
sent us the ac- 
companying _ pic- 
ture of the new 
sodium perborate 
package recently 
placed on the 
market by Merck 
& Co. It is 
equipped with 
cap of molded 
“Durez” which 
offers numerous 
advantages to the 
cap formerly ap- 
plied, among 
them being 
“vreater ease in 
opening, more ef- 





ficient resealing, 
ease in handling, no sharp edges, etc.” The closure is 


black and the can is light blue and white. 


Nancy Crystal Co., New York City.—ZJllustrations of 
New Designs in Glassware.—A portfolio of 20 striking 
new designs of bottles in clear flint and in color em- 
bodying the latest creations of the Cristalleries de 
Nancy, Nancy, France, has been received. The new bot- 
tles illustrated are available for private molds. Full 
information about the service of the company in making 
private mold bottles is given. 

te * * 

Walter H. Jelly & Co., Inc., Chicago.—Wholesale price 
list.-—This list includes heavy chemicals, waxes, essen- 
tial oils, synthetics and aromatic chemicals, certified 
food colors, fruit flavors and a number of other special 
products for use in the toilet preparations industry. 

cd % i cd 

Givaudan-Delawanna, Inc., New York.—Circular 
on “Laurine 100 .”—This is a return post card circu- 
iar announcing a reduction in price in the company’s 
“Laurine 100°.” (Hydroxycitronellal). 

‘ * * * 

Mefford Chemical Co., Los Angeles, Calif. —Catalog 
of Industrial Chemicals.—This interesting catalog con- 
tains in addition to a list of aromatic chemicals, per- 
fume oils and other materials for toilet preparations 
and flavoring extracts. Among them are the products 
of Albert Verley, Inc., Chicago; Tombarel Fréres, 
Grasse, France; and A. M. Todd Co., Kalamazoo, Mich., 
which the company represents on the Pacific coast. 
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A. C. Drury & Co., Chicago.— Telephone timer.— 
The company has sent us a very clever adaptation of 
the old fashioned egg timer for use in timing telephone 
calls. It is mounted on a black base consisting of the 
company’s well known trade mark, and is adjusted so 
that the sand runs out in exactly three minutes. In 
these days of economy it certainly is a splendid addi- 
tion to the executive’s desk. 


Primrose House, New York.—‘Here Dwells Youth.” 
In the latest this attractive little booklet, 
announcement is made of a new lower price range on a 


issue of 


number of basic items, particularly cleansing cream and 
skin freshener. The company believes that it is the first 
maker of salon lines to reduce its prices. 
a 

Harriet Hubbard Ayer, Inc., New York.—‘Sales Facts 
About Harriet Hubbard Ayer Preparations.” —This ex- 
ceptionally interesting booklet is designed to assist the 
drug clerk in selling the company’s preparations. It 
recounts very briefly the characteristics and advantages 
of the Harriet Hubbard Ayer line. 


Batzouroff & Co., 
Bulgaria, 1932.” 


Sofia, Bulgaria.—‘The Rose in 
The company has issued its annual 
attractive survey of the rose industry which is being 
distributed here through George Lueders & Co., New 
York, American agents. As usual the booklet is hand- 
somely illustrated and contains a large colored map of 
the Valley of Roses. The crop of 1932 is indicated as 
1,840 kilos of otto of rose, a slight decrease from former 
crops despite the fact that all roses this year were dis- 
tilled, extraction by solvents having been discontinued 
on account of the low prices of Grasse roses. Uncertainty 
regarding the market price had an unsettling effect 
upon the situation and the sudden hot weather caused 
rapid flowering with danger of losses through failure to 
distill. The company again urges stabilization of the 
price situation and forsees a further loss of markets 
unless this is done. It believes that a free and normal 
independent development of the industry without too 
much governmental interference and with prices estab- 
lished on a reasonable basis will be for the best interests 
of the growers, the distillers and also of the consumers 
of the oil. 


* 


White Metal Manufacturing Co., Hoboken, N. J.— 
“Urgings for December, 1932.’—The attractive little 
booklet, a monthly publication of the company, sug- 


gests in entertaining fashion, uses for tubes. It is 
nicely printed and illustrated with excellent cartoons. 
* * * * 

Du Pont Cellophane Co., Inc., New York.—Price An- 
nouncement.—“Du Pont Cellophane Co. has announced 
a substantial reduction in the price of ‘Cellophane,’ the 
transparent cellulose sheeting so widely used for wrap- 
ping purposes, effective January 11. Du Pont officials 
stated this reduction is made possible by increased 
usage of ‘Cellophane,’ particularly on textiles, paper 
products and chewing gum, also on many special breads 
by bakers throughout the country. This makes the 
fifteenth reduction in price since domestic manufac- 
ture of ‘Cellophane’ was started in 1924.” 


& Essential Oil Review 


Phoenix-Metal Cap From 
“The Flame.”’—-The sent as its Christ- 
mas greeting to its many customers and friends a very 
attractive little booklet consisting of material 
past The Phoenix Flame. These were com- 
piled and, we believe, in large part written by H. J. 
Higdon, advertising manager of the company and edi- 
tor of its excellent house organ. 


Co., 
company 


Chicago. 
has 


-Sparks 


from 
issues of 


“ * 


P. R. Dreyer, Inc., New York.—Catalog ‘“A.’—-This 
is the company’s catalog for December, 1932, and Jan- 
uary, 1933, and essential oils, aro- 


matic chemicals, terpeneless oils, oleo resins, ete., as 


contains a list of 


well as a list of the floral essences and French essential 
oils produced by Bertrand Fréres, of Grasse, France. 


Reynolds Metals Co., Inc., New York City.—Puy 
American Seal.—The striking foil seal “Buy American 
Goods” that appears on the Synfleur insert in this 
issue was furnished by the Reynolds Metals Co., Ine. 
It forms a handsome addition to the insert in which 
Synfleur begins its “Buy American” drive. 

Orbis Products Trading Co., Ine.. New York.— 


Whole sale Price 


This is the company’s regular price list of essential 


List for January and February, 1933. 


oils, synthetics, compounded perfume bases and flavors, 


food colors, ete. 


Essential Oil Situation in France 
Nice, 
distributing center for French oils 
to the United States, during the first nine months of 
1932 totaled approximately $351,000 in value as against. 
$500,000 and $801,000 in similar periods of 1931 and 
1930, Exports of Grasse essential oils, 
which have represented as much as 75 per cent of the 
total output in recent years, have been especially hard 
hit by a virtual cessation of the German demand and 
considerably lowered imports by the United States. 
Producers were encouraged in October end November, 
however, by numerous inquiries and several good or- 


Exports of 
principal 


perfume oils from France, a 


export 


respectively 


ders from the United States. Generally speaking, 
prices for these oils have declined from between 30 
and 40 per cent, excepting geranium oil for which 
prices have held firm. 
Face Powder Not Medicine 
Can face powder be regarded as a medicine? This 


interesting point was raised in England recently when 
Davy’s Drug Stores, Penge, were fined £1 and £3 3s. 
costs for seliing face powder after eight P. M., con- 
trary to the Shop Hours Act. 

Prosecuting counsel said the defense had been raised 
that as druggists they were entitled to sell medicine at 
any time. He quoted an act of Henry VIII’s time 
to prove that face powder could not be medicine or 
physic. 

“Shakespeare,” he continued, “wrote: ‘By medicine 
life may be prolonged,’ but I don’t think it will be 
said that face powder will prolong life or cure disease. 
It is simply a beautifier.” 


” 
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In Memoriam for Departed Friends 
HOFFMAN, EDMUND, American Can Co., New York, 
January, 1932. 
WRIGLEY, WILLIAM, JR., founder William Wrigley Jr. 
Co., Chicago, January, 19532. 


(For many years it has heen our custom to publish 
under this heading brief tributes to those who have 
gon hefore. With this issue we vary this custom by 
publishing only the names and connections of friends 
in the industru who died one year ago this month. 
Our rveaders ave invited to com...ent on this change.) 


New Incorporations 

Specialty Distributers, Inc., Somerville, N. J., soap, 
cleansing products; $5,000. 

Hair Care Institute, New York, institution for treat 
ment of hair; $100,000; 1,500 shares common stock. 

Hoyt’s Quality Products, Inc., Newark, N. J., toilet 
articles; 209 shares common stock. 

Kari Voss Corp., Hoboken, N. J., paper boxes; 100 
shares common stock, 

Stewart Laboratories, cosmetics; $10,000; B. Hart- 
stein, 51 Chambers street, New York. 

Hy-G-Dent, 36 East Tenth street, New York, denti- 
frices; 30 shares common stock. 

Betts & Mumpeton Sales Co., cosmetics; 10 shares 
common stock; L. S. Saxe, 67 West 44th street, New 
York. 

Vylm, cosmetics; $10,000; Olvany, Eisner & Don 
nelly, 292 Madison avenue, New York. 

Tekero, Empire State building, New York, cosmetic 
100 shares common stock. 

Jan Evans, Ltd., cosmetics: 100 shares common 
stock; Bloomberg & Bloomberg, 1482 Broadway, New 
York, 

La Salle Laboratories, Paterson, N. J., toilet articles; 
$100,090; George W. Bogan, Paterson; Frank C. Ald 
rich, Totowa, N. J., and George ‘'T. Anderson, Little 
Falls, N. J., inecrporators 

Leila Valore Jackson, 15 East 41st street, New 
York, cosmetics; $2,000. 

Kepples’ Kosmetics; 100 shares common stock; H. S. 


Levis, 1280 Lexington avenue, New York. 


Business Records 
Sale of Assets 
Ek. Burnham Products Co., Chicago. Assets sold to 
Burnham family for $8,000 at receiver’s sale. Re- 
organization to be attempted. 


Foreclesure 
Bluekamel Manufacturing Co., Detroit, Mich., assets 
taken over by Frank E. Kenney on foreclosure of 
chattel mortgage 
Petition Filed) Against 
NuGrapne Co. of America, Atlanta, Ga. Creditors 
committee is seeking to make settlement at 10 > per 


‘ent which will enable the company to continue its 
yusiness, 


Lost Without It 
The Milson Co. 


To be candid with you, we seem lost when THE 
AMERICAN PERFUMER is not here on time. 
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New Equipment and Installations 


Under this heading appear descriptions of neu 
equipment and the installation of machinery by ow 
advertisers. The claims made and the descriptive 
matter are supplied by them and are not to be con 


sidered as an endorsement, 


‘A new model full-automatic machine for filling and 
closing collapsible tubes and sealing them with a new 
patented clipless closure has just been announced by 
the F. J. Stokes Machine Co., Philadelphia, Pa. With 
one operator to feed the tubes to the machine, 45 
to 50 tubes per 
minute can be 
filled, closed and 
sealed, 

“Manufacturers 
who market their 






products in tubes 
will be especially 
interested in the 
new Stokes ‘Dia- 
mond Lock Clip- 
less Closure,’ 


which, besides be 


e ing economical, 


4 . 
convenient and 
; of fine appear- 
ance, is said to 


be exceptionally 


oy 


leak-resistant. A 
quadruple tuck-type fold is securely sealed by deep 
indentations which weave the metal together without 
the danger of small cracks and pin holes which have 
a tendency to occur if the impressions cross the edges 
of the folds. 

“This 90-D model has the same simple, practical 
filling mechanism—as well as the other advantageous 
features of its predecessor, the 90-C. The empty tube 
is raised automatically around the filling nozzle and 
is lowered frem it as the material rises in the tube. 
There are no reciprocating nozzles or hose to com 
plicate operation and cleaning. There is a thumb-screw 
adjustment of fill, which is a great convenience, as any 
slight variation in the consistency of the product can 
be compensated for instantly without stopping the ma- 
chine or cailing a mechanic. 

“A ‘no tube—no fill’ device insures a clean machine 
and tubes and no waste of material. When there is 
no tube in the filling position, there is no discharge. 
A neat, tight closure is insured by a preformer which 
shapes the tube before it is folded, 

“The machine is easy to clean, adjust and ‘change 
over’ for different products and tube sizes, making: it 
suitable for either large production on one product or 
moderate production on a variety of materials. 

“All gears and moving parts are carefully guarded. 
The motor, housed in the base, is mounted on a hinged 
plate so that the belt can be readily tightened. The 
entire construction is rugged, vet, as the illustration 
shows, the compact design saves floor space. 

“Upon request, a sample tube sealed on this machine 
with the new Stokes ‘Diamond Lock Clipless Closure,’ 


as well as a detailed description will be sent.” 
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Canadian News and Notes 


BOUT thirty members of the Association of Cana- 
dian Toilet 
Articles met by invitation at the home of the president, 
J. R. Kennedy, December 29. 
had 


Perfumers and Manufacturers of 


An elaborate program of 


games been arranged, and supper was served at 


12 o'clock. During supper W. L. Linton, treasurer 
of the Association, in a short complimentary talk, 
presented to Mrs. Kennedy a _ beautiful bouquet of 


Talisman roses. Mrs. Kennedy replied effectively with 


a word of thanks and invitation to the members to 
come back again. 

\fter supper games were completed and the follow- 
ing were declared the champions and runners-up of 
the respective sports: 
Billiards 

Import Co, 

Co.. Ltd. 


Shooting 


Alvin E. Smith, George 


Ie Silver 
Runner-up, J. R. Kennedy, United Drug 


Champion, 


Alex. Burns, 
Runner-up, L. 


Canadian Indus- 


Speck 


Champion, 
Alevhol Co. 

Ltd 
Pitching 


trial Fritzsche 


Brothers, 


Horscshoe Champion, F. A. Fielder, Fielder 


Paper Box Co. Runner-up, L. P. Morrison, Auto 
matic Paper Box Co. 

Ping Pong—Champion, F. A. Fielder, Fielder Paper 
Box Co. Runner-up, Chas. W. Stephens, Dominion 


Paper Box Co., Ltd. 

‘Those present 
Moffatt, S. H. 
Willson, J. W. 


Smith, W. C. A 
McCoubrey, W. H. 
Patterson, C. W. Charles W. 
Stephens, L. B. Ward. A. W. Lawrence, J. Robert 
Ferrell, A. B. Burns, E. Reed, J. A. Henderson, L. P. 
Morrison, F. A. Fielder, W. L. Linton, H. F. McDer- 
mott, L. Speck, J. F. N. Kennedy, M. L. Harris, 
H. Cahley, F. C. Black, F. R. McBrien, Blake John- 
ston, Sam Harris, P. L. Scott, J. Axler and W. M. 
Elligott. 


included Alvin E. 
Beardinore, J. W. 
Pady, 


“Miss Halifax” 

When the largest of the Halifax talkie theatres spon 
“Miss Halifax” 
selected girl being an opportunity to compete against 


Aids Cosmetic Drive 


sored a contest, the prize for the 


other contestants for a trip to Hollywood and a part in 
a picture, G. S. Kinley, managing director of the Kin- 


ley drug stores at Halifax arranged for an appearance 


of “Miss Halifax” at one of the local Kinley stores. 
This was the store on Barrington street. The young 
woman was at the Kinley store for an hour and as- 


sisted the staff in waiting on customers. A_ special 


drive was made in behalf of face powders, cosmetics, 


talcum powder, cold creams, massage creams, shampoo 
powders, liquids and soap, manicuring needs and hair 


brushes, 


VMeDuffee Gets Leave of 
R. H. McDuffee, 
British Columbia 


Absence 

secretary-registrar-treasurer of the 
Pharmaceutical Association for the 
has been granted leave of absence un 
McDuffee’s health 


past eight years, 
til the annual meeting in June. Mr. 
has not been good for some months. 
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Lyman Announces Bonus Offer 
The 
Vancouver, 


and 
**Re- 
offer 
which 


Ltd., Montreal, Toronto 
Canadian 
announced their 


for the months of January and 


Lyman Agencies, 


which are distributors of 


sinol” seap have annual bonus 


February, in 
each 11 
to order through their 


they supply one cake free with cakes pur- 


chased. Dealers are requested 


jobbers. The retail price is protected at 25 cents per 


cake. 


James H. Scott Dead 


The death of James H. 
on December 12 


Scott in Kingston, Jamaica, 
West 
of its most experienced and successful Canadians. 
25 years Mr. Scott 
Northrop & 
and tropics, having joined that firm 

Mr. 


member of Salem 


trade one 
For 
representative of the 
Toronto, in the West Indies 
August 1, 1907. 

born December 9, 1866. He was a 
Lodge, A. F. & A. M. in Brockville, 
Georgina Toronto. 
United 


removed from Indian 


was the 


Lyman Co., 


Scott was 


Ont., and cf Lodge in His church 


membership was in Erskine Church, Toronto. 


Mourning his loss are his widow, Amelia Scott, of 
Toronto, and two brothers, John M., of New York, and 
Morden, of Los Angeles, Calif. Interment was in 


Brockville, Ont., December 22 


Pharmacy Graduate in Polities 

The boys of the 
of Pharmacy were glad to learn of the successful start 
Williams, 
who is in business in Carle- 


class of 1930 at the Ontario College 


number, G. M. 
“Mac,” 


ton Place, Ont., was asked recently to run for council- 


one of their has made in 


municipal politics. 


lor against 
When the 


former O.C.P. hockey star 


four old councillors and five new prospects. 
that the 


was at the top of the poll 


votes were counted, it was found 


with a majority of 67. 


Exchange Means Higher Prices 


looked for 


the line if the present rate of exchange continues, it is 


Higher prices can be on drugs all along 


stated in Toronto, as stocks, which were purchased be- 


fore the Canadian dollar was discounted by the United 


States or at a lower rate than the present, are rapidly 


¢ 


being di and 


! 
nesed oO 


replacement costs are much 


higher. 


Reed Denies Advertising Allowance 
Frank J. Reed, 


Ltd., 


manager of Lehn & Fink, Canada, 


Toronto, has 


challenged a recent statement by 
W. W. Stephens, manager of Drug Trading Co., To- 
onto, to the effect that it has been generally known 
for sometime that the largest department and chain 


stores get an advertising allowance from the manufac- 


turers for service which helps to cover a lot of adver- 


ising’ expenses 
“We want to challenge that statement,” says the 
manager otf Lehn & Fink, Canada,’ Ltd., which is dis- 


tributor of “Hind’s Honey & Almond Cream,” “Pebeeo” 
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“We do 


not allow or give large department or chain stores any 


tooth paste and other products in Toronto. 


advertising allowance for service. At times, we have 
been approached by various organizations for such al- 
lowances, but always our answer has invariably been 
in the negative.” 


Death of S. D. Smith 


S. D. Smith, one of the oldest business men of 
Souris, Man., and widely known throughout the prov- 
ince. died suddenly at his home there recently. He 
came west to Souris with his parents in 1884 and 
served his apprenticeship as a druggist with the late 
Joseph Taylor, of Portage La Prairie, later taking the 
course in pharmacy at Toronto University. He was 
graduated in 1892 and was the first man with the de- 
gree of Phm.B. in the province of Manitoba. He was 
interested in lacrosse, and years ago was the champion 
trap-shooter of Manitoba. Mr. Smith was secretary of 
the Souris School Board for 20 years and a past mas- 
ter and life member of Glenwood Masonic Lodge. 


To Enforce Pharmacy Laws 

Decisions which will have far-reaching effects in 
pharmaceutical circles on the Pacific Coast were 
reached at a meeting of the Council of the Pharmaceu- 
tical Association in British Columbia recently. Defin- 
ite enforcement of the Pharmacy Act, not only in its 
application to employment of properly qualified help in 
drug stores but also in connection with the allied Nar- 
cotics and Poisons Act with regard to the sale of mer- 
chandise by grocery, hardware, dry goods and other 
establishments, was decided upon. 

Censorship of the Board of Examiners emanating in 
a communication from the Certified Drug Clerks was 
laid before the council, but that body decided that it 
had not the constitutional power to take any action. A 
statement from the Board of Examiners outlining the 
basis of its authority and its relationship to candidates 
and to the government of British Columbia was read 
and exempted and endorsed by the council. 


Discuss Rose Water Ointment 

One of the papers presented at the recent conven- 
tion of the American Pharmaceutical Association and 
the Ontario Retail Druggists Association was “A 
Study of Rose Water Ointment,” by H. G. De Kay and 
C. O. Lee. The abstract of this paper points out that 
the official cold cream has been studied with a view to 
finding a more acceptable formula. The problem of 
rancidity and other objectionable features of the pres- 
ent formula may be corrected in part by the use of an 
oil other than extract oil of almonds. Several of the 
prominent vegetable oils have been used to replace the 
almond oil with very good results, but not enough time 
has been given to the study to say that any are better 
than the present ones after aging. Liquid petrolatum 
has been suggested as a substitute for the vegetable 
oils, but the question of therapeutics is at once in- 
volved. A series of formulas using liquid petrolatum 
as the oil has been prepared. One is presented for 
consideration which in appearance and_ spreading 
properties is very similar to the present official for- 
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Canadian Patents and Trade Marks 


a increasing international trade relations be- 
tween the United States and Canada emphasize 
the importance of proper patent and trade mark pro- 
tection in both of these countries in order that the ex- 
pansion of business may not be curtailed by legal diffi- 
culties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries repre- 
sented by our publication. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 

PATENT AND TRADE MARK DEPARTMENT 


Perfumer Publishing Co., 432 Fourth Ave., New York, 


TRADE MARK REGISTRATIONS 

“Meco-Sazh.” Hair preparations and machines for 
massaging scalp. Foster Mfg. Co., Elyria, O. 

“Sy-Lac.” Toilet preparations. Anacin Co., Ltd., 
Windsor, Ont. 

“Matador” and “1842 Wimpassing V. F.”  Per- 
fumes. Vereinigte Gummiwaren-Fabriken, Wimpassing, 
Austria. 

Circle with letter “S” across it. Perfumes and 
soaps. Semperit O-A Gummiwerke A. G., of I. Hel- 
ferstorferstrasse 11-13, Vienna, Austria. 

“Rosetta,” “Venetian” and ‘“Dandro,” “June 
Geranium,” “Adona,” “Ardena” and “Spotpruf,” and 
“Lysetta” Toilet preparations. Elizabeth Arden of 
Canada, Ltd., Toronto, Ont. 


PATENTS 

328,172. Collapsible tube closure. Charles’ V. 
Hickman and Raymond L. Jeffery, both of Seattle, 
Wash. 

328,294. Hair tonic. P. G. Hennessey, Spokane, 
Wash. 

328,703. Flavoring method. Scientific Tablet Co., 
Belleville, Ill. 

328,768. Hair and scalp tonic. George H. Ham- 
mer, White Bluffs, Wash. 


mula. A more extended study of this new formula is 
needed to prove its pharmaceutic and therapeutic work. 

Another paper by the same gentlemen is “A Pro- 
posed Ointment Base Suitable for Official Ointments.” 
Much time has been given to the consideration of im- 
proved ointment for the forthcoming Pharmacopeeia, 
the abstract of this paper points out. Several of the 
present official ointments are the object of complaints 
for one reason or another. Among them is ointment of 
zinc oxide. The authors presented a new base and a 
new technique for this ointment last year. In this 
paper it was suggested that the base could be used 
as a general ointment base. 

During the past year the U.S.P. ointments have been 
prepared with the proposed base and the finished prod- 
ucts, with one or two exceptions, appear pharmaceuti- 
cally superior to those prepared with the present basis. 
The result of the investigation certainly points the 
way to greater elegance in a class of pharmaceuticals 
that every pharmacist knows and works with from 
time to time. 
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Patent and ‘Trade 


Mark Department 


Conducted by Howard S. Neiman 


“WNHIS department is conducted under the general 
l supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oi! industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted regis- 
trations under the Act of March 19, 1920. The re- 
mainder are those applied for under Act of February 
20, 1905, and which have been passed to publication. 

Inventions patented are designated by the letter 
“sy,” 

International trade marks granted 
designated by ietter “G.”’ 

All inquiries relating to patents, trade marks, de- 


registration are 


signs, registrations, copyrights, ete., should be ad- 
dressed to 
PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Avenue 
New York City 
Patents Granted 
Consideration of space prevents our publishing 
numerous claims and specifications connected with 


these Patents. These interested can copies of 
patents by ordering them by number at 10¢ each from 


Commissioner of Patents, Washington, D. C. 


1,891,031. Closure for containers and 
Henry Van Arsdale, New Rochelle, N. Y. 

1,891,280. Closure for collapsible tubes. 
W. Hazlett and Charles Z. First, New 
Morton R. Goodman, Union City, N. J. 

1,891,596. Collapsible tube closures. 
W. Va. 


means for 


SCCHTVE 


receptacles. 


Wallace 
York, and 


Leo R. In- 


vhram, Cedar Grove, 
1,891,625. 


Closure collapsible tubes. 


Julius G. Gordon, Yakima, Wash.., 
to Peter Meinardi, Yakima, Wash. 
1,891,679. Package of facials. 
turing Corp., New Brunswick, N. J 


assignor of one-half 


Chicopee Manufac- 


1,891,744. Soap making. Robert S. Blair, Stam- 
ford, Conn. 

1,891,819. Face powder dispenser. Joseph Hof- 
meister, Pittsburgh, Pa 

1,892,140. Collapsible container. Arthur Ss. 


Fogler, Terre Haute, Ind. 

1,892,736. Compact. Charles S. 
Mass. 

1,892,788. Container and closure means 
Arthur H. Schwartz, Los Angeles, Calif. 

1,893,401. Tube closing device. Benjamin de Jesus- 
Angeles, San Francisco, Calif. 

1,894,096. Soap product and method of making 
same. Clarence P. Byrnes, trustee, Sewickley, Pa. 

11,894,152. Collapsible tube dispensing means. 
Charles Bolz, Pleasant Grove, N. J 

1,894,210. Refillable vanity 
Winning, Braddock, Pa. 


Root, Springfield, 


therefor. 


William F. 


case, 


Designs Patented 


88,745. Bottle or 
Boston, Mass. 
88,755. Bottle cap. Colt’s Patent 


facturing Co., Hartford, Conn. 


similar article. Ben-Burk, Inc., 


Fire Arms Manu- 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 
These registrations are subject to opposition within 


thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is 
therefore suggested that our Patent and Trade Mark 
Department he relative to the 


an opposition proceeding. 


consulted possibility of 


Mulhern Co., 
Flavoring. 


John San Calif. 


1929.) 


299,587. 


(Oct. 7, 


Francisco, 


Patents 
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307,242.—O’Connell 
(June 24, 1930.)—Cleansing preparation. 

309,182.—Wason Bros. Co., Inc., Seattle, Wash. 
(Sept., 1928.)—Flavoring extracts. 

313,987.—Witt and Hamm, Boston, Mass. (Apr. 
1, 1931.)—Atomizers. 

318,469.—Henry Tetlow Co., Philadelphia, Pa. 
(Aug. 1, 1931.)—Toilet preparations. 

320,404.—Max Factor & Co., Inc., Los Angeles, 
Calif. (Sept. 5, 1931.)—Cosmetics. 

320.608.—Societe Worth, Paris, France. (June 30, 
1931.)—Perfumes. 

321,242.—Fischer’s Surfa-Saver, Inc., 
(Oct. 7, 1931.)—Ingredient of soap. 

$23,956.—Blair Laboratories, Lynchburg, Va. (Jan. 
26, 1930.)—Hair beautifying cream. 

324,968.—Broemmel’s Laboratories, San Francisco, 
Calif. (Aug. 1, 1931.)——-Preparation for removing 
tobacco stains from skin. 

325,030. Esther Altose, 
1, 1932.)—Beauty products. 

326,101.—Dixie Laboratories, 
1914.)-—Toilet preparations. 


326,132, $26,153, 326,134, 


Products Co., Chicago, Ill. 


Cincinnati, O. 


Bellingham, Wash. (Feb. 
Atlanta, Ga. (Jan. 1, 


326,135.—Georg Dralle, 


Athenia Mfg. Co., New York. (Mar. 1, 
1932.) —Toilet preparations. 

327,949.—Louis Herzberg, Los 
(May 15, 1928.)—Manicuring 

328, 001.—Delatone Co., 
1922.) —Deodorants. 

328,622.—Peggy Sage, Inc., New York. (1917.) 
Nail preparations. 

328,846.—A. F. Part, Inc., New York. 
Toilet preparations, 

328,849.—Michael Schmidt, Inc., New York. (June 
13, 1931.)—Toilet Preparations. 

329,146.—Les Parfums de Molyneux, Paris, France, 
(Dec. 28, 1928.)—Toilet preparations. 

329,293.—Rocco Santoline, Basking Ridge, N. J. 
(Aug. 1, 1930.)—-Hair tonics and shampoo. 

329,398.—Duart Mfg. Co., Ltd., San Francisco, 
Calif. (May 5, 1932.)—Permanent waving solution. 

329,971.—Mata-Hari, Inc., Washington, D. C. (July, 
1930.)—Cosmeties. 

330,180.—Outserts, Inc., New York. (July, 1930.) 
Labels. 

330,427.—Julius Loewith, Inc., New York. (Aug., 
1930.) —Flavoring extracts. 


326,774. 
Angeles, Calif. 


preparations. 
Chicago, Ill. (June 13, 


(1926.) 





Hamburg, Germany. (1920, 1917, 1906, 1907, respec- 330,628. 
tively.) —Perfumery. 1931.) 

Aeronautical Industries Research, Minne 330,71: 
(Mar. 7, 1932.)—Soaps. (Aug. 


Marks 


$26,161 


apolis, Minn. 


Dr. 
MaC ombs 


M 300,1 


Mme. N. B. Bunkley's 


Hair Grower 
M 300, 336 
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323,956 


HY-EST 


32S,010 


ACCELEROL 
B21, 24e 


OIXIE LABORATORIES 
Bae,rot 


HANGAIR 


ab, ter 


MOON GLOW 


CHARM. DE MOLYNEUX 
No-ambor 


ECONOMY 
WHITE. 


330,62¢ 
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halibar 
Ma Rue 


ser aae SONDA 
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Iowa Soap Co., 
Laundry soap. 
Eva Rosenkrantz, Los 
1932.) —Hair 


Bay Door 
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326,774 
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330,4.7 


350,864 
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SDS ,om, 


331,730 


Adoria 
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grower. 


French Balm 
M 300,114 


Swan Down 


31%, 469 


328,622 


Mata-Hari 


329,97) 
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331,124 


OLMINOL 


431,842 


SONG OF THE FLOWERS 
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long 
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33/,672 
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American 
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Angeles, Calif. 
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OQuinolene 


329,293 
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ALDAS 
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330,730.—-Sterile Products Co., Ine., San Diego, 
Calif. (Jan. 18, 1932.)—Mouth wash. 

330,791.—Kresge Department Store Corp., Newark, 
N. J. (Feb., 1927.)—-Soaps, shaving cream. 

330,835.—Richel Co., Inc., Upper Darby, Pa. (Nov. 


15, 1931.) 


Cosmetics. 


330,.864.—Park & Tilford, New York. (Sept. 23, 
1932.)—Toilet preparations. 
330,938.—Twoclaimz Mfe. Co., Providence, R. I. 


(Sept. 15, 
531,012. 
Deodorant 


1932.)—Dentifrices and antiseptics. 
O-Do Co., Dallas, Tex. (Mar. 1, 1932.) 
and astringent. 


331,043.—D’Orsay Perfumeries Corp., New York. 
(July 1, 1932.)—Toilet preparations. 
331,084.—Hollywood Labs, Los Angeles, Calif. 


(Sept. 1, 
331,088. 
(Sept. 4 


odors. 


1931.)—Dandruff remover and hair restorer. 
Proven Products Co., Newark, N. J. 
1932.)—Compositions for eliminating breath 


331,129.—Taj Perfume Co., Detroit, Mich. (Feb., 
1932.)—Incense. 
1 331,131.—J. B. Williams Co., Glastonbury, Conn. 
(Aug. 18, 1932.)—Shavine cream. 

331,229.—Saks & Co., New York. (Apr. 1, 1932.) 
Perfumes 

331,239, 331,240.—Elizabeth Arden, Inc., New York. 
(Sept., 1932, and 1923, respectively.)—Liquid soaps 
and perfumes. 

331,247.—Coty, Inc., New York. (Oct. 7, 1932.) 


Perfumes and face powder. 
331,269.—Sunday Co., New York. 
Tooth whitener. 
331.277.—Baker Manufacturer, San Francisco, Calif. 

(May 1, 19382.)—Soap. 

342.—Olminol, North Arlington, N. J. 


331, 


(Aug. 15, 1932.) 


’ 


(July 5, 





193 Hand cleanser. 
331,404.—Hollywood-Marvel Products Co., Holly- 
wood, Calif. (Apr. 14, 1932.)—Perfumes. 
331,560.—Oriza L. Legrand, Inc., New York. (Aug. 


10, 1932.)—Perfumes. 

331,578.—-Guy T. Gibson, Inc., New 
1932.)—Perfumes and sachets. 

33 Zing Mfg. Co., Inc., Miami, Fla. 
Skin protecting compound. 


York. (Oct. 19, 


(June 15, 
1919.) 


331,626.—Silica Products Corp., New York. (Sept. 
6, 1982.)—Soap. 

331,641.—-Herz Laboratories, Inc., New York. (Oct. 
24, 1932.)—Depilatory. 

331,672. Dermitone Mfe. Co., Ine., New York. 
(Sept. 1, 1932.)—-Tonie and ointment for skin and 
scalp. 

331,719.—Alda H. Adams, Lone Beach, Calif. (Jan. 
1, 1932.)—Cosmeties. 

331,734.—Gremal! Products Co., Inc., New York. 
(Sept. 5, 1932.)—-Mouth wash, tooth powder. 

331,847.—Pineg!low Products, New York. (Apr., 
1931.)—Soap. shaving cream. 

331,925, 331,026.—Goldblatt Bros., Inc., Chicago, III. 


) 

15, 1931, and July 15, 

Toilet soap and shaving cream. ; 
3} Joseph & Andersch, Auburn, Calif. 


331,975. 
10, 1932.)—Packets of cleansing tissue. 


1932, respectively.) 


(Sept. 


332,251.—Colgate-Palmolive-Peet Co., Chicago, Il. 
(Nov. 8, 1932.)—Soap. 
2,.265.—Frank C. Reilly, New York. (June 1, 


»9 
3 
1932.)—Toilet preparations. 


332,456.—Kaufmann Denartment Stores, Inc., Pitts- 
burgh, Pa. (Sept. 19, 19382.)—Dental cream. 

332.575.—Calite Mfe. Co.. Ltd., Los Angeles, Calif. 
(Apr. 7, 19382.)—Soaps. 

Trade Mark Registrations Granted 
(Act of March 19, 1920) 

These registration s are not subject to opposition : 

M300,106.—H. M. Chemiea! Co., Ltd., Los Angeles, 
Calif. (Sept. 15. 1931. Serial No. 329,402.)—Shav- 
ing cream. 

M300,107.—Hindu Incense Mfg. Co., Chicago, II. 


(July 1, 1921. Serial No. 827,874.)—Incense. 
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M300,112.—Gensie Jenious & Co., Montclair, N. J. 
(Oct., 1930. Serial No. 321,231.)—Hair preparations. 

M300,114.—Lucille McKinstry, Los Angeles, Calif. 
(Sept. 26, 19381. Serial No. 319,780.)-—Cosmetics. 

M300,115.—Borun Bros., Los Angeles, Calif. (Dee. 


Serial No. 319,392.) 
Leonard E. Lisner, New York. (May 
Serial No. 315,494.)—Toilet preparations. 
Roxy O. Budd, Vermillion, S. Dak. 


30, 1930. 
M300,119. 

18, 1931. 
M300,132. 


Cosmetics. 


(Mar., 1900. Serial No. 328,899.)—Hair grower. 
M300,336.—Nellie N. B. Bunkley, Washington, D. C. 
(Aug. 8, 1930. Serial No. 329,488.)—Hair grower. 


Coty vs. Park Drug Settled 

The suit of Coty, Inc., New 
Drug Co., St. 
District 
sent 


York, against the Park 
settled in the United States 
Louis on December 29 by a con- 

both This 
action disposed permanently of the case. 


Louis, 
Court at St. 


decree, to 


was 


which parties subscribed. 


Judge Faris issued a permanent injunction against 


the Park company and its officers and employes from 
advertising, displaying, selling or representing any 
article as a product of Coty, Inc., unless manufactured 
by Coty. Products must be in the original containers 


and must be unadulterated. Goods bearing the trade 
“L’Aimant,” “L’Origan’” 
Park Company. 


The company is enjoined from putting anything into 


mark names, such as “Coty,” 


and “Paris,” may be sold by the 
a product made by Coty and the employes from selling 
any product of Coty’s except in the original container. 

The consent decree was signed by Edward M. Jalles, 
assistant secretary of Coty, Inc., and S. M. 
thal, vice-president of the Park 


Blumen- 
Drug Co. 

The suit was filed by Coty, Inc., in November, and 
damages of $100,000 were asked for on the allegation 
of infringement on the 
Inc., 
further infringement was sought. 


marks and 


injunction to 


registered trade 


name of Coty, and an prevent 
Mr. Blumenthal de- 
clared at the time that the allegations were unfounded, 
and that the Park company never had adulterated any 
Coty products or sold any products under a Coty name 
or trade mark unless made by Coty. 

Ralph Kalish, attorney for the Park Drug Co., stated 
that 
It disposed also of the damage claim without any pay- 


ment, he 


the court settlement was friendly and permanent. 


said, and added that his client had sold only 


genuine Coty products in their original form and 
condition. 
Britain Halts Boots Sale 
Sale by Drug, Inc., of the controlling interest in the 


Boots Pure Drug Co., Ltd., Britain’s largest chain of 
drug stores, which first 
of the has been halted by Neville Chamberlain, 
Chancellor of the Exchequer, who flatly refused Janu- 
ary 15 to sanction the purchase by British 
the 1,000,000 American owned shares. 
taken for fear that 
United States would upset the British exchange posi- 
tion. 


has been in prospect since the 


year, 


interests of 
The action was 
the transfer of $25,000,000 to the 
Louis K. Liggett, chairman of the board of Drug 
Inc., who has been in London conducting negotiations 
for the sale of the stock, is expected to make a strenu- 
ous effort to have terms of the sale carried out. Opinion 
in London is that the Treasury’s ban will be short lived. 
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Reports on Markets and Crops 


New York Market Report 


By S. L. Mayham 


 tpbnetenapes in essential oils and floral products 
started the New Year rather briskly, but after a 
few days of rather sharp activity, the market again 
lapsed into a very quiet position. Following inven- 
tories, purchasing for replenishment of depleted stocks, 
especially on the part of jobbers and wholesalers, was 
active. Consumers were also in the market, but the 
flurry, while very encouraging to the dealers, was not 
prolonged sufficiently to bring about any real stiffen 
ing of the market. Prices did not respond to any 
extent to the heavier buying and, in fact, in some cases 
seemed to decline on receipt of orders, showing that 
competition is exceptionally keen. 

Floral products seem a little firmer at primary 
points, but there has been nothing in this market to 
warrant any firmness, and price can still be shaded 
on many items. Buyers are taking small lots from 
time to time, but there has been no substantial busi- 
ness. Seed and spice oils remain easy. Clove is still 
weak, and since the market follows this oil quite closely 
in general, the situation is still unfavorable. 

Citrus oils have heen featured by a further sharp 
decline in orange which has now reached an unpre- 
cedented level. Demand is slack at this season, and 
there are ample stocks in New York and at primary 
points. Some exceptionally low bergamot prices have 
been reported, although not for goods of known high 
quality. Lemon is steady, but in no particular request. 
The market for domestic oils has held steady princi 
pally because peppermint has been sustained at former 
ievels. The crop was not large, and holders are firm 
in therr ideas in the face of absence of large demand 
from the consuming trades. 

Other items are generally quiet with shading in 
evidence on actual business. Stocks are not large, but 
inquiry has not yet developed to the point where prices 


would respond to diminishing supplies. 


Svnthetics and Derivatives 

There is not much to report in the market for this 
group of products. In common with essential oils 
the demand shortly after the turn of the year showed 
a considerable spurt, which was better sustained than 
that for essential oils, although it is now slackening 
to some extent. Depleted inventories are generally 
felt to have been responsible for this situation. 


Prices on the list as a whole have been quite steady 


during the month Occasional shading on some of 
the bulk items has been reported, but it has not been 
serious. Finer items on the list remain steady with 
prices held by makers at previous levels. Most  in- 


terests anticipate an improvement in February and 
March when preparations for the Easter trade as well 
as heavier manufacturing schedules in insecticides and 
other consuming industries should lead to much better 
buying on the part of the consumers. 
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Floral Crops in Southern France 
(Special Correspondence) 


YRASSE, January 5.—The more satisfactory ap- 

¥ pearance which our market presented during Oc 
tober and November was sustained up to the end of 
the year. At this season demand is always a little 
better and we have done some good business at home 
and made some interesting foreign shipments as well. 
As we enter the new year, the trade is more opti- 
mistic regarding prospects for the industry. 

December was a splendid month from the standpoint 
of the weather, and the Winter has opened very 
favorably for the flower crops. 


Cassie 

Cassie ancienne began to blossom in October and 
will continue through January and February. The 
crop, however, will be very deficient, not reaching more 
than 5,000 kilos of flowers. Before the frosts of De- 
cember, 1920, it used to reach 50,000 to 60,000 kilos. 
It is apparent that that severe frost did great damage 
to the cassie plants throughout the region, especially 
cassie Farnesiana, which is most appreciated. It seems 
that little serious effort has been made to repair this 
damage and re-establish the plantations, growers not 
wishing to run the risk of having new young plants 
destroyed by another catastrophe. The price this year 
will be 5 to 6 franes per kilo of flowers, about what it 
was before the war. In 1929 it reached 45 frances. 


Mimosa 


The mimosa has begun to bloom, although the first 
blossoms are always used as cut flowers and it is only 
when they become abundant that the perfumers se- 
cure them, about February or March. At the moment 
the flowers are very fragrant and the yield gives great 
promise, It is too soon to forecast the size of the 
crop or the price of the flowers, 


Violets 


The violet crop has also begun, but the early blos- 
soms are going to the florists. The consumption of 
violet products has been greatly diminished, and the 
production will doubtlessly be ample for all require 
ments. It is too early to estimate the size of the crop 
or the prices which will be paid for either variety, 
Victoria or Parma. 


Market Conditions 


There has not been much change in the market for 
essential oils and floral products. Neroli has a higher 
tendency with stocks greatly reduced. The same is 
true of petitgrain where production has been small. 
Lavender has declined after a period of activity, but 
aspic has advanced following higher prices on Spanish. 
Peppermint is firmer on account of the strength of 
Japanese oil. The activity in jasmin previously re- 
ported has resulted in an advance in prices. 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers. but are subject to revision without notice ) 


(See last page of Soap Section for Prices of Soap Materials) 

















ESSENTIAL OILS ere (oz.) 6.00@ 7.00 Valerian pease 8.00@ 10.00 
Almond Bitter, per Ib. $2.20@ $2.40 [Horsemint ........ : Sa ee gavin ks ssn “a oon 
BAP Be ac wee icss8s 50@ 2.75 Hyssop .........-+-- 10.00 @ _ Vetivert, Bourbon ... 4.75@ 6.00 
item... ‘40@ ‘45 Juniper Berries ota eta 10@ 1.65 Java oo ee eee eeee 10.00@ 25.00 
Apricot Kernel .... ola ‘gr, Juniper Wood ....... _.60@ 62 East Indian ..... . 30.00@ 
Amber, crude ....... 24@ 30) Laurel ... oes ; 15.00@ Wine, heavy ........ 1.40@ 
rectified ........ 50@ .60 Lavender, English , 32.00 @ — Wintergreen, Southern 3.00@ 
Ambrette, oz. ....... 16.00@ French . ee ee ae 1.85@ ae Penn. & Conn. ..... 500@ ~~ 8.00 
Amyris balsamifera.. 2.20@_— 2.80 Lemon, Italian . -- ae 4 Wormseed .......... 2.10@ 2.25 
ee ae 292 00@ 35.00 ( alif. oes : 9@ 0 Wormwood ..... ... 260@ 3.00 
Aniae, OU. 6. P. ...5 36@ ~~ AO ee cees i a+ “2. Ylang-Ylang, Manila. 29.00@ 35.00 
Araucaria ..... ... 1.75@ = 1.85 Limes, distilled oo oe Bourbon ........ 1.00@ 8.00 
Aspic (spike) Spanish  .55@ 65 expressed Bae 10.00@ 10.50 
ye re ‘70@ 99 Linaloe . veveees 130@ 1.75 ' aca enna 
aa : Lovage ..... ns 27.50@ TERPENELESS OILS 
Balsam Peru ....... 6.00@ Mace, distilled .... 95@ 1.15 py. e on eT 
Balsam, Tolu, per oz... 4.25@ Mandarin Ee 6 EO NG 63 0 teens 0.29@ 9.19 
NN Syne a kn 10.00@ Salen ........ 6.25@ Bergamot seen 8.00@ 10.00 
he eh te ee ie 1.65@ 200 Seiten coe oor 5.00@ Clove ae ; eee 1L.00@ 5.00 
Bergamot PO ree 2.05@ 2.15 Mirbane reat 15@ Coriander . . 20.00@ - 
3irch, sweet N. C. .. 1.50@_ 1.75 etnae conus 850@ 10.00 Geranium or 8.00@ 12.50 
Penn. and Conn.... 2.15@ 3.00 astifieial 160@ Lp Lavender veeee 9.900@ 8.00 
Birchtar, crude ...... 15@ Myrrh oo... 10.00@ Lemon a - 6.75@ 14.50 
Birchtar, rectified ... HOG 55 Myrtle , re 100@ bee; BS. 2s: - 65.00@ 
Bois de Rose ........ 110@ 2.15 Neroli, Bigarade, pure 90.00@150.00 oo er aaa aaa 
Cee U. Bats ec. 28@ 2 Petale, extra .. 120.00@175.00  p — asia ; *— aa ae 
CL. isi enh aeas 55@ 1.00 Niaouli . ae mere n o.€ a 6.00 
3 ee 3.00@ Nutmeg 95@ 1.15 a. ee Ch ee oun @ +19 
Camphor “white” .... 13%@ 20) Olibanum 6.50@ Veti ’ a “— 7 aa 
Cananga, Java native 1.85@ 2.00 Orange, bitter . 170@ YI; Se vie ee p ee @ at 
POCTIIOE occ ececn 2.25@ sweet, W. Indian 1.15@ a 7 + BNO DN 
CORPGWES .caccccns 1.65@ 1.75 Italian .--- 105@ 
Cardamom, Ceylon .. 14.00@ 25.00 Spanish ra . 265@ OLEO-RESINS 
COSCOPUE in.c5< havi 60.00@ Calif. exp. I0@ ‘ . 
Cassia, 80@85 per cent .85@ My Wagaia as mae 55@ .70 Benzoin ............ 250@ 5.00 
rectified, U.S. PP... 1.10@ 1.35 Origanum, Spanish .. I5@ Capsicum, U. S. P. i 
COE TOME sos meen 61@ .65 Orris root, con. (0z.) 4.00@ 5.00 Vill .. . 2.65@ 3.00 
Cedar wood ......... 28a 20 Orris root, abs. (0z.). 35.00@ 50.00 : Alcoholic s 3.00@ 
COGNEG. ceca cone 4104 Orris Liquid ; 1S.00@ 25.00 Cubeb hee : 3.25@ 
ee 8.00@ 8.50 Parsley ‘ 6.50@ Ginger, U. S. P. Vill 3.00@ 
Chamomile ..... (oz.) 2.50@ 7.00 Patchouli oo... 3.05@ 3.50 Alcoholic 3.25@ ; 
Cherry laurel ....... 12.00@ Pennyroyal, American 1.85@ 2.15 Malefern oes 1.45@ 1.60 
Cinnamon, Ceylon ... 8.00@ 13.50 French ....... 1.40@ Oak Moss 6.00@ 15.00 
Cinnamon, Leaf eo Pepper, black ...... 6.50@ Olibanum ; 3.25@ : 
Citronella, Ceylon ... 59@ 45 Peppermint, natural L85@ 2.10 Urris 7 bert — 
OR ee cae woes 55a 60 redistilled ... 2.20@ 2.50 Patchouli 16.50@ 18.00 
Cloves Zanzibar ..... .78@ 80.) -Petitgrain . 1LIO@ 1.45 Pepper, black 1.00@ 4.60 
CIE an ale be eb 22.00@ 28.00 French 2.10@ 2.60 Sandalwood ; : 16.00@ sie 
a 50a 60 Pimento 1.40@ 1.60 Vanilla. 6.10@ d.l0 
Coriander L40@ 1.75 Pine cone pevesce wee 
bo. eat ene 235€a 2.50 Pine needle, Siberia. . 62a 65 DERIVATIVES AND 
COO NE ei cnaarcs 2.70@ 3.00 Pinus Sylvestris . 200@ 2.15 geri ‘eae 
SN a gic alaratile ai 7.25@ 7.75 Pumilionis 2 20@ CHEMICALS 
Curacao peels .. 5.25 Rhodium, imitation 2.00@ 4.50 Acetaldehyde 50° 2.00@ 
Curcuma Cate aew es 3.00@ Rose, Bulgaria..(0z.) 6.00@ 20.00 Acetophenone 200@ 3.00 
ROUGRE: 5k ke eta weeas Loa 1.75 Rosemary, French.. '0@ 40) Acetyl Iso-eugeno! 9.00@ 
DiUseed ok kes 3.15@ 3.40 Spanish .. ; 26@ 235 Aleohol C & 14.00@ 20.00 
EKlemi .... i Sot wae 1.45@ Rue 2.25@ 9 26.00@ 40.00 
Erigeron . Fahad L20@ 1.60 Sage 2.15@ Cc 10 L8.00@ 30.00 
Mstragon ...... _.. B8.00@ Sage, Clary 22.00@ 37.50 c I }0.00@ 40.00 
Kucalyptus d : : 27a 30 Sandalwood, East © 39 14.00@ 25.00 
Fennel, Sweet .......  1.15@ = 1.30 India 7.50@ 8.00 Aldehyde C 8&8 50.00@ 
Galbanum .. ... 26.00€@ Australia 5.90@ 6.60 te 9 70.00@ 125.00 
Galangal ... 24.00€@ Sassafras, natural 80@ 1.00 Cc 10 50.00@ 82.00 
Geranium, Rose artificial 20€@ 20 G i 10.00@ 75.00 
Algerian 1.75@ 5.00 Savin, French L.85@ 2.00 C 12 : 75.00@ 105.00 
Bourbon 1.50@ 1.65 Spearmint 1.05@ 1.50 C 14 (so-called) 15.00@ 35.00 
Spanish 16.00@ Snake Root 8.00@ 10.00 C 16 (so-called) 20.00@ 40.00 
Turkish 215@ 2.45 Spruce T3@ 80 Amy! Acetate R5@ 1.00 
Ginger 3.754 1.00 Styrayx 7.00€@ Amyl Butyrate 1.40@ 1.75 
Gingergrass 3.00@ 3.15 Tansy 1.70@ 2.00 Amyl Cinnamate 2.50€@ 
Grape Fruit 3.15@ 3.50 Thuja L50@ Amyl Cinnamiec Alde 
Guaiae (Wood) .. 2.85@ Thyme, red 50@ 70 hvde ... 3.90@ 1.00 
ee .3@ 80 White wane .7T0@ 1.00 Amyl Formate ooce Retaae 200 
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Cinns ; Alcohol .. 2.85 i Phonvincetic Ac: pee ee 8 BI 7.00 jum Arabic, white .. 115@ 2. . 
ci iamic Aldehyde 85@ 3.50 Phen: - etic Acid + 0@ 10.50 amber lite .. 20@ 2.00 fat 
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Danger of Corrosion and Formation of 
Metallic Soaps 

The tanks, vats and other storage equipment which 
are used in the soap industry for storing fats, oils and 
fatty acids are frequently corroded with the formation 
of troublesome metallic soaps. For example small 
quantities of iron soaps may cause complete corrosion 
of an iron kettle, because free fatty acids can always 
be formed continuously from the iron salts of fatty acids 


with the separation of iron hydroxide. Braun (see 
Seifensieder Zeitung, 1932, number 22, page 343) has 


reported that not only free fatty acids but also neutral 
fats corrode metals, even metals which we would sup- 


pose would not form salts due to their amphoteric 
character. He gives a table (see Artur Krupp, A. G. 
Berndorf), which shows the degree of corrosion of 


copper, nickel, aluminum and iron by oleic acid, stearic 
acid and tallow. 


The author has recently tested apparatus which are 


‘ 


covered with a new type of lining, an “elastic enamel.” 
The author’s experiments covered testing the apparatus 
with respect to their resistance to the action of solutions 
of potash and oleic acid. After a few preliminary tests 
with small sheets of metals, which were coated with the 
elastic enamel and which proved the great elasticity of 
the enamel when they were bent, the author proceeded 
main For this there 
dishes of 117 millimeters diameter. 


to his tests. purpose were used 
They were pierced 
at the rim, so that they could be hung on an analytical 
balance. The individual weighings were made to the 
fourth decimal place, hence with an accuracy of 0.1 
milligram. 

1. Potash (12 Be). 
A dish was filled with a ten per cent solution of potash 


and left for 175 


solution ten per cent degrees 


hours at the ordinary temperature. 


The dish was reweighed after it had been rinsed and 
dried. The loss of weight was 0.0000 gram. 

2. Potash solution 27 per cent (30 degrees Be). 
The same result was obtained with the 30 degrees Beé 


potash solution. 


9 


3. Oleic acid. Oleic acid was allowed to act on the 


dish in one test at the ordinary temperature for 171 


hours and in a second test at 108 degrees C for 48 
hours. The loss in weight in both tests was 0.0000 
gram. It may therefore be concluded that the material 
will not be attacked by neutral fats and oils which 


have a smaller corrosive action than free fatty acids 
It therefore that we 
which is suitable for coating vessels to store fats, 


appears have here a material 
oils 
and fatty acids without the troublesome and dangerous 


formation of metallic soaps. 
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Soap May Help to Fight Gas Attack of 


the Future 


Soap is to play a prominent part in preparing for 
future gas attacks, which according to experts, promise 
most virulent nature. 
manual written for the St. John Ambulance Brigade 
by Major F. R. Humphreys, late R. A. M. C. (T) and 
the R. A. F., mentions some of the precautions to be 
taken in the evert of a serious gas attack, and those 


to be of a A recently published 


necessitating the use of soap are of particular interest. 


Windows are to be sealed with putty or paper, and 
doors covered with woolen material soaked in soapy 
water. 


are to be 
soapy 


All suspected of with the 


clothing and 


contact gas 


stripped of outer washed well in 
water before being admitted to refuge. 

All rooms in refuge to contain a plentiful supply of 
water, soap, paper and pencil, and a red light for sig- 
nailing in an emergency. 

‘he manual contains many references to the import- 
ance of soap as a cleansing agent, and the fact is em- 
that 
the only satisfactory means of removing traces of the 


phasized constant washing with soapy water is 


highly poisonous gases ef modern warfare. 


Middle Soap 


In the current issue (Dec., 1932) of Industrial & 
Engineering Chemistry, R. H. Ferguson and A. S. 
Richardson, of the Procter & Gamble Co., Ivorydale, 


on “Middle Soap.” 


deal 


O., publish an articl Middle soap 


is an undesirable form to with in soap boiling 


because of its viscosity and tendency to form rubber 


like masses which the soapmaker commonly terms 
bunching. These bunches are difficult to remove and 
if transferred te the finished soap produce mottling 
and softening effects. McBain and his co-workers 
showed this soap to be a distinct phase not miscible 


with neat soap or nigre in a system made up of tallow 


and coconut oi] soaps in the presence of water and 


sodium chloride. Commercial soap systems which were 


investigated appeared to resemble to a very marked 
degree three component systems of soap, water and 
electrolyte in the concentrated ranges where middle 
soap occurs. They also exhibit the same type of 
equilibria as the pure soaps formed from individual 


fatty acids. Numerous valuable data are given, and 
the general conclusion is made that it would seem that 
the different 
be predicted effect of 


the soaps made from single stocks. 


behavior of soap made from stocks may 


from the known electrolyte on 
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Thickening Liquid Soaps 


Vethods of Securing Satisfactory Consistency 


for Toilet and Shampoo Products 


by Josef Augustin 


NOR soaps intended as hand-soaps to be used in 
| soap-dispensers, a thin, liquid consistency is de- 
sired. This can be obtained by an admixture of 
fat, consisting principally of coconut oil. 
But for soaps intended for washing the 
hair, and particularly those intended for 
toilet purposes, a thick-flowing liquid is 
unfortunately in demand. One advantage 
the thick-flowing soap has on pouring 
out is that it does not run off and escape 
very easily, a thing which can also be 
avoided with a little care. 

There is no fault to find with naturally 
thick liquids, produced where there is a 
sufficiently high fatty-acid content, say 
25 to 35 per cent. Nor need any fault 
be found with those scaps which, with rather a high 
fatty-acid content, 20 to 30 per cent, owe their thick 
flowing quality to the use of much olein and olive oil, 
and some castor oil, in the added fat. 

There is reason te raise certain objections, however, 
against increased thickness of flow obtained even with 
a medium fatty-acid centent, through the selection of 
fats and oils that yield thick soaps. These would be 
linseed oil, soya bean oil, castor oil, or even rosin and 
rosin oil, 

High percentages of linseed oil, even where there 
is complete saponification, always yield soaps with a 
greasy odor, so that they do not readily take perfume, 
and when they do, the smell of the perfume is gradu- 
ally eliminated. This is true, too, of the use of soya 
bean oil, but to a very much slighter degree, strikingly 
so in the case of an extremely refined soya bean oil. 
With linseed oil, especially in the event of incomplete 
saponification, rancidity develops in very short order. 
Too much castor oil noticeably affects the lathering and 
cleansing properties of the soap. Rosin, and rosin oil, 
yield soaps that irritate the skin. But taken vo the 
extent of 10 to 30 per cent of the fat admixture, they 
are a help in coarser grades of laundry soap, in that 
they enhance the lathering qualities. 

Thick-flowing soaps that do not reduce lathering 
capacity nor make perfuming difficult, nor injure the 
perfume, and that do not promote rancidity, are ob- 
tainable by adding grease, lard, palm oil, cocoa butter 
and similar hard, greasy fats. Complete saponifica 
tion being taken for granted, such soaps are good, 
mild soaps, but have a poor appearance, looking murky 
and perhaps even badly streaked. Even if the cloudy 
liquid is clarified by using considerable glycerine, alco- 
hol, sugar, honey, potash and the like, a sediment is 
likely to form in course of time, particularly in cold 
weather. 

Another thickening method, consisting of the use of 
a small amount of soda lye with a rather large amount 
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of potash lye, offers practically the same advantages 
and disadvantges as the aforementioned method of 
thickening with greasy fats. Streaks will develop, and 
an undesirable gelatinous thickening may 

« obtained under certain conditions. 

Thus far we have described only such 
thickening as results from the soap body 
itself. We shall now turn to the subject 
of thickening by means of materials 
added to the prepared soap body. Thick 
ening is promoted mainly by means of 
carbonate of potash, potassium chloride 
and other electrolytes. When a fat made 
of oils that thicken at once is available 
(such oils, for example, as linseed, soya 
bean, etc.), with only a 15 per cent total 
fatty-acid content, 2 per cent of carbonate of potash 
(always used in water solution) will produce heavy 
thickening. The thick-flowing soap is raised to a 
syrupy, even gelatinous consistency (on the order of 
soft soap) by adding more carbonate of potash. A 
soap of this kind, if filtered before thickening, will 
be crystal-clear even at low temperatures. It is best 
to filter with a non-metallic filter. But where a pre- 
dominantly coconut oil soap, of 15 per cent total fatty- 
acids, or a scya bean oil soap of 10 per cent total fatty- 
acids is to be thickened to the consistency of honey, for 
example, still more carbonate of potash is needed. 

Soaps of this kind, thickened with a lot of potash, 
vive a poor lather, and often irritate the skin the first 
time they are used, an irritation which grows with 
repeated use. Potassium chloride, a neutral substance, 
has a much milder effect, although it otherwise be 
haves similar to carbonate of potash as a soap thick 
ener. Soaps containing a large amount of carbonate 
will probably do for washing purposes. 

Perfume cmounting to over 10 per cent of the fatty- 
acid content will likewise produce thickening. Terpineol 
is known for this purpose. Heavy thickening, that 
is to say, a specifically thin-flowing soap, often re- 
quires 3 to 5 per cent terpineol, possibly in combination 
with a potash salt. In cases of medium difficulty, even 
0.5 per cent is found to have an observable effect. The 
mildness of the soap and the lathering quality are 
affected by large amounts of terpineol or perfume or 
such organic svivents as benzyl alcohol, benzyl benzoate, 
ete. The crystal-clear appearance and the resistance 
to cold are improved with terpineol, but are often 
adversely affected, on the other hand, by various per- 
fumes. Thickening with perfume is expensive. More 
economical and better results are obtained by increas- 
ing the amount of fatty-acid. High-percentage soaps 
are hard to perfume on account of the frequently un- 
intentional thickening, 

To try to achieve the thickening of liquid soaps by 
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means of the viscous glycerine is to invite disappoint- 
High-percentage soaps are thinned out, in fact, 
when more or less glyercine is added. 


ment. 


Very lean soaps, 


with from 5 to 10 per cent total fatty-acid content, 
can be slightly thickened only by the addition of 
a large amount of glycerine; but the lathering prop 


erties are then totally destroyed. Hence an increase 


in the fatty-acid content is more desirable. 
Sugar solutions thicken noticeably only when over 
But the 


and there is a 


sugar is taken. lathering 


lowered 


10 per cent of 


capacity is tendency toward 


stickiness. 

A good thickener, which is suitable, however, only 
for the coarser cleansing soaps, is trisodium phosphate. 
Added in a cold solution to liquid soaps, unlike most 
of the salts that 
example, table salt, 


form its sodium to potassium, so 


(for 
trans 


sodium also act as thickeners 


soda, borax), it does not 
that the crystal clean 
character of the potash soaps is retained. In cosmetic 
soaps (shampcos, for instance), it should be avoided 
because of its cver appreciable alkali action, or if used 
at all only a small percentage should be taken. 

The best 


fatty-acid 


way to thicken liquid soaps is to keep the 


content as high as possible (over 25 per 


cent, say), and to use in addition to coconut oil suf 


ficient olein, or olive oil, and some castor oil, or, in 


the cheaper grades, soya bean oil. <A good 


pretty 


degree of consistency is obtained by small additions 


of perfume essential oils (about 1 to 1.5 per cent) 


and carbonate of potash (0.5 to 1 per cent). 


Soap Containing Phosphates for Milling 
This 


process is concerned with the manufacture of 


soap, containing alkali phosphates and suitable for 
milling. The soap used may be grained soap, curd 
soap, or other soaps of like value. These soaps are 


mixed with anhydrous alkali phosphate in the propor 


tion of 7 to 15 per cent. They do not have to be spe 


cially dried before the phosphate is added. For ex 
ample, 100 kilograms of grained soap flakes are mixed 
with kilograms of 


approximately 13 anhydrous tri 


sodium phosphate. The mixture is colored, perfumed 


and milled in the usual manner. In another example, 
100 kilograms of well-settled. grained soap are mixed 
with 12 to 15 per cent of calcined trisodium phosphate 
phosphate. The mixture may be made 
with the soap stil) hot and liquid or after it has cooled 
down. Other suitable ingredients are added and the 


soap is then milled. 


or disodium 


In a third example, 100 kilograms 


of curd soap, containing 64 per cent fatty acids, are 


mixed with 10 kilograms of anhydrous disodium phos 


phate or a corresponding proportion of anhydrous 


sodium pyrophosphate. Finely 


ground powders are 
used. The soap is treated as usual and formed into 
bars in the crutcher.—Peter Krebitz, Munich, Ger- 
many. German Patent No. 543,761, filed October 4, 


1929. 


Different Trade Journal 
C. F. Shoemaker, Jr. 


[ am exceedingly pleased with the journal and fre- 
quently call the attention of others to it as an ex- 
ample of a “different trade journal.” 


& Essential Oil Review 


Recovering Fats and Waxes from Adsorbents 


Adsorbents, which contain fats or waxes, are com- 


monly heated under increased pressure in the presence 
of water after the addition of emulsifying agents. It 
has found that fats 


animal origin are recovered very quickly and without 


been and waxes of vegetable or 
the use of pressure, if the adsorbents of silicate type, 
for example, bleaching earths, are heated with water 


The 


can be 


desirably in the presence of emulsifying agents. 


water contains one or more substances which 


impregnated with fats or waxes more rapidly than the 
which these fats or 
Such 


sulphonic 


silicates, by waxes were originally 


adsorbed. substances, are, for example, soaps, 


alkalis, acids or sulphuric acid esters of 


organic compounds of high molecular weight. Saponin 


and other analogous substances may also be used. 


For example, 200 parts of fuller’s earth, containing 


10 per cent peanut oil, are intimately mixed with 20 
parts of activated charcoal and triturated with 20 parts 
of soft soap. The mass is then introduced into 1,000 


parts of boiling wate 


and the entire mixture is vigot 


ously agitated. The oil is separated thereby and is 


retained by the charcoal, and practically completely 
The oil, which floats 
on the surface, is decanted and freed from charcoal by 
filtration.—British Patent No. 341,394. IL. G. 


industrie A. G., Frankfurt-on-Main, Germany. 


de-oiled bleaching earth remains. 


Farben 


Acids from Used 


Recovering Soaps or Fatty 
Soap Baths 
4 report is made on the practical experience of the 
writer in the The 


originate, 1s 


recovery of fatty acids. 
baths 


selection of the 


Soaps or 


operation, from which the used 


primarily important in the recovery 


process. The ingredients or impurities which they con 
tain are also important, because the smooth separatioa 
of the fatty acids depends in the last analysis on them. 
It is 


render difficult the separation of the fatty acids from 


explained how emulsions are broken up which 


the acid aqueous liquors. An example is given to show 


how the fatty acids are recovered from the operation 
The author 


purification of the 


of finishing rayon fabries. also discusses 


the decolorization and recovered 


fatty acids and soap. Potassium permanganate is 


recommended for bleaching the fatty acids, while the 
established that the 


bleaching the soap 


author has also 


most suitable 


ubstance for obtained is 
und Weber, 1932 


T« rlilberichte. 


paste 


ammonium persulphate. Spinner 


volume 5, 9/11 through Melliand’s 


To Use Locust Oil for Soap 


A Paris paper announces that soap can be made 
from locusts, which are one of the plagues of French 
Equatorial Africa. The locusts are dried in the sun 
and then treated with carbon bi-sulphide or ethyl 


The oil 


used for 


chloride, according to their degree of dryness. 


thus obtained is then purified by steam and 


making soap. 

Locusts in North Africa may yet prove a blessing in 
disguise, for making soap from locusts may be estab- 
lished all along the Trans-Saharan Railroad. 
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Soap Materials Market 


Vegetable Oils 
the first of 
quite active, and 


the 


some 


Since year vegetable oils have been 
fractional ad- 


New York, 
and bids 


oils, have had 
Coconut oil is steady at 3%c I|b., 
lb., 
slightly below these prices were declined recently for 
Acidulated 
basis saponifiable matter, is held for 3c to 
lb. New York, 


is offered as production is small. 
Crude cottonseed oil advanced early this month from 


vances, 


and 2%c. Pacific Coast, in tank cars, 


large quantities. coconut oil stock, 


938% 
tanks, 


soap 
38%e 
comparatively little 


f.o.b. and 


2%,¢ to 3c lb. 


tanks, South East and Valley. Follow- 
ing this advance, crude corn oil became stronger with 
lb. Midwest 


crude domestic soyabean oil at 3c Ib. 


sales of 
Midwest 


The demand from refiners for all three of these 


sales at 3c tanks, mills and also 
tanks 
mills. 
oils is vood. 


but 
improvement 


moving in a routine 
animal fats 


Sulphur olive oil foots and 


Palm oils have been way, 


with a steadier tone to an 


in demand is 'ooked for. 
commercial olive oil have not been very active recently, 
but here, too, an increase in demand from soap makers 
is expected shorth) 


A. H. HORNER. 


Tallow 


Upon the turn of the year most commodities includ- 
ing tallow wakened to an activity and firmness which 
Thus far the advance of 
Besides the 


fairly large domestic purchases of this product bookings 


has endured to this writing. 


tallow has amounted to %c per pound. 


for export have been of good volume. Apparently most 
buyers are not averse to some advance in price, for they 
that fats 


production costs. 


recognize prices for most have been below 


Fancy tallow is quoted at 3c per pound loose; good 
No. 2 tallow at 2%c¢ per pound, while best grade hous 
erease has brought as high as 24c per pound loose. 

In the Middle Western area trading has been brisk 
with one buyer alone reported to have absorbed the 


equivalent of 100 tank cars of tallow. The market on 
prime packers’ tallow is considered 3¢ per pound loose, 


Chicago. 


Made 


A material is being produced from aluminum by a 


“Glass” from Aluminum 

German manufacturer which is said to possess a glass- 
like transparency, making it suitable for window panes, 
glass roofs, skylights and numerous household articles, 
according to a report from Consul Sydney B. Redecker, 
Frankfurt-on-Main, that 
the aluminum “glass” eliminates the yellow rays of the 
sun. While the material is said to lose many elements 
of the metal, it is pointed out that it retains the primary 
character of the metal. (Department of Com- 


Germany. It is reported 


raw 


merce.) 
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Prices of Soap Materials 


Tallow and Grease 

Tallow, N. Y. C. 
Edible 
Fancy 

Grease, white 
House .... 
Yellow 

Lard 


extra 


Fatty Acids 
Coconut Oil, 98¢¢ Saponifiable, tanks. 
Corn Oil, 95% T.F.A. tanks 
Red Oil, distilled, tanks 
Saponified 
Stearic Acid, single pressed 
Double pressed 
Triple pressed 
Soap Making Oils 
‘astor No. 1, tanks 
No. 3, tanks 
‘oconut, Ceylon Grade, tanks 
Cochin grade, tanks 
Manilla grade, tanks 
‘orn, crude, Midwest mill, tanks 
‘otton, crude, Southeast, tanks 
Refined 
Foots, 50°, T.F.A. 
Lard, common No. 1 barrels 
Olive, denatured, max. 
drums, gal. 
Foots, prime, green, barrels 
Palm, Lagos, max. 20° F.F.A., drums. 
Niger, casks 
Palm, kernel, tanks 
Peanut, crude, barrels 
Refined, barrels 
Soya beans, max. 
mill, tanks 
Tallow, acidless, barrels 
Whale, Crude No. 1, Coast, tanks 
Refined, barrels 


F.F.A., Midwest 


Glycerine 
Chemically pure, drums extra 
Dynamite, drums included 
Saponification, drums 
Soap, lye 


Chemicals 
Acid, muriatic, 18°, 100 pounds 
Sulphuric, 60°, ton 
66°, ton 
Borax, crystals, carlots, 
Cyclohexanol (Hexalin) 
Naphtha, cleaners, tank cars 
Potassium, carbonate, 80@&5% 
Hydroxide (Caustic potash) 
92% 
Salt, works, ton 
Sodium carbonate (Soda 
light, 100 pounds 
Hydroxide (Caustic 
solid, 100 pounds 
Silicate 40°, drums, 
pounds 
Sulphate, anhydrous 
Phosphate, tri-basic 
Zine oxide 


ash) 
Soda) 


works, 


O8le@ 


04% @ 
O2%4€@ 
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71.00 


063% 
14.00 


2.09 


3.59 


02% 
03% 
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